RAD 
ON  SEX 
MPER. 

N.Y.  Sunday 
^keWar 

NFLCwtaik 

Practke 

Coverage 


A  CITY  AT  A  CROSSROADS. 

A  NEWSPAPER  LEADING  THE  WAY. 


_r  xa.  52  ^ 

~  MX.  E  A, 
=  «UI  -•  S 

-  *»'  ^ 

—  2  ♦ 

:  xin  <-» 

-  >K<\X  I  o 

:  x^o.»>a? 
—  xcxu  »- 
—  XrHOXO 

- 
- 

— r  XKKBS  5 

-  >iCX  XIIT^ 
—  XO«IC> 

:  xcvmi»^5 

X 


“It’s  a  great  plan,  but  now  we  have 
to  educate  the  community.”  When  the 
chairwoman  of  San  Antonio’s  Planning 
Commission  recently  spoke  about  the 
city’s  proposed  master  plan — five 
years  in  the  making  and  involving  hun¬ 
dreds  of  policies — little  did  she  know 
to  what  extent  the  North  Central  Sun 
would  do  just  that. 

In  a  series  of  detailed  articles,  the 
Sun,  a  weekly  community  newspaper 
of  the  San  Antonio  Express-News, 
examined  the  business  and  residential 
dynamics  of  four  major  intersections, 
and  how  the  master  plan  policies  could 
affect  these  “neighborhood  centers”  for 


the  better.  Area  residents,  local  archi¬ 
tects  and  planning  experts  offered 
opinions  on  what  works,  what  doesn’t, 
and  how  the  policies  could  make  these 
areas  more  neighborhood-friendly.  A 
“what’s  your  opinion?”  hotline  solicit¬ 
ed  readers’  responses  and  ideas. 

The  result?  A  better-educated  citizenry 
and  an  increased  dialogue  between  com¬ 
munity  and  business  ] - f 

leaders.  Another  I  JOURNALl^  j 

example  of  Hearst 

Newspapers’  com- 

mitment  to  inform,  | 

and  ultimately,  to  HEARST 

make  a  difference.  i_. 


HEARST 

NEWSPAPERS! 


Lead  the  Way 

You  can  influence  the  future. 
We  can  help. 


Invest  a  lew  weeks  next  \'ear  in  NAA  l-ouiuiai ion's 
MeCorniiek  Fellowship  program.  The  Koberi  K. 
MeCorrniek  I'rilxtne  l-onndation  is  offering  edueational 
tellowshi[)s  to  t)eople  of  eolor  to  help  lead  the  media 
in  a  ehangin^  future.  Position  vourself  —  or  one  of 
\’our  employees  —  at  the  forefront. 

►  The  i)ro^ram  is  o[)en  to  Afriean  Ameriean.  l.atino. 
Natixe  Amerir  an  or  Asian  ,\meriean  e.xeeutixes. 

►  Fellows  must  have  10  years  experience  in  the 
news  business  and  fje  assistant  manaj.«in^  editor 
or  higher  at  a  news|)a|)er  or  the  eciuixalent  at  a 
broadc  ast  station. 

►  Fellowship  packages  coxer  tuition  and  all  traxel- 
related  expenses  to  one  of  three  outstanding 
exeeutixe  c'dueaiional  programs. 


McCormick  Fellowship 
NAA  FOUNOATIOIM 


lnirij>nc(r.'  Tlic  KoIkti  IC.  M( Cormii  k  Trihiiiu'  l■<>llM(lill^()ll  hiis  piirincrcd  wiih  ihc  .Ncwspiipcr  .\s.s()(  kiiioii  ol  .Xiiicric.i 
I'ouiuliiiion.  New  Dirct  lions  lor  News,  the  Nc\vs|)iii)cr  .Mnnn^oMicnt  Ccnicr  and  ilic  Naiional  .Xssik  iaiion  ol  Broadi  asicrs  lo 
dclixc'r  this  |)ro><ram.  l-or  more  inlorniation  (oniad;  Marx  .\rnold  I lomllnx^cr.  XUCorrnk  k  1  cllowsliji).  N.\.\  l-'onndaiion. 
I<)2 1  (iailoxvs  Uoad.  Snik'  (>(K).  X'icnna  \'.\  I'honc  uo.’Ji  <K)a-i72n.  I'ax  i7(),'5i  <K):'-17.{.").  c-inail  <arnoni(onaa.or^> 


,  Application  Deadline  December  l ,  1997 
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Editor  &  Pt  BiJSHER  1 


brought  you  a  little 

nr  EZI  I  t  IT  lA#  K  I  investing  hundreds  of  millions  of  dollars 

^  llllvi/l  llwL  W  ^1  l\  I  I  I  ^  to  build  a  backbone  network  too  times 
BBN  built  the  forerunner  to  the  Internet,  research  center,  BBN  Technologies.  bigger  than  today’s  Internet-  big 
and  sent  the  world’s  first  e-mail.  Now,  BBN  has  joined  forces  with  GTE  enough  to  withstand  the  rigors  of 
They  run  the  world’s  leading  Internet  to  create  GTE  Internetworking.  We’re  business.  For  companies  large  and 


folks  who 

thing  called  the  Internet. 


small  this  means  a  quicker,  more 
reliable,  more  secure  way  of  doing 
business  on  the  Internet.  In  fact,  GTE 
Internetworking  provides  the  only 
Web  hosting  service  that  has  aced 


every  security  test  thrown  at  them 
by  the  National  Computer  Security 
Association.  To  find  out  more,  call  us 
at  800-472-4565,  or  visit  our  web  site 
at  www.internetworking.gte.com. 


INTERNETWORKING 

rowtntp  pv  PPM* 


OCTOBER 


Society  of  Newspaper  Design  Annual  Woricshop, 

Hyatt  RegencT  San  Diego,  San  Diego 

Freedom  of  Information  Foundation  of  Texas  Annual 

Fol  Conference,  Marriott  at  the  Capitol,  Austin,Texas 

Sttuthem  Newspaper  Publishers  Association 

Convention,  the  Greenbrier, White  Sulphur  Springs, 

W.Va. 

Advertising  Media  Credit  Executives  Association 
International  Annual  Conference,  Oklahoma  City, 
Okla. 

IFRA  97  Annual  Congress  and  Expo,  Amsterdam,The 
Netherlands 

Associated  Press  Managing  Editors  Conference, 

Westin  Peachtree  Plaza,  Atlanta 

The  World  Electronic-Publishing  Conference, 

Amsterdam,The  Netherlands 

Media  &  Democracy  Congress,  New  York  City 

Inter  American  Press  Association,  General  Assembly, 

Hotel  Fiesta  Americana,  Guadalajara,  Mexico 

Inland  Press  Foundation  Minority'  Job  Fair,  Fairmont 

Hotel,  Chicago 

Inland  Press  Association  Annual  Meeting,  Fairmont 
Hotel,  Chicago 

Youth  Editors  Conference,  Newspaper  Association  of 
America  Foundation,  Vienna,  Va. 

Associated  Press  Board  Meeting,  New  York  City 
The  2nd  Annual  America  West,  John  Ascuaga’s 
Nugget,  Reno,  Nev. 

National  Copy  Editors  Conference,  University  of 
North  Carolina,  Chapel  Hill,  N.C. 

Foundation  for  American  Communications,  Scripps 
Institution  of  Oceanography,  La  Jolla,  Calif. 


NOVEMBER 


Medios  Interactivos  Conference,  Hotel  Melia  Cariari, 
San  Jose,  Costa  Rica 

Audit  Bureau  of  Circulations  Board  Meeting  & 
Annual  Conference,  Waldorf-Astoria,  New  York  City 
Medical  News  Reporting  Symposium,  University  of 
North  Carolina,  Chapel  Hill,  N.C. 
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S1(;N  L  PFOR  these  E&FCONEERENCES  TODAY! 


•Medios  Interactivos,  November  2-5,  San  Jose,  Costa  Rica 
•Interactive  Newspapers  ’98,  February  4-7,  Seattle,  Wash. 

Complete  details  at  http://www.mediainfo.com 

Or  contact;  Michael  Troxler  at  Editor  &  Publisher 
Phone:  212-675-4380,  ext.  285  •  Fax;  212-929-1894 
I  E-mail:  michaelt@mediainfo.com 


BY  JACK  HART 

Automatic 

Modifiers 


Most  JOURNAUSTS  know  that  a  carefully 
chosen  noun  beats  a  careless  adjective-noun 
combo  any  day.  As  E.B.  White  said;  The 
adjective  hasn’t  been  built  that  can  pull  a 
weak  or  inaccurate  noun  out  of  a  tight  place. 
So  the  careful  writer  describes  a  saunter,  rather  than  a 
slow,  ca.sual  walk.  She  chooses  abyss  instead  of  bottomless 
pit.  She  opts  for  rage  over  out-of-control  anger. 

Not  that  a  well-chosen  adjective  can’t  enhance  a  bare- 
bones  noun.  Bill  Blundell,  the  former  Wall  Street  Journal 
writer  and  writing  coach,  is  a  master  of  the  well-chosen  m<xl- 
ifier.  He  once  described  a  row 

of  cowboys  sitting  along  an  old  ThC  OTIC  thtlJg 

bunkho,^  porch  in  a  thOUehtful 

sprung  chairs.  He  portrayed  a  <>  J 

Havapai  Indian  standing  in  the  WVitCV  CllTYlOSt 
wind  oi^lde  her  hon»:  as  a 
great  billowmg  woman  m  a 

print  dress.  aclom  Cl  gOOCl 

The  one  thing  a  thoughrlhl 
writer  almost  never  does  is 

adorn  a  good  noun  with  a  use-  llSClcSS  ClcljCCtiVC 
less  adjective.  Such  automatic 

modifiers  are  debris  left  behind  by  verbal  automatons.  They 
smack  of  the  airline  steward  who  reminds  you  that  you 
should  remain  seated  until  the  airplane  comes  to  a  complete 
stop  and  wishes  you  goixl  luck  as  you  proceed  to  your  final 
destination. 

So  always  ask  whether  the  adjective  you’re  eyeballing  real¬ 
ly  adds  meaning  missing  from  the  noun  it  modifies.  That  sim¬ 
ple  question  would  have  eliminated  the  automatic  modifiers 
contained  in  these  recently  published  sentences: 

♦  There  was  no  similarity  in  the  finishes,  but  the  end  result 
was  the  same  Wednesday  as  Atlanta  and  Toronto  won  berths 
in  the  world  series. 

♦  The  state’s  persistent  drought  has  turned  grass  and  forest 
land  into  parched  tinderboxes. 

♦  When  their  former  construction  business  failed  six  years 
ago ” 

♦  Sally  Struthers  was  a  personal  friend  of  Sylvia’s. 

♦  The  Soros  group  now  controls  the  single  largest  block  of 
stock  in  the  Wilsonville-based  company. 

♦  The  migration  to  the  West  Coast  was  the  longest  single 
journey  ever  taken  by  American  settlers. 

♦  Tom  Peterson,  whose  face  is  a  familiar  fixture  in  Portland, 
became  the  new  owner  of  Stereo  Super  Stores  on  Thursday. 

♦  Passion  and  murder  abound  as  detective  Philip  Marlowe 
becomes  involved  with  a  rich  heiress  in  a  California  desert 
resort. 

♦  A  broad  array  of  groups  with  cultural  agendas  as  different 
as  night  and  day. 


The  one  thing 
a  thoughtful 
writer  almost 
never  does  is 
adorn  a  good 
noun  with  a 
useless  adjective 


Hart  is  the  staff  development  director  and  writing  coach 
at  the  Oregonian,  Portland,  Ore. 
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PARADE /fieact 

Young  Columbus  ’98 
Wants  Newspaper 
Contest  Coordinators 

YC  ’98/ltaly-March  31-April  8,  1998 


Seeking  creative,  energetic  representatives  of 
PARADE  and  react  distributing  newspapers  to 
coordinate  local  youth  carrier  and  Newspaper 
In  Education  contests  that  will  reward  outstand¬ 
ing  young  people— between  the  ages  of  1 2  and 
1 8  —  with  the  Young  Columbus  ’98  cultural  and 
educational  “adventure  of  a  lifetime”  in  Italy. 


Candidates  will  design  contests  that  connect 
the  newspaper  with  young  people...  screen  all 
finalists  based  on  essays  or  projects,  teacher  or 
customer  recommendations,  and  personal 
interviews...  and  select  bright,  responsible, 
enthusiastic  YC  ’98  winners. 


YC  ’98  winners  will  explore  Florence,  Pisa, 
Siena,  Assisi,  Tivoli  and  Rome  as  young  ambas¬ 
sadors  of  the  United  States.  And,  YC  ’98  news¬ 
paper  contest  coordinators  will  positively 
impact  the  lives  of  young  people...  who  will 
return  to  their  communities  with  a  better  under¬ 
standing  of  themselves  and  the  world. 


ONLY  THE  ADVENTUROUS 
NEED  APPLY. 

Contact  Liz  Manigan,  Promotion  Director/ 
Newspaper  Relations  @  212-450-7058. 

PARADE  /  fteact 


©1997  Parade  Publications,  react  Is  a  trademark  of 
Advance  Magazine  Publishers,  Inc. 


Bare  Breast  Blackout 

Sometimes  a  story  hits  dose  to  home,  what  started  out  as  a  rou¬ 
tine  govemment-versus-press  story  (pp.  8-9)  —  about  Phoenix  law 
officers  confiscating  a  sexually  oriented  weekly  newspaper  —  has 
left  an  empty  space  on  page  8,  an  unanticipated  sidebar  about  this  maga¬ 
zine  (p.  9),  and  a  journalistic  chasm  in  the  newsnxtm. 

A  little  explanation:  We  intended  to  show  our  readers  —  in  the  only 
exact  way  possible  —  what  kind  of  material  the  authorities  deemed  in 
violation  of  a  new  state  law  regulating  news  racks.  But  our  printer  deter¬ 
mined  that  the  ad  we  selected,  showing  naked-breasted  strippers,  was 
offensive  to  its  employees  and  refused  to  print  it. 

So  the  editor  of  this  magazine  opted  to  leave  an  empty  box  in  place 
of  the  ad  and  to  assign  a  story  on  the  disagreement.  Then  came  the  idea 
to  put  the  offending  image  on  the  Web.  In  the  ensuing  editorial  debate, 
one  side  held  that  we  shouldn’t  offend  readers  by  throwing  explicit  sex¬ 
ual  material  in  readers  faces,  and,  besides,  the  image  provides  nothing  a 
verbal  description  can’t  —  except  titillation.  On  the  other  hand,  the  rea¬ 
soning  went,  our  professional  readers  are  mature  enough  to  determine  if 
an  image  is  so  patently  obscene  as  to  warrant  government  confiscation 
—  especially  online,  where  we  could  provide  a  warning.  It  was  finally 
decided,  with  awareness  of  criticism  of  smut  on  the  Web,  not  to  put  the 
image  on  our  Web  site  but  to  open  the  debate  to  you,  dear  readers,  in 
print  and  online. 

First  some  questions:  Has  anybody  out  there  seen  “NYPD  Blue”  on  prime- 
time  network  TV  lately?  Or  been  to  an  art  museum?  Or  noticed  a  fashk>o 
ad?  Is  anybody  in  this  First  Amendment-pn)tected  business  concerned 
that  a  30-year-old  weekly  newspaper  sold  in  news  racks  was  confiscated 
for  advertising  legal  businesses,  sleazy  as  those  businesses  and  ads  are? 

What  do  you  think?  Our  Web  site  (http://www.mediainfb.com)  is  ask¬ 
ing:  1 .  Does  the  state  ever  have  the  right  to  confiscate  sexually  oriented 
papers?  and  2.  Do  you  need  to  see  the  disputed  image  to  make  the  call? 
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LETTERS  TO  THE  EDITOR 


I 


Mistakes 
aplenty  marred 
Dow  Jones  tale 

Your  story  (“outsiders  insi¬ 
der,"  pp.  KvlT,  48)  on  Bill  Cox  III 
says  it  was  based  on  interviews  con¬ 
ducted  over  a  period  of  months.  Per¬ 
haps  a  day  or  two  should  have  been 
devoted  to  fact<hecking. 

Here  are  some  of  the  errors  in  the 
story: 

♦  The  figures  on  Dow  Jones’  dividends 
and  earnings  taken  fnim  the  New  Yorker 
were  wrong,  and  were  the  subject  of  a 
published  correction  in  the  New  Yorker 
back  in  April.  The  correct  figures  are 
dividends  up  17%  fntm  lS>S>0-95  (not 
up  373%  as  in  the  New  Yorker,  or  4(X)'X> 
as  you  had  it),  and  reinvested  earnings 
up  233%  (not  down  130%>). 


Newspaperdom* 


50  YEARS  AGO, .  •  U.S.  ncwspaper 
publishers  currently  paying  $90  a  ton 
for  newsprint  reeled  at  a  statement  — 
made  during  a  meeting  of  U.S.  con¬ 
gressmen,  publishers  and  Canadian 
newsprint  manufacturers  in  Toronto 
—  that  spot  market  tonnage  was 
being  offered  at  $400.  Manufacturers 
declined  to  discuss  prices  for  legal 
reasons,  but  they  indicated  price  hikes 
were  imminent  bccairse  of  major 
increases  in  pulp  prices  and  trans¬ 
portation  costs. 

The  United  Nations  Social, 
Humanitarian  and  Cultural  Committee 
rejected,  by  a  vote  of  33  to  6,  a  nine- 
point  Russian  resolution  that  would 
have  put  a  Soviet  “spin”  control  on  the 
press  on  the  provisional  agenda  of  the 
world  press  conference  next  year. 
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♦  Revenues  since  Peter  Kann  became 
CEO  of  Dow  Jones  have  risen  45%, 
which  seems  better  than  “slightly.”  Long¬ 
term  debt  is  down  45%,  rather  than  up. 

♦  Our  board  member,  the  chairman 
of  Bankers  Trust,  spells  his  last  name 
Newman. 

♦  Earnings  in  1990  were  39%)  greater 
than  cash  dividends  paid  out  that  year, 
not  less.  (And  dividends  in  1990  were, 
more  meaningfully’,  just  28'X)  of  cash  flow.) 

♦  The  Bancnjft  family  contn)ls  mugh- 
ly  70%  of  the  votes  cast  by  Dow  Jones 
shareholders,  not  70%  of  the  “voting 
st(K'k”  (as  you  said  at  one  point)  or  70% 
of  the  Class  B  stcK'k  (as  you  said  at 
another). 

That’s  a  lot  of  numbers  —  wn)ng 
numbers.  We  think  that  it’s  particularly 
important  in  an  article  about  numbers 
to  get  them  right. 


Richard  J.  Tofel 

Tofel  is  director  of  corporate 
communications  at  Dow  Jones  &  Co. 

Editor’s  note:  Ouch.  We  stand  correct¬ 
ed. 


E6fP  Newspaper  Fact 

The  oldest  daily  newspaper  still  in  print  in  England 
is  the  Vfarkshire  Post,  established  in  1754,  accord¬ 
ing  to  the  1997  Editor  &  Publisher  Year  Book. 


Corrections 

A  STORY  ABOUT  fnint-page  advertis¬ 
ing  (Sept.  13,pp.  24-26)  incorrectly 
quoted  James  Normandin,  publisher  of 
the  Hai’erhili  (Mass.)  Gazette  on  the 
paper’s  circulation. 

Normandin  said  he  hopes  circulation, 
correctly  reported  at  8,755,  will  climb  to 
10,(KX). 

A  SEPT.  27  item  (p.  27)  about  the  Los 
Angeles  Times  incorrectly  stated 
the  schedule  for  new  business  sections. 
Cutting  Edge  runs  on  Monday, Wall  Street 
on  Tuesday,  and  new  marketing  and 
advertising  pages  in  the  Thursday  busi¬ 
ness  section  began  Sept.  4. 

In  addition,  the  small  businesses 
referred  to  are  not  limited  to  the  Los 
Angeles  area  but  are  spread  thniughout 
('alifomia. 


Sri  Lanka 
liberalizes 

SRI  LANKA’S  PARLIAMENT  repealed  a 
19-year-old  law  that  allowed  it  to 
summon  and  punish  journalists. 

Under  the  rarely  used  law,  parliament 
could  fine  or  jail  journalists  and  its  deci¬ 
sions  couldn’t  be  challenged. 


Chat  Room. 


USA  WEEKEND  is  tuned  in  to  your  readers, 
young  and  not-so-young.  In  fact,  nearly  250,000  teenagers 
respond  to  our  Annual  Teen  Survey.Converting  a  younger 
generation  into  newspaper  readers  is  a  big  opportunity. 
USA  WEEKEND  is  the  choice  of  more  newspapers  than  ever. 
Call  Dave  Barber,  VP/ Newspaper  Relations  at  212-715-2131. 
Visit  us  at  http://www.usaweekend.com 
The  magazine  America  responds 
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EVERY  SATURDAY  SINCE  1884 


News  Racks 
Seized 


Sexually  oriented 
weekly  plans  challenge 
of  Arizona  news  rack  law 

BY  MARK  FITZGERALD 


THEPUBUSHEROF  Qpyiiallu 

a  Phoenix  weekly  OCAUaUy 

weekly  plai 

breasted  women  r  a  ■ 

intends  to  chal-  Ot  AflZOfld  Hi 

lenge  the  constitutionality  of  a  . . 

new  Arizona  law  regulating 

the  kinds  of  publications  that  BY  MARK  F 

can  be  sold  fmm  news  racks. 

“I’m  an  easy  target,”  publisher  Jerrv'  Evenson  said 
in  a  telephone  interview  from  the  offices  of  his  sex- 
oriented  paper,  the  Beat.  “But  this  interferes  with 
my  First  Amendment  rights.” 

Evenson  was  referring  to  a  coordinated  series  of 
raids  Aug.  27  when  gntups  of  Phoenix  vice  squad 
police  officers  —  wearing  black  ski  masks  in  the 
withering  desert  heat  —  seized  1 5  Beat  news  racks. 

The  officers  were  enforcing  a  new  Arizona  law 
that  prohibits  the  sale  from  news  racks  of  material 
that  is  “harmful  to  minors.”  The  law,  which  took 
effect  in  July,  makes  it  illegal  to  sell  sexually  oriented 
publications  from  news  racks  accessible  to  children 
—  a  felony  that  carries  a  maximum  penalty-  of  30 
years  in  prison. 

Evenson’s  paper  is  thick  with  ads  for  adult 
“escort”  services,  phone-sex  numbers,  pornographic 


Today's  Couples  Too  Tired  for  Sbx 


trianfarl  b(X)kstores  and  strip  clubs  — 

JllcllLcU  many  featuring  photos  of 

'  rhpllpnnp  women.  A  typi- 

>  I  la  1 1  Cl  lyC  cal  issue  includes  pinups  of  a 

I  I  topless  adult  film  star  and  arti- 

A/s  racK  law  cles  on  what  Evenson  calls 

. .  “life  and  health  issues  . . .  for 

my  readers,  who  have  active 
rZGERALD  sex  lives.” 

Most  of  the  Beat's  circula¬ 
tion  —  which  Evenson  says  ranges  from  8,‘>(K) 
copies  for  most  of  the  year  to  1(),(KK)  during  the 
winter  tourist  months  —  comes  from  its  220  news 
racks.  The  tabloid  sells  for  50«. 

Fle’s  been  publishing  the  paper  for  33  years  and 
says  he’s  had  only  sporadic  complaints  —  all  politi¬ 
cally  motivated. 

That’s  what  drove  the  first-ever  news  rack 
seizures,  Evenson  suggests.  He  accuses  the  man 
who  authorized  the  confiscation  —  Maricopa 
County  attorney  Rick  Romley  —  of  moving  against 
the  paper  to  gain  publicity-  that  furthers  his  political 
ambitions. 

“’We’re  not  pornographic,”  Evenson  said.  “We  have 
no  full  nudity,  there  is  no  profanity.  The  only  thing 
we  have  is  bare  nipples  —  and  we  don’t  even  have 
them  now.” 


The  Beat  (above,  left  to  right),  a  typical  ad,  and  (deleted)  a  strip  club  ad,  depicting  bare-breasted  dancers,  for  which  the  paper  was 
ostensibly  confiscated  by  authorities  in  Phoenix 
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“If  l’ou  understand 
the  principle  of 
prior  fvstraint, 
taking  a  news  rack 
is  like  taking  the 
projector  at  a 
movie  house.  ’ 


Since  the  raid,  Evenson  has  used  correction  fluid 
and  negative  fogging  to  cover  the  breasts  of  models 
and  strippers  in  the  ads. 

"This  is  not  a  totally  trashy  paper,”  said  Dick 
Hertzberg,  a  Phcxrnix  attorney  who  specializes  in 
defending  ,sex-oriented  businesses  and  who  repre¬ 
sents  Evenson.  “He  uses  none  of  the  words  you  hear 
on  NYPD  Blue,”  he  said,  referring  to  the  networicTV 
show. 

Arizona’s  news  rack  law  is  virtually  identical  to  a 
c:alifomia  law  that  was  upheld  earlier  this  year  by  a 
federal  appeals  court.  But  Hertzberg  said  the 
defen,se  in  the  (^lifomia  case  did  not  address  all  pos¬ 
sible  challenges,  and  he  was  encouraged  by  the  U.S. 

Supreme  Court’s  more  recent 
ruling  against  the  Communi¬ 
cations  Decency  Act. 

“I’m  gonna  challenge  this 
like  mad,”  Hertzberg  said.  “If 
you  understand  the  principle 
of  prior  restraint,  taking  a 
news  rack  is  like  taking  the 
pn)jector  at  a  movie  house. 
Theoretically,  it’s  a  first-class 
case  of  prior  restraint.”  Non¬ 
sense,  says  a  spokesman  for 
the  Maricopa  County  attorney. 

"This  is  not  a  First  Amendment  case,”  Bill  FitzGer¬ 
ald,  spokesman  for  the  county  attorney,  said  in  a 
phone  interview. 

“We  don’t  care  what  he  publishes,  what  he  says. 
It’s  not  like  we’re  trying  to  shut  down  an  anarchistic 
publication.  But  it’s  like  a  Penthouse  or  Playljoy  that 
is  sold  behind  the  counter  and  cannot  be  accessible 
to  children.  With  the  news  rack,  any  child  can  come  out 
of  st:hool,  put  in  two  coins  and  get  his  magazine." 

Evenson ’s  attorney,  Hertzberg,  however,  says  there 
was  no  evidence  at  the  time  of  the  .seizure  that  any 
child  has  bought  the  paper. 

(a)unty’  attorney  spokesman  FitzCierald  also  said 
that  despite  Evenson’s  attempt  to  draw  bikinis 
an)und  the  nude  mtxlels,  the  phone-sex  ads  and 
other  material  suggest  the  newspaper  still  violates 
the  news  rack  law. 

Evenson  has  received  support  from  some  news¬ 
paper  publishers,  although  the  executive  director  of 
the  Arizona  Newspapers  AsstK'iation,  John  Fearing, 
.said  his  gn)up  steered  clear  bccau.se  the  case  is  pri¬ 
marily  a  pornography  issue. 

Dan  Barr,  an  attorney  with  Arizona’s  First  Amend¬ 
ment  Coalition,  noted  the  longevity'  of  the  newspa¬ 
per:  "This  paper  has  been  available  for  30  years.  I 
don’t  know  how  it  suddenly  became  harmful  to 
minors  just  because  this  .statute  passed.” 

Evenson  “tells  me  lots  of  legitimate  papers  are 

For  forums  on  censorship 

Hertzberg  said.  And  all 
my  guys  are  supporting 
me,  all  the  porno  lawyers  are 
supporting.  But,  of  course, 
that’s  not  a  very  powerful 
gniup  politically.” 


AND  SEXUAL  MATERIAL  aCCeSS 
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Bare  Breasts 
Bare  Values  Gap 

The  beat  —  the  sex-oriented  weekly 
newspaper  whose  news  racks  were  seized 
in  a  Phoenix  police  raid  for  allegedly  vio¬ 
lating  Arizona’s  new  news  rack  law  —  has 
stirred  a  conflict  between  Editor  &  Publisher  and 
its  printer. 

Citing  its  corporate  values,  C^iadmus  Journal  Ser¬ 
vices,  E&P's  Richmond,  Va.-based  commercial 
printer,  refused  to  ptxK'ess  and  print  a  Beat  ad  page 
illustrating  a  story'  on  the  Arizona  raid.  The  page  typ¬ 
ifies  the  Beat's  advertising  fere;  The 
full-page  ad  for  a  strip  club  .shows  sev¬ 
eral  bare-breasted  dancers. 

“1  don’t  think  there’s  anyone  in  our 
organization  who  is  not  passionate 
about  your  right  to  print  the  picture, 
but  we  have  to  make  a  value  judg¬ 
ment,”  said  Jim  Hillsman,  Cadmus’  vice 
president/sales.  He  said  the  com¬ 
pany’s  Richmond  plant  employs  about  8(K)  people, 
40%.  to  50%.  of  them  women,  and  the  photo  “is  offen¬ 
sive  to  enough  people  —  men  and  women  —  that 
we  honestly  don’t  want  to  alienate  our  employees. 

"Today,  (fedmus  is  squeaky-clean,”  Hillsman  added. 
“We  don’t  print  nudity.  We  don’t  print  anything  that 
is  pornographic.  Even  language  is  something  that 
would  concern  our  associates.  We  ju,st  have  an 
image  to  uphold.” 

To  E&P,  the  values  at  .stake  are  the  magazine’s 
news  judgment  and  its  First  Amendment  freedoms, 
said  Christopher  Phillips,  publisher,  circulation/pro¬ 
duction. 

“We  are  a  news  publication.  This  image  is  being 
presented  in  a  news  feshion.  It  is  not  being  pre¬ 
sented  in  any  questionable  manner,”  Phillips  said. 

When  (fedmus  refused  to  handle  the  image,  E&P 
considered  switching  printers  for  this  issue,  Phillips 
said,  adding  that  he  was  shocked  when  two  of  the 
companies  he  approached  said  they,  too,  would  not 
handle  the  image. 

“These  are  printers  who  owe  their  existence  to 
the  First  Amendment,”  Phillips  said.  “Does  this  mean 
there  is  a  changed  attitude  out  there  —  that  what 
printers  are  saying  is  that  it  is  more  important  to 
them  to  placate  their  employees  than  to  refuse  to 
censor  material  protected  by  the  same  First  Amend¬ 
ment  that  protects  them?” 

Logistically,  moving  to  another  printer  just  two 
days  before  deadline  presented  too  many  problems, 
however.  "We  made  the  business  decision  that  it 
was  in  the  best  interests  of  our  readers  and  adver¬ 
tisers  to  get  the  issue  out  on  time,”  Phillips  said. 

“Unfortunately,”  Phillips  said, ‘this  censorship  by  a 
printer  lends  credence  to  the  a.ssertion  that  freedom 
of  the  press  belongs  to  those  who  own  one.” 

(See  Beat  on  page  48) 


Magazine  and 
printer  at  odds 
over  stripper 
photos 
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CAMPUS  PRESS 


BY  M.L.  STEIN 


Fired 

Over  Chelsea 


CHELSEA  CLINTON 
had  scarcely  opened 
her  first  textbook 
when  she  became 
news  again  at 

Stanford  University  —  without 
doing  a  thing. 

Carolyn  Sleeth,  editor  in  chief 
of  the  Stanford  Daily,  fired  a 
columnist  for  breaking  her  rule  that  after  the 
media  blitz  surrounding  Chelsea’s  arrival  on  cam¬ 
pus  Sept.  19,  the  paper  would  ignore  her  unless 
“she  involves  herself  in  a  newsworthy  event.” 

Not  newsworthy  enough  was  Sleeth’s  view  of  a 
column  by  Jesse  Oxfeld  that  questioned  the  special 
treatment  —  by  the  university  and  the  paper  —  for 
Chelsea. 

Why  is  it,  he  asked  in  the  unpublished  column, 
“that  we’re  all  expected  to  bend  over  backward  to 
give  Chelsea  and  her  family  a  ‘normal’  Stanford 
experience  while  the  first  family  itself  is  under  no 
similar  obligation?” 

“If  Stanford  wants  us  all  to  forget  that  Chelsea  is 
the  daughter  of  the  most  powerful  man  in  the 


world,”  he  said,  “the  University 
and  the  White  House  must  make 
an  effort  to  play  along.  The 
Clintons  will  accept  no  limita¬ 
tions  on  their  parental  preroga¬ 
tives,  and,  at  the  same  time,  the 
University  strives  to  give  Chelsea 
this  much-vaunted  ‘normal  expe¬ 
rience.’  .  . .  And  that  raises  the 
frightening  possibility  that  the  efforts  necessary  to 
protect  Chelsea’s  ‘normal  experience’  will  ensure 
that  no  one  else  has  one.” 

The  column,  which  also  covered  two  unrelated 
subjects,  was  approved  by  the  opinions  editor, 
Oxfeld  said. 

Sleeth  did  not  return  several  phone  calls  but 
issued  a  statement  saying  that  Oxfeld.  a  paid 
columnist,  was  given  the  option  of  writing  about 
Chelsea  for  the  Monday,  Sept.  22  issue,  but  he 
insisted  it  run  the  following  Friday.  Oxfeld  gets  $20 
a  column. 

A  Daily  editorial  stated  the  paper  “is  not  in  the 
business  of  rehashing  old  news,  and  the  Clinton’s 
arrival  had  already  been  thoroughly  covered”  (E&P, 
Oct.  4,  pp.  12-14). 

Sleeth  said  Oxfeld’s  discharge  was 
not  entirely  related  to  the  column, 
however. 

“The  violation  was  the  culmina¬ 
tion  of  a  series  of  work-related 
issues,”  commented  Sleeth,  a  history 
major,  adding  that  Chelsea  Clinton, 
like  any  other  .student,  “is  entitled  to 
a  private  life.  Nothing  newsworthy 
has  occurred  about  which  Oxfeld 
could  write.” 

Oxfeld  lost  the  election  for  editor 
to  Sleeth  last  spring  and  admitted 
they  don’t  like  each  other. 

5  But  the  spat  was  newsworthy 
R  enough  for  the  national  media,  which 
I  again  descended  on  campus.  Oxfeld 

1  was  besieged  with  talk-show  offers 
o  to  the  point  that  the  communica- 

2  tions  and  American  studies  major  left 
S  a  message  on  his  voice  mail  that  he 

3  was  no  longer  granting  interviews, 
explaining,  “1  have  devoted  too  much 
of  my  time  to  this  issue  and  can  no 
longer  continue.” 

Still,  he  said  in  an  interview  that 

(See  Fired  on  page  46) 


By  the  time  the  media  frenzy  (above)  had  died  down,  after  the  first  family  dropped 
off  Chelsea  Clinton  at  Stanford  University  in  Palo  Alto,  Calif.,  a  columnist  at  the 
student  daily  had  been  fired  for  daring  to  write  about  her. 


First  daughter’s 
arrival  takes  early 
toll’  columnist  om 
Stanford  Unwersity 
student  paper 


I 
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BY  JOHN  SULLIVAN 


Price  War 
In  New  York 


SUNDAY  TABLOID  price  battle  has 
broken  out  in  New  York  City,  and  the 
winner  is  anybody’s  guess. 

A  day  after  the  New  York  Daily 
Neu’s  announced  it  would  cut  Sunday 
newsstand  prices  33%  —  to  $1,  from 
$1.50  —  the  Neu’  York  Post  responded  by  halving 
its  Sunday  price  —  already  cheap  at  50t  —  to  a  pal- 
tr)’  quarter. 

Although  Mortimer  Zuckerman’s  News  and 
Rupert  MurdcK'h’s  Post  picked  up  some  readers  after 
Times  Miiror's  third  tabloid,  Neu'  York  Newsciay, 
folded  in  1995,  the  Post  has 
increased  the  pressure  on  the 
News  by  starting  a  Sunday  edition 
la.st  year  that  costs  66%  less  than 
the  Netvs.  Now  the  battle  is  on  for 
the  lucrative  Sunday  spot. 

According  to  Audit  Bureau  of 
Carculations’  March  31  numbers, 
the  latest  figures  available,  the 
News’  Sunday  circulation  has 
plunged  to  854,81 5,  from  1.01  million  a  year  before. 
Since  ad  rates  are  based  on  circulation,  the  News  has 
cause  for  alarm.  Audited  circulation  figures  for  the 
six  months  ended  Sept.  30  won’t  be  out  until  earh' 
November. 

But  Post  publisher  Martin  Singerman  has  said  he 
expects  the  R)st's  Sunday  circulation  to  be  close  to 
350,{XK),  up  from  290,532  reported  in  iMarch. 

News  spokeswoman  Adrienne  Rhodes  said  that 
even  though  the  Pr)st  cut  its  price  soon  after  the 
News'  price  decline,  the  News  was  showing  no  signs 
of  a  counter  move. 

“It’s  sort  of  reactionary  to  me,”  Rhodes  said  of  the 
Post's  price  cut.  “One  day,  they  may  give  it  away.”  She 
suggested  the  Post  is  taking  quite  a  risk. 

Although  price  cuts  have  only  been  recently 
announced,  lower  Sunday  prices  have  been  tested  in 
parts  of  the  metn)  circu¬ 
lation  area. 

The  lower  Sunday 
price  “had  already  been 
in  place  in  half  of  the 
News’  markets  since 
August,”  according  to 
John  (^ampi,  vice  presi¬ 
dent,  pn)motion/  public 
relations.  They  included 
the  city  boroughs  of 
Brooklyn  and  Queens 
and  the  counties  of  Nxv 
sau  and  Suffolk. 


Post  spokesman  Patrick  Smith  .said  that  the  news¬ 
paper  has  spot  priced  the  daih’  the  past  couple  of 
years  and  did  the  same  with  the  Sunday  edition  fol¬ 
lowing  its  launch.  “When  they  got  out  there  with 
the  Sunday  paper,  there  were  neighborhtxxls  in 
Bnxjklyn  and  Queens  that  were  pricing  the  news¬ 
paper  at  25  cents,”  said  Smith. 

In  perspective.  Post's  price  retaliation  is  entirely 
in  keeping  with  the  tab’s  traditional  combativeness. 

As  Smith  said,  "The  other  guy  announces  a  price 
cut  —  hey,  we’ll  beat  ’em.” 

Although  recent  numbers  show  the  News'  circu¬ 
lation  slipping,  Rhcxles  said  that  over  the  five-year 
peritxJ  since  Zuckerman  t(X)k  control,  management 
expects  gn)wth  in  the  months  ahead  due  to  new 
promotk)ns  and  an  impnwement  in  the  overall  l(X)k 
of  the  paper.  "The  Daily  News  still  hxs  three  times 
the  readership  and  still  delivers  a  quality  pitxluct  to 
its  readership.  And  readers  are  still  willing  to  pay  for 
a  quality  pnxluct,”  said  Rh(xles. 

The  battle  between  the  two  tabloids  is  old  news 
in  New  York,  but  it  heats  up  peri<xiicall>'.  Both  papers 
criticize  each  other  in  news  and  gossip  columns,  as 
one-time  direct  rival  Neu'sday,  now  banished  to  its 
home  on  Long  Island,  dtxruments  the  turf  war. 

Some  media  sources  believe  Zuckerman’s  recent 
ejection  of  Daily  Neu's  editor  Pete  Hamill,  who 
lasted  only  nine  months,  was  pn)mpted  by  Hamill’s 
inability  to  halt  the  circulation  tailspin.  Rhtxles  com¬ 
mented  that  although  the  Neivs  has  not  found  a 
replacement  for  Hamill,  she  thinks  the  newspaper 
dtx^sn’t  seem  to  be  suffering  without  a  top  editor. 

"The  paper  l(X)ks  great,  so  1  don’t  know  if  an  edi¬ 
tor  in  chief  will  be  named,”  she  said  jokingly. 

As  for  MurdtK'h,  who  runs  the  media  giant  News 
Corp.,  others  believe  he  is  still  waiting  to  make 
money  on  the  Post. 

Smith  said  there’s  t(X)  much  guessing  about 
Zuckerman’s  profits  vs.  MurdcK'h’s  losses  as  the 
media  continues  to 
speculate  about  their 
finances. 

“It’s  a  fair  assump¬ 
tion,  but  do  you  know 
for  a  fact  that  it’s  prof¬ 
itable?,”  commented 
Smith  on  the  News' 
pmfits. 

The  new  Sunday 
prices  for  both  news¬ 
papers  will  be  thn)ugh- 
out  the  entire  tri-state 
region. 


Tabloids 
slash  prices  in 
slugfest  for 
Sunday  readers 


i 

Sunday  Snapshot 

DAILY#  NEWS 

Mortimer  Zuckerman 

Owner  Rupert  Murdoch  1 

$1.50 

Old  Price  $0.50 

$1.00 

New  Price  $0.25 

888,759 

Circulation  9/30/96  291,497 

854,815 

Circulation  3/31/97  290,532 

Source:  Audit  Bureau  of  Circulations,  E&P 
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Practice 

Brownout 


T  USED  TO  be  that  when  most  pro  fo<nball 
ij  teams  went  to  practice,  sports  reporters 
d  would  be  right  there  with  notebooks  out, 
ready  to  chronicle  every  tom  muscle,  missed 
tackle  and  40-yard  completion. 

S  Now,  more  than  half  of  the  30  teams  in  the 
NFL  have  told  l(x:al  reporters  to  essentially  get  lost, 
by  sharply  restricting  access  to  practice.  Sixteen 
teams  now  limit  sportswriters’  access  to  practice, 
two  more  than  last  year. 

It’s  becoming  a  bigger  problem  all  the  time,  said 
Steve  Schoenfeld,  an  Arizona  Republic  sportswriter 
.  who  covers  the  Arizona  Car- 

Sdn  UlBQO  dinals  and  is  president  of  the 
400-member  Pro  Football 
OhnmRrf>  on  Writers  Association  of  Amer- 


became  the  most  publicized  and  popular  team  in 
America,”  he  said. 

According  to  Aiello,  NFL  teams  are  required  to  let 
the  media  interview  players  and  coaches  after 
games  and  during  at  least  three  of  the  days  during 
the  week  before  a  game. 

“The  media  would  like  to  have  complete  access 
to  everything,  but  that  has  to  be  balanced  against 
the  club’s  interest  in  having  time  to  concentrate  and 
practice  and  not  have  their  game  plan  compro 
mised,”  he  said. 

Many  sportswriters  disagree.  One  of  the  biggest 
flaps  over  access  developed  earlier  this  year  in  San 
Diego,  where  the  Chargers  flatly  told  reporters  to 
stay  out.  The  policy’  began  in  late  August,  when  new 
head  coach  Kevin  Gilbride  announced  that  prac¬ 
tices  would  effectively  be  off-limits.  That  was  also 
Vina  list  at  Some  football  teams  ban  the  policy  of  the  Jacksonville  Jaguars,  where  Gil- 
^  reporters  from  attending  any  bride  previously  worited  as  an  offensive  coordinator. 

NFL  teams  part  of  practice,  while  others  “You’ll  have  to  trust  us,”  Gilbride  told  reporters. 

only  let  them  watch  for  15  or  Public  relations  employees  now  take 

30  minutes  at  the  beginning  — — -  care  of  telling 

or  end  of  practice,  Schoenfeld  - 

said.  On  the  other  hand,  r>«il  ~ 

other  teams  allow  the  press  ~  ^ 

to  watch  every  second  of  U  . .  -  2J 

i  _  nil 

practice.  i  _ _ _  — 

Strategy'  or  gyve  away  game  plans.” 

The  NFL  thinks  differently.  Greg  Aiello,  an 
NFL  spokesman,  said  reporters  don’t  really 
need  to  attend  practice.  “  The  media  itself 
agrees  that  it  will  not  report  on  strategy  that 
is  being  practiced.  Therefore,  1  ask  you  what  ; 
is  the  purpose  of  access?”  he  asked. 

He  pointed  out  that  former  Dallas  Cow-  ^  _ 

boys  coach  Tom  Landry  kept  the  media  out  of  prac- 

tice  in  his  29  years  of  coaching.  It,  he  said,  didn’t  San  Diego  Union-Tribune  used 

seem  to  be  a  problem  for  fans.  “The  Cowboys  sarcasm  in  reporting  restrictions  on  coverage  of  Chargers 

_ practices.  On  the  sports  section  s  front  page,  this  photo  of  the 

practice  field  from  the  nearby  hilltop  is  "the  best  view  the  media 
[or  you]  will  get  of  a  Chargers  practice,”  readers  are  told. 


curtailing  press 
access  to  practices 


S‘<SS5SS‘ 


Dotinga  cotters  local  news  for  the  North  County 
Times,  Escondido,  Calif. 
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reporters  what  happened  during  practices. 
Reporters  can  be  at  practice  during  the  first  30  min¬ 
utes,  but  little  happens  during  that  time  other  than 
stretching  and  a  few  drills,  according  to  the  San 
Diego  Union-Tribune. 

"What  1  lcx)k  at  is,  what’s  best  for  our  ftx)tball 
team?”  Ciilbride  said.  “What  1  want  is  the  players’ 
undivided  attention  and  no  distractions.  Whatever  is 
needed  we’ll  certainly  provide  and  be  accommtxlat- 
ing,  just  as  we  have  all  preseason.  But  once  practice 
starts  for  real,  1  want  every¬ 
thing  just  to  be  in-house 
with  us,  with  the  players 
and  coaches,  so  we  can 
continue  to  cultivate  what 
1  think  is  a  very  strong 
need  for  that  kunily  —  that 
oneness  that  it  will  be  just 
us.” 

Ciilbride  told  the  San 
Diego  media  that  reporters 
in  Jacksonville  really 
enjoyed  the  lack  of  access.  “They  learned  to  accept 
it  very'  easily  and  became  very,  very  comfortable 
with  it.  In  fact,  they  found  that  they  were  able  to  do 
their  jobs  a  little  bit  more  effectively'.” 

Ciilbride  wasn’t  joking.  Jim  Nasella,  sports  editor 
of  the  Jacksonville  Times-Union,  said  he  d(xrsn’t 
have  a  pn)blem  with  the  lack  of  access  there.  “We’d 
certainly  like  to  get  more  access,  but  it’s  nothing 
we’re  going  to  get  hysterical  about,”  Nasella  said. 

Since  Jacksonville  has  only  had  a  pn)tessional 
f(X)tball  team  for  two  years,  sports  reporters  there 
had  no  preconceived  expectations  about  access. 

“I  think  the  difference  in  San  Diego  is  that  they 
had  more  access  before  he  got  there,”  Nasella  said  of 
coach  Ciilbride.  “Here  the  situation  was  that  this  was 
the  first  time  we  were  involved  in  something  like 
this,  and  therefore  it  didn’t  sting  as  much.” 


Practice  Open? 

A  FOOTBALL  WRITERS  group  says  1 6  NFL  teams  restrict 
press  access  to  practices.  The  other  14  don’t.  Here’s 
the  rundown.  (Yes  means  open  access); 

Minnesota  Vikings:  No  ' 

New  England  Patriots;  No 
New  Orleans  Saints;  No 
New  York  Giants:  Yes  i 

New  York  Jets;  No 
Oakland  Raiders:  No 
Philadelphia  Eagles;  No  I 

Pittsburgh  Steelers:  Yes 
St.  Louis  Rams;  Yes 
San  Oiego  Chargers;  No 
San  Francisco  49ers:  Yes 
Seattle  Seahawks:  Yes 
Tampa  Bay  Buccaneers;  Yes  I 
Washington  Redskins;  No 

Source;  Pro  FtKHhall  Writers  As.socutkm 
(rf  America 


He  said  his  sports  staffers  "figure  out  what’s  going 
on  thniugh  the  players.  They  give  us  an  acceptable 
amount  of  access  to  them.” 

Back  in  San  Diego,  the  two  loc'al  dailies  reacted  to 
the  limits  with  frustration  and  blunt  sarcasm. 

The  San  Diego  Union-Tribune  attacked  the  pol¬ 
icy  with  a  giant  photo  on  the  sports  section  front 
page  .showing  the  only  view  the  public  can  get  of 
the  practice  field  —  from  a  nearby  hillside. 

Nick  Canepa,  a  veteran  Union-Tribune  sports 
columnist,  slammed  the  “C'.hargers’  POW  camp.” 

“Welcome  to  Stalag  86,”  Canepa  wmte.  “If  any¬ 
thing,  it  could  be  worse.  In  an  attempt  to  get  off  on 
the  right  foot  with  the  local  media,  new  head  coach 
Kevin  Ciilbride  is  slamming  the  door  on  the  ink- 
stained  wretches,  tape-recorder  jockeys  and  TV 
news  types. 

“You  may  wonder  what  this  has  to  do  with  you, 
but  it  has  everything  to  do  with  you.  The  less  infor¬ 
mation  w'e  are  given,  the  le.ss  you  receive.” 

Steve  Scholfield,  executive  sports  editor  of  the 
Norih  Count}’  Times,  a  suburban  San  Diego  news¬ 
paper,  rated  the  restrictions  unacceptable.  “Any 
reporter  worth  his  paycheck  will  want  to  find  out 
more,”  he  wrote,  mentioning  that  legendary  former 
C'.hargers  coach  Don  Cioryell  —  “as  paranoid  a 
coach  as  there  ever  was”  —  never  closed  practices. 

Schoenfeld,  the  president  of  the  sportswriters 
asscxriation,  said  the  group  plans  to  protest  the 
growing  restrictions  to  NFL  officials. 

The  message,  Schoenfeld  said,  is:  “If  you  want  us 
to  cover  you,  we've  got  to  have  some  access.” 

Sportswriters  point  out  that  other  professional 
sports,  including  baseball  and  basketball,  give  much 
more  access  to  the  media. 

Back  in  San  Diego,  the  city  is  preparing  to  host 
Super  Bowl  XXXIl  in  January.  And  if  sportswriters 
agree  on  anything,  it  is  this:  the  Chargers,  a  team 
with  a  pathetic  record,  won’t  be  there  —  access  or 
no  access. 


Journalists 
Want  Review 

Alarmed  by  “THE  trt)ubled  state  of  our  pro¬ 
fession,”  a  group  of  prominent  journalists 
has  called  for  a  re-examination  of  what  they  do, 
how  they  do  it,  and  why. 

Chaired  by  Bill  Kovach,  curator  of  the  Nieman 
Foundation,  the  Committee  of  Concerned  Jour¬ 
nalists  has  tentatively  scheduled  a  series  of  eight 
forums  to  discuss  subjects  including  the  purpose 
of  journalism,  its  role  as  a  neutral  observer  and  its 
preoccupation  with  crime  and  scandal. 

“We  call  on  our  colleagues  to  join  as  a  com¬ 
munity  of  pn)fessionals  to  clarify  the  purpose 
and  principles  that  distinguish  our  profe.ssion 
from  other  forms  of  communication,”  wrote 
Kovach  and  Rosenstiel  in  the  statement  of 
concern.  —  AP 


“New  head  coach 
Kevin  Gilbride  is 
slamming  the  door 
on  the  ink-stained 
wretefjes,  tape-wcorder 
jockeys  and 
TV  news  types” 


Arizona  Cardinals;  Yes 
Atlanta  Falcons:  Yes 
Baltimore  Ravens:  Yes 
Buffalo  Bills:  No 
Carolina  Panthers;  No 
Chicago  Bears;  No 
Cincinnati  Bengals;  No 
Dallas  Cowboys:  No 
Denver  Broncos;  Yes 
Detroit  Lions;  No 
Green  Bay  Packers:  Yes 
Houston  Oilers:  Yes 
Indianapolis  Colts;  Yes 
Jacksonville  Jaguars;  No 
Kansas  City  Chiefs:  Yes 
Miami  Dolphins;  No 
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NEWS  PHOTOGRAPHY 


BY  TOM  JEKEL 

Portrait 
Of  A  State 


E  CALLED  IT  the  Fabric  of  Indi¬ 
ana. 

Nineteen  Ass<Kiated  Press 
photomember  newspapers 
across  Indiana  captured  images 
of  the  people,  places  and  spirit  of  the  HcK)sier 
State. 

They  put  their  best  images  from  April  17  and  18 
on  disks,  mailed  or  brought  them  to  Fort  Wayne 
and  spent  a  lively  two  hours  talking  about  photos 
—  specifically,  how  to  edit  them. 

The  photo-editing  workshop  was  part  of  the 

May  2-4  Indiana  APME  spring 
convention,  when  photo  con¬ 
test  winners  are  announced 
each  year. 

Giving  more  emphasis  to 
photography  in  the  spring 
conference  seemed  a  natural 
evolution  of  the  annual  for¬ 
mat.  It  nearly  doubled  atten¬ 
dance. 

Terry'  Greenburg  said  it  was  the  first  time  in 
eight  months  as  managing  editor  of  the  Elkhart 
Truth  that  he  had  really  talked  photo  philosophy 
with  the  sh(X)ters  at  his  30,(K)0-circulation  daily. 

Redesigning  the  newspaper,  reorganizing  news 
sections  and  planning  a  June  9  morning  conversion 
left  little  time  to  discuss  core  news  issues  that 
include  photo  editing,  Cireenburg  said. 

“It  was  so  refreshing  to  spend  a  whole  morning 
on  photo  play  —  how  you  pick  them,  the  theory  of 
what  makes  a  good  photo,”  Greenburg  said. 

“The  photographers  at  this  paper  had  not  been 
encouraged  to  have  those  discussions,”  he  said.  “I 
expect  it  will  help  us  grow  and  help  make  us  a 
better  paper.” 

Two  of  Elkhart’s  four  photographers  were 
among  25  shooters  or  photo  editors  attending  the 
workshop.  Another  35  editors  filled  the  dark  ban¬ 
quet  room  while  two  discussion  leaders  talked 
about  each  of  1 10  photos  shown  on  a  large  screen. 

Larry'  Nighswander  and  1.  Wilmer  Counts,  two 
photography  veterans  and  photojournalism  educa¬ 
tors  with  Midwest  connections,  were  assigned  to 
edit  that  number  down  to  about  12.  They  saw 
images  close  up  on  a  Macintosh  workstation, 
linked  to  the  large-screen  display  and  wired  for 
sound  so  the  audience  could  hear. 

Those  dozen  images,  representing  the  Fabric  of 


Nineteen 
Indiana  papers 
collaborate  on 
photo  project 
with  AP 


Jekel  is  editor  of  the  Daily  Ledger,  Noblesrille,  hid. 


Indiana,  were  transmitted  on  the  AP  photo  net¬ 
work  for  newspapers  throughout  the  state  to  run 
the  weekend  of  May  10-1 1.  A  copy  block  written 
by  George  Esper,  AP  special  correspondent  from 
Boston,  added  perspective. 

Wnrte  Esper,  in  part; 

“Joan  Krieter  is  merely  an  abstract  silhouette 
behind  the  bedsheets  on  a  clothesline,  symbolizing 
that  person  we  feel  we  know  without  ever  meet¬ 
ing  them. 

“Dave  Walters  is  a  victim  of  Lou  Gehrig’s  disease, 
sitting  in  a  wheelchair,  a  physical  therapist  at  his 
feet.  He  is  framed  in  dig¬ 
nity  and  respect. 

“Paramedic  Blair  Clif¬ 
ford  patn)ls  the  streets  of 
Gary',  radio  in  hand,  ready 
for  the  worst  emergencies. 

“They  are  part  of  the 
‘Fabric  of  Indiana,’  images 
of  ordinary  people  around 
the  state  who  are  extraor¬ 
dinary  in  our  eyes.  They 
tell  us  the  large  by  show¬ 
ing  us  the  small.” 

The  Associated  Press  moved  the  “Fabric”  pack¬ 
age  nationally  and  made  it  the  featured  photo 
gallery'  on  “Rox,”  the  news  services’  e-magazine  on 
the  Wire,  AP’s  Internet  service. 

Nighswander,  director  of  the  Sch(X)l  of  Visual 
Communications  at  Ohio  University  and  a  former 
photo  editor  at  National  Geographic,  said  it  was 
tough  to  edit  so  many  pictures  —  “none  of  them 
dogs”  —  into  a  1 2-image  photo  essay. 

Counts,  professor  emeritus  at  Indiana  University 
and  a  participant  in  APME  conventions  and  photo 
contests  for  35  years,  said  he’d  never  seen  anything 
like  it. 

“I  picked  up  some  information  from  those  guys 
about  the  criteria  they  use  to  select  a  picture,  cre¬ 
ative  composition,  technical  excellence  and  editor¬ 
ial  integrity.  Those  are  some  good  guidelines  to  fol¬ 
low,”  said  Kyle  Evans,  photo  editor  at  the  Star  Press 
of  Muncie,  Ind. 

Evans,  a  photographer  for  15  years,  has  spent  the 
past  year  overseeing  three  full-time  and  one  part- 
time  shooter  at  his  42,0(X)-circulation  morning 
paper:  “It  was  a  neat  experience.  I  enjoyed  watch¬ 
ing  Will  and  Larry  work.” 

Evans  and  Greenburg  echtxrd  sentiments  of 
other  participants  in  suggesting  that  the  “Fabric” 
idea  should  return  next  year.  With  perhaps  a  new 


“hnciges  of  ordinary 
people  around  the 
state  who  are 
extraordinary  in  our 
eyes.  They’  tell  us 
the  large  by  showing 
us  the  small” 
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twist,  the  Indiana  APME  board  and  member  edi¬ 
tors  blessed  that  request  and  assigned  a  plan¬ 
ning  team  to  begin  work  for  next  spring. 

Having  come  up  with  the  concept  at  the  fall 
1996  APME  convention,  I  was  given  the  assign¬ 
ment  to  make  the  inaugural  “Fabric”  work.  A 
committee  of  Indiana  editors  and  photogra¬ 
phers  met  monthly  to  plan  the  project,  from 

(See  Indiana  on  page  46) 


Samuel  Hoffman/Journal  Gazette  (Fort  Wayne) 


John  Dunham/Evansville  Press 
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BY  MARK  FITZGERALD 


Web  Sites 
Skip  NIE 


At  a  time  when  the  Newspaper  Asso¬ 
ciation  of  America  is  spending  $  18  mil¬ 
lion  to  encourage  kids  to  read  the 
paper,  newspaper  Web  sites  remain 
basically  off-limits  to  a  newspaper 
reading  program  with  a  four-decade 
record  of  success:  Newspaper  in  Education  (NIE). 

That’s  the  view  of  one  of  the  internationally  rec¬ 
ognized  experts  in  NIE,  Betty  L.  Sullivan. 

At  the  Second  International  NIE  Conference 
recently  in  Sao  Paulo,  Brazil,  Sullivan  said  the  vast 
majority  of  online  newspapers  ignore  NIE. 

“NIE  is  simply  not  a  top  pri¬ 
ority,”  Sullivan  said.  “Despite  a 
few  .  . .  overreported  success 
stories,  the  percentage  of 
newspaper  Web  sites  that 
include  NIE  content  remains 
remarkably  low.  While  we  do 
have  a  number  of  examples  of 
outstanding  sites.  .  .  giving 
NIE  the  attention  it  deserves, 
the  more  typical  situation  is  that  support  for  NIE 
content  is  nil.” 

When  online  newspapers  do  include  NIE,  they 
usually  tell  users  how  to  order  the  paper’s  NIE  prod¬ 
ucts,  Sullivan  said. 

“That  is  a  fundamental  business  reason  for  our  cir¬ 
culation  directors,  and  thus  is  a  reason  that  it  is  the 
first  content  to  go  up,”  she  said. 

Among  the  Web  newspapers  that  are  giving  NIE 
its  due,  Sullivan  said,  are  Neu'sday,  Melville,  N.Y.; 

the  Raleigh,  N.C., 
Neu’s  and  Obser¬ 
ver's  Nando,  net; 
Orange  County 
Register  in  Santa 
Ana,  Calif.;  Dettxnt 
News  and  Detroit 
Free  Press,  and 
Calgaty  (Alberta) 
Herald  in  Canada. 
The  reason  the  list 
is  so  short,  Sullivan 
said,  is  that  NIE  is 
never  even  dis¬ 
cussed  when  news¬ 
paper  Webmasters 
and  online  editors 
get  together. 

“There  is  a  lack 
of  interest  and  a 
lack  of  perceived 


need,”  she  said.  “Even  the  NAA  offers  no  online  NIE 
content  on  its  site.  A  listserve  for  NIE  managers  is 
about  all  NAA  has  to  offer.” 

Other  educators  at  the  Sao  Paulo  conference 
were  skeptical  about  the  Internet’s  short-term 
potential  in  the  classroom.  For  instance,  Renee 
Hobbs,  director  of  the  Harvard  University'  Institute 
on  Media  Literacy,  cited  U.S.  government  statistics 
to  argue  that  classrooms  are  simply  not  Internet- 
ready  now  —  and  aren’t  likely  to  be  any  time 
soon. 

Right  now,  American  schtxjls  have  about  one 
computer  for  every  10  students.  But  to  achieve  the 
recommended  ratio  —  one  computer  per  five  stu¬ 
dents  —  the  U.S.  Office  of  Technology  Assessment 
estimates  schools  will  have  to  spend  $15  billion 
annually,  Hobbs  said. 

However,  even  that  unlikely  scenario  understates 
the  problem,  Hobbs  said. 

“Most  computers  in  American  schools  are  too  old 
to  do  anything  but  the  two  things  ninth  grade  stu¬ 
dents  report  are  the  most  important  things  to  do  on 
a  computer,  and  that  is,  w'ord  processing,  and  play¬ 
ing  games,”  Hobbs  said. 

The  ratio  of  students  to  the  multimedia  comput¬ 
ers  needed  for  Web  access  is  a  dismal  35  to  1,  Hobbs 
said. 

Equipment  shortages  are  even  more  acute  in  the 
developing  world,  of  course  —  and  both  Northern 
and  Southern  Hemisphere  countries  have  the  com¬ 
mon  problem  of  teachers  who  are  insecure  and  une¬ 
ducated  about  computers. 

“In  Brazil,  47  percent  of  the  teachers  say  they  can¬ 
not  connect  a  VCR.  Now  if  he  cannot  connect  a 
video  machine,  image  what  he  will  do  —  or  should 
I  say,  won’t  do  —  with  the  computer,”  said  CaioTulio 
Costa,  director  of  Universe  Online,  the  service 
jointly  owned  by  the  newspaper  Folha  de  Sao 
Paulo  and  the  big  Brazilian  magazine  group  Editora 
Abril. 

Similarly,  in  the  United  States,  Betty'  Sullivan  said, 
“Teachers  are  still  very  resistant  to  the  basic  idea  of 
the  Internet  and  need  very  basic  guidance.” 

To  help  meet  the  needs  for  technological  train¬ 
ing,  Sullivan’s  San  Francisco-based  business.  Dr.  Betty 
L.  Sullivan  &  Associates,  has  developed  an  NIE  cur¬ 
riculum,  including  in-paper  features  and  marketing 
tie-in  ideas,  called  Newspapers  and  the  ’Net 
(www.usethenews.com). 

“We  re  trying  to  encourage  teachers  to  use  both 
the  newspaper  and  the  online  version  of  the  news¬ 
paper  and  other  online  services  in  NIE,”  Sullivan 
said. 


Opportunities 
missed  as 
young  eyes 
focus  online 


"NIE  is  simply  not  a  top  priority" 
—  Betty  L  Sullivan,  expert  on 
Newspaper  in  Education  and 
principal  of  Dr.  Betty  L 
Sullivan  &  Associates  of 
San  Francisco 
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NEWSPEOPLE  IN  THE  NEWS 


EULEN  TODD,  senior  staff  writer  at 
the  Sanford  (Maine)  Neu>s,  has  been 
promoted  to  associate  editor. 


MARGAItETA.  CHARIG,  a  reporter 
at  the  New  Bedford,  Mass.,  Standard- 
Times,  has  been  named  metro  editor. 


TOM  LIBBY,  director  of  information 
services  at  the  Boston  Herald,  has  been 
promoted  to  vice  president  of  informa¬ 
tion  services. 
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JOSEPH  BRAUNSCHWEIG,  single 
copy  and  transportation  manager  at  the 
Shreveport,  La.,  Times,  has  been  pro¬ 
moted  to  circulation  manager. 

VINCE  CONE,  city  zone  supervisor, 
takes  over  for  Braunschweig. 


THOMAS  W.  BYRD  KEVIN  CARMODV 


er  at  the  Chicago  Daily  Southtown,  has 
been  elected  president  of  the  Society  of 
Environmental  Journalists. 

He  will  serve  the  remainder  of  the 
one-year  term  vacated  by  the  resigna¬ 
tion  of  RAE  TYSON,  former  environ¬ 
ment  writer  and  editor  at  USA  Today. 

MIKE  MANSUR,  environment  writ¬ 
er  at  the  Kansas  City  Star,  suceeds 
Carmody  as  second  vice  president. 


FRAN  SOLOMON,  assistant  director  of 
marketing  communications  at  the 
Tampa  Tribune,  has  been  appointed 
executive  director  of  Tribune 
Productions. 

She  succeeds  EARL  EMMONS,  who 
retired  after  20  years  at  Tribune. 


ROB  LONGLEY,  associate  editor/ 
reporter  at  the  Westport  (Conn.)  News, 
has  been  promoted  to  sports  editor. 


SUE  E.  ST.  LAURENT,  manager  of 
pnxluct  development  and  community 
relations  at  the  Wilmington,  Del., 
Journal,  has  been  named  marketing 
development  director  at  the  Norunch 
(Conn.)  Bulletin. 

VALECIA  A.  QUINN,  circulation 
director  at  the  Chillicothe  (Ohio) 
Gazette,  was  appointed  circulation 
director  at  the  Bulletin. 


THOMAS  W. 


BYRD,  Oakland 
County  group 
publisher  for  the 
Observer  & 


Eccentric 


Newspap>ers, 

Livonia,  Mich.,  has 
been  named  vice  bravnschwemg 
president  and  gen¬ 
eral  manager  of  Tampa  Bay  News¬ 
papers  Inc.,  Largo,  Fla.,  the  Times 
Holding  subsidiary'  which  recently 
acquired  Beacon-Leader-Bee-Today 
Publications  and  its  nine  Pinellas 


County  weeklies. 


KEVIN  CARMODY,  environment  writ- 


Af  CUllUl 

the  San  Antonio  Express-News,  has 
been  promoted  to  editor  and  senior 
vice  president  for  news. 


TM 


The  Bellatti  Family 

has  sold 

Stillwater  (OK)  News  Press 

(10,000  daily  circulation) 


JOHN  PORTER,  a  business  reporter  at 
the  Portland  (Maine)  Press  Herald  and 
Maine  Sunday  Telegram,  has  been 
named  an  editorial  writer. 

ELIZABETH  TTMBLE,  who  has  been 
with  the  Worcester,  Mass.,  Tie/cgram  6- 
Gazette  since  1992,  has  been  appointed 
online  manager. 


Community  Newspaper  Holdings,  Inc. 

of  Lexington,  Kentucky 

We  are  proud  to  have  represented 
Community  Newspaper  Holdings,  Inc.,  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(505)  820-2700 


DEBORAH  GAUTHIER,  editor  at  the 
Blackstone  Valley  Tribune  in 


MAURA  P. 
BRODEUR, 

senior  advertising 
sales  director  at 
the  Providence 
Journal-Bulletin, 
has  been  appoint¬ 
ed  to  the  National 

ROBERTRIVARD 

Newspaper 

Association 

Classified  Federation  board  of  directors. 


BY  IAN  E.  ANDERSON 


Whitinsville,  Mass.,  has  been  appointed 
editor  at  the  Middlesex  News, 
Framingham,  Mass. 

TTERRENCE  E.  MERCER,  editor  at  the 
Fall  River,  Mxss.,  Herald  News,  has  been 
named  managing  editor  at  the  Taunton 
(Mass.)  Daily  Gazette. 

JOHN  G.  RADCUFFE,  copy  editor  at 
the  Fall  River,  Mass.,  Herald  News,  has 
been  pmmoted  to  city  editor. 

STEVE  KNICKMEYER,  managing  edi¬ 
tor  for  content  at  the  Arizona  Republic 
in  Phoenix,  has  been  named  managing 
editor  of  all  newsitxjm  operations. 

This  move  eliminates  the  two  manag¬ 
ing  editor  structure  put  into  place  in 
January. 

I>ON  HENNINGER,  who  was  man¬ 
aging  editor  for  presentation,  remains  an 
editor  with  the  paper. 

JEFF  DOZBABA.  assistant  managing 
editor,  becomes  deputy  managing  editor 
for  presentation 

JOHN  D’ANNA,  senior  editor  in 
charge  of  the  metro  operation,  was 
named  deputy  managing  editor  for  con¬ 
tent. 

JIM  SVTTELL.  controller  at  the  Seattle 
Times,  has  been  appointed  director  of 
finance  operations. 

MARY  WIEGAND,  customer 
accounting/payroll  manager,  was  pro¬ 
moted  to  the  newly  created  position  of 
advertising  accounting  manager. 

DAVE  WAGNER,  manager  of  the 
new  media  technology  team  in  the 
information  services  department  at  the 
Seattle  Times  Co.,  was  named  to  the 
newly  created  position  of  manager  of 
new  media  technology  and  opera¬ 
tions. 

WILLIAM  B.  HUFF,  47,  executive  vice 
president  and  chief  financial  officer  at 
the  Boston  Globe,  has  been  appointed 
president  of  the  newspaper. 

He  succeeds  BENJAMIN  B.  TAY¬ 
LOR.  50,  who  became  publisher  of  the 
Globe  in  April. 

JAMES  F.  VARGAS,  senior  vice  presi¬ 
dent  with  K-111  Communications’  educa¬ 
tion  group  in  New  York,  has  been 
named  vice  president/chief  human 
resources  officer  at  Copley  Press  Inc.,  La 
Jolla,  Calif. 


TED  N.  GRANGER,  president  and  CEO 
at  InteliCard  Technologies,  has  been 
appointed  to  the  newly  created  position 
of  new  media  director  at  the  Omaha 
World-Herald. 

He  is  responsible  for  the  paper’s  pres¬ 
ence  on  the  Internet  and  other  new 
media  ventures. 

JILL  ABRAMSON,  43,  deputy 
Washington  bureau  chief  at  the  Wall 
Street  Journal,  has  !x;en  named  the 
Washington  bureau’s  enterprise  editor 
for  the  New  York  Times. 

JOHN  LAMARRA.  who  has  worked  in 
the  banking  industr>'  for  20  years,  has 
been  appointed  advertising  sales  manag¬ 
er  at  the  Bloomington,  \W.,Pantagraph. 

He  succeeds  yOWiV  HOFFMAN,  who 
retired. 

STEVE  LAHR,  sales  team  leader,  was 
named  assistant  advertising  sales  manag¬ 
er. 

TOM  BOOTH,  executive  advertising 
director  of  the  South  region  of 
Community'  Newspapers,  Marshfield, 
Mass.,  has  been  named  director  of  sales 
and  marketing  for  Newport  This  Week, 
Newport,  R.l. 

DENNY  GVASTAFERRO,  display 
advertising  director  at  ther  Maryland 
Pennysaver  Group  Inc.,  Hanover,  Md., 
has  been  promoted  to  director  of  adver¬ 
tising  for  the  weekly  shopper  group. 

KRISTIN  GAZLAY,  38,  assistant  man¬ 
aging  editor-features  for  the  Associated 
Press,  has  been  named  news  editor  in 
London. 

DOUG  GLASS,  32,  AP  newsman  in 
Kansas  City,  was  appointed  news  editor 
in  Minneapolis. 

TODD  LEWAN,  33,  an  editor  on  AP’s 
international  desk,  was  named  a  national 
writer,  based  in  New  York. 

TARA  BVRGHART,  25,  an  AP  news- 
woman  in  Chicago,  becomes  a  corre¬ 
spondent  in  Champaign,  Ill. 

She  succeeds  MATT  KELLEY,  who 
transferred  to  the  Phtxmix  bureau. 

JOHN  ROGERS,  47,  a  supervising 
editor  in  New  York,  was  appointed  cor¬ 
respondent  in  Springfield,  Mo. 

DAN  LYNCH,  44,  assistant  treasurer  at 
the  Washington  Post  Co.,  has  been  elect¬ 
ed  treasurer. 


BARBARA  MORGAN,  vice  president 
for  news  at  the  Bellevue, Wash.,  fasf- 
side  Journal  and  Kent,  Wash. ,3'oMf/b 
County  Journal,  has  been  named  exec¬ 
utive  editor  of  the  two  suburban  Seattle 
dailies. 

DAVID  BURCH,  managing  editor  of 
the  Eastside  Journal,  was  appointed  edi¬ 
tor. 

TOM  WOLFE,  managing  editor  at  the 
South  County  Journal,  was  named  edi¬ 
tor. 

CATHERINE  SHEN,  editor  of  both 
papers,  becomes  vice  president  for  new 
media  and  news  with  responsibilities  for 
developing  content  for  parent  company 
Horvitz  Newspapers’  Web  site. 

DAVE  LEONE.  42,  circulation  director 
at  the  Billings  (Mont.)  Gazette,  has  been 
appointed  publisher  of  the  Kewanee, 
V\.,Star-Courier. 

He  succeeds  ANITA  BIRD,  who  was 
named  general  manager  at  the  Racine, 
Wvs.,  Journal  Times. 


JVl, 


►ANAGEMENT 

Operations  Analysis 
AND  Solutions 

Currow  &  de  Montmollin,  Inc., 
conducts  operational  reviews  of 
circulation,  advertising  and  other 
departments  to  identify  and 
eliminate  barriers  to  increased 
revenue  generation  and  improved 
operating  efficiency. 

C&de  is  a  full-sCTvice  newspapw 
consulting  company,  run  by 
former  newspaper  executives, 
that  also  provitfcs  tempcffary 
turnaround  management, 
executive  search  and  placement, 
and  a  broad  range  of  marketing 
services. 


cisde 


Clirrcw  &  DE  Monttvkx-Lin  Inc 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 
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Newsday 
celebrates  Long 
Island  —  big 
.  time  —  in  neivs 
and  ad  columns 


READERS  &  ADVERTISERS 


Heritage  Project 
Mth  Ad  Support 


BY  DORl  PERRUCCI  wanted  to  be  this  involved. 

We’ve  been  absolutely  dumb¬ 
founded”  by  the  response  fmm  local  businesses 
and  organizations,  he  said.  “Their  interest  pushed 
us  to  do  more.” 

Most  of  the  project’s  advertisers  “are  Long  Island 
bom  and  bred,”  explained  John  C.  McKeon,  vice 
president  of  advertising.  “They’re  the  right  kind  of 
partners  for  a  project  like  this.” 

Seventeen  advertisers  have  paid  more  than  $3 
million  to  sponsor  the  39-week  pn)ject,  which  in¬ 
cludes  a  273-part,  in-paper  series,  10  special  pull¬ 
out  sections,  weekly  TV  and  radio  .spots,  online 
archives,  in-sch(x>l  materials  and  community  events. 

Seven  “heritage”  partners  paid  $250, 0(X)  each: 
New  York  Institute  of  Technology;  Vytra  Health¬ 
care;  Long  Island  Auto  Group;  7-Eleven/  Southland 
Corp.;  PC.  Richard  &  Son;  Genovese  Drug  Stores 
Inc.  and  King  KuUen.  They  receive  39  hill-page  ads, 
sponsorship  listing,  visibility  on  Neu’sday's  two  Web 
sites,  identification  on  radio  and  TV  features,  and 
participation  in  outdcxir  advertising,  community 


Billy  JOEL  sings, 

Erica  Jong  reads 
her  soaring  prose,  and  Rosie  O’Donnell 
is  expected  to  crack  a  joke  or  two,  pos¬ 
sibly  onboard  the  34-foot  Winnebago 
motor  home  scheduled  to  tour  Long  Island’s  schixils. 

Participation  from  Ding  Island’s  celebrities  and 
ordinary  citizens  is  driving  “Long  Island:  Our  Story,” 
the  multimedia  project  that  began  Sept.  28  in 
Neu’sday  and  runs  through  June  28, 1998.  The 
effort  promises  to  tell  readers  about  Ding  Island’s 
role  in  everything  “from  the 
Ice  Age  to  the  Space  Age.” 

Advertising  support  plays  a 
critical  role  in  the  editorial, 
advertising  and  promotion 
project,  which  began  with 
the  idea  of  running  a  weekly 
l(K'aI  history  feature,  said 
president  and  publisher  Ray- 

“We  had  no  idea  people 
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Suburban  Daily  Mending  After  Painful  Urban  Affair 


TWO  YEARS  AGO,  soon  after  taking 
over  Newsday,  Tunes  Mirror  execu¬ 
tive  Raymond  A.  Jansen  had  the  unplea¬ 
sant  task  of  closing  its  money-losing 
New  York  City  daily,  Neu'  York  Newsday. 

Things  are  looking  rosier  now.  A  year 
before  the  launch  of  Newsday's  multi- 
media  history  series,  Jansen  created 
Distinction,  a  glossy  bimonthly  lifestyle 
magazine  that  has  a  closed  distribution 
to  35, (KX)  households  in  Nassau  and 
Suffolk  counties  with  annual  incomes 


of  $  1 50,(K)()  or  more. 

The  magazine,  which  celebrates  its 
first  aimiversary  in  October  1997,  “has 
been  profitable  from  day  one,”  said 
Jansen.  “It’s  turned  out  exactly  as  we 
had  hopred." 

American  Demographics  called 
Long  Island  “the  hottest  market  in  the 
country”  in  its  January  1996  issue. 

"We’re  thrilled,”  said  Jansen.  “We’ve 
gotten  into  some  very  high-end  areas 
that  Neu’sday  has  never  touched,  areas 


where  we  had  little  circulation.” 

To  date.  Distinction’s  six  issues  have 
generated  a  whopping  $  1  million  in  ad 
revenues.  Jansen  plans  to  utilize  the 
magazine’s  editorial  “to  spawn  books 
and  guides  and  other  auxiliary  projects, 
the  same  way  (NewsdayYs  history  pro¬ 
ject  will  do.” 

Tunes  Mirror  Co.  is  the  4th  largest 
newspaper  company  in  the  U.S.,  with 
magazine  and  newspaper  revenues  in 
excess  of  $2.3  billion. 


events,  and  the  school  curriculum  pro¬ 
gram. 

Ten  “legacy”  partners  paid  $100,000 
each:  Long  Island  University,  Vytra 
Healthcare,  Adelphi  University;  Fortun- 
off’s;  Long  Island  Railroad;  Dowling 
College;  Entenmann’s;  Long  Island  Savings 
Bank;  Computer  As,sociates;  and  St. 
John’s  University.  They  receive  10  full- 
page  ads  and  the  same  package  of  perks. 

In  addition  to  sponsorships,  some 
advertisers  bought  various  “add-ons.” 
Long  Island  Railroad,  for  example,  will 
sponsor  a  one-month  display  on  the  his¬ 
tory  of  Dmg  Island  transportation  at 
Penn  Station,  where  Long  Island  com- 

“It’s  content  that’s 
chiving  this  project. 
We’re  giving  people 
their  shared  birthright, 
not  as  boosters, 
but  as  stofytellers.” 

muters  disembark  in  New  York  City. 

“Advertisers  didn’t  see  the  project  as 
just  another  advertising  vehicle,”  .said 
Paul  Fleishman,  Newsday's  director  of 
sales.  “It  was  very  emotional  for  them  to 
sponsor  this  project.  In  most  cases,  we 
got  the  attention  of  the  top  person  in 
the  organization.” 

“We  got  a  bargain  for  $250,000,”  said 
Tom  Cullen,  president  of  King  Kullen 
supermarkets.  “We’re  getting  39  full- 
page  ads,  plus  cable  and  radio  time.  We 
couldn’t  buy  all  that  for  a  quarter  of  a 
million  dollars.” 

Better  yet,  Cullen,  in  an  interview, 
said  he  gets  to  tell  the  history  of  the 
store  —  recognized  as  America’s  first 
.supermarket  by  the  Smithsonian  — 
that  his  grandfather  started  on 


Long  Island  in  1930. 

“Nineteen  thirty,  I  mean,  this  was 
the  Depression,  but  he  had  this  great 
idea,  of  .selling  groceries  below  cost,” 
Cullen  said  of  his  grandfather.  “So  he 
quit  his  job  at  the  A&P,  where  he  was  in 
management,  and  rented  a  30,(XK>- 
square-foot  space.  It’s  amazing  to  me, 
what  he  did.” 

The  ads  offer  an  opprrrtunity  to  tell 
the  history  of  the  store  “to  a  broad  base 
of  people  who  might  only  know  our 


retail  ads,”  he  said.  King  Kullen,  one  of 
Long  Island’s  largest  businesses,  with 
4,4(X)  employees,  gets  to  tell  its  stor>' 
“side  by  side  with  Long  Lsland’s.  This  is 
more  than  your  typical  advertising  vehi¬ 
cle.  We’re  Itxrking  forward  to  the  nine- 
month  campaign.” 

Advertiser  support  was  vital  to  the 
project,  said  Jansen.  “The  newsprint 
alone  is  going  to  cost  us  three  quarters 
of  a  million  dollars.  Long  Island  has  con¬ 
tributed  so  much  to  the  success  and 


Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX*  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sfwrtswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GOfeTEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly. 

GORE-TEX®  is  a 

registered  trademark  of 
W.  L.  Gore  &  Associates,  Inc. 
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growth  of  the  entire  region  that  this 
was  something  that  was  really  necessary 
for  us  to  do.  It  was  the  ideal  time  to 
focus  on  our  identity,  to  review  the  suc¬ 
cesses  of  how  we  got  to  where  we  are 
today  so  we  can  go  into  the  future 
knowing  more  about  ourselves.” 

Howard  Schneider,  managing  editor 
for  news,  offered  a  philosophical  view: 
“Before  you  can  contemplate  the  future, 
you  have  to  understand  the  past.” 

He  said  the  idea  for  the  project  “grew 
and  evolved”  over  the  27  years  he’s  co¬ 
vered  Long  Island,  but  the  time  didn’t  ar¬ 
rive  until  Jansen  did,  two  years  ago,  be¬ 
cause  he  “was  willing  to  commit  the  re¬ 
sources.”  Overall,  the  project  involves  30 
full-time  editorial,  marketing,  and  adver¬ 
tising  staff.  Schneider  hired  a  researcher 
and  a  few  freelance  reporters  to  help 
generate  the  copy  needed,  and  is  rotat¬ 
ing  a  dozen  or  so  reporters  to  help  out. 

“Long  Island  is  not  just  a  region  in 
the  shadow  of  New  York.  Our  history 
goes  back  10,000  years,  yet  Long  Island 
continues  to  be  seen  as  a  place  without 


roots,”  Schneider  observed.  Even  after  a 
career  covering  the  island,  the  more  he 
learns  about  Long  Island  —  which  pro 
motions  call  “home  to  the  first  cow¬ 
boys,  the  first  parkways,  and  the  first 
suburbs”  —  the  more  surprised  and  fas¬ 
cinated  he  becomes. 

One  particularly  gripping  item  uncov¬ 
ered  was  the  diary  of  a  young  boy  who 
witnessed  the  entire  Revolutionary  War. 
Excerpts  will  run  in  the  newspaper  and 
then  be  published  in  book  form. 

In  addition  to  stories  in  the  newspa¬ 
per,  “We’re  delivering  information  in  dif¬ 
ferent  ways  we  hadn’t  before  —  over 
the  Internet,  througli  our  school  pro¬ 
gram,  in  self-published  books.  The  entire 
project  is  a  lab  for  the  future”  of  what 
newspapers  can  do.  “We  can  publish  in 
different  ways  and  find  value.” 

Despite  the  delivery  vehicles,  “It’s 
content  that’s  driving  this  project.  We’re 
giving  people  their  shared  birthright, 
not  as  b(X)sters,  but  as  storytellers.”  And 
the  best  part,  he  added; “No  one  has 
ever  told  the  story  before.” 


Printers’  Day 

The  PHILADELPHIA  INQUIRER  and 
Philadelphia  Daily  News  hosted 
Printers’  Day  ’97,  an  event  designed  to 
familiarize  printers  and  truckers  of 
preprints  advertising  with  the  newspa¬ 
pers’  state-of-the-art  printing  plant.  In 
addition  to  presentations,  guests  toured 
the  600,000-square-foot  Schuylkill 
Printing  Plant,  which  houses  nine  10-unit 
Goss  Colorliner  presses. 

Alternative 
Ad  Boss 

The  alternative  weekly  Net¬ 
work  has  named  John  W.  Morrison 
as  director  of  advertising  sales  of  the  90- 
member  network  of  alternative  weekly 
newspapers. 

He  has  worited  as  western  regional 
manager  in  Los  Angeles  for  CWO&O  and 
has  experience  with  Times  Mirror  Co. 
and  the  Chicago  Tribune. 


IBM  is  a  registered  trademark 
and  Solutions  for  a  small  planet 
Is  a  trademark  ot  International 
Business  Machines  Corporation. 
©1997  IBM  Corp. 


MARKETING 


Driving  Advertising 

Tracy  Roberts  knows  that  hard 

work  pays  off. 

The  Clarion-Ledger  classified  sales 
rep  in  Jackson,  Miss.,  has  been  driving  in 
style  since  July.  For  six  months,  she  gets 
the  keys  to  a  new,  bright-red  1997  BMW. 
Roberts  led  the  paper’s  23  outside  clas¬ 
sified  and  retail  reps  in  sales  for  the  first 
half  of  the  year. 

"The  contest’s  purpose  is  to  promote 
retention  at  the  very  top  levels,”  said 
advertising  director  John  Kelly.  "We’ve 
created  an  incentive  plan  that  creates 


absolute  parity  between  our  outside  clas¬ 
sified  and  retail  departments,  something 
we’ve  never  had  before,"  he  said. 

Roberts  doesn’t  intend  to  give  the  car 
back  if  she  can  help  it,  she  said  in  an 
interview.  The  top  rep  for  the  last  half  of 
1997  gets  a  BMW  for  aU  of  1998. 

Classified 

Teamwork 

CLASSIFIND  NETWORK  INC.  and 
Multi-Ad  Services  Inc.  have  teamed 
up  to  provide  newspapers  with 
enhanced  Internet  advertising  services. 
The  deal  allows  users  of  Multi-Ad’s  clas¬ 
sified  advertising  management  software 
(CAMS)  system  to  translate  ads  for 
ClassiFind’s  Web-based  multimedia  classi¬ 
fied  system. 

“Newspapers  can  now  keep  pace 
with  emerging  Internet  technology 
without  the  expense,”  said  Tom  Pipkin, 
ClassiFind’s  vice  president  of  business 
development. 


Cowles  Buy 

COWLES  MEDIA  CO.  has  acquired 
Metro  Marketing,  a  direct-mail  busi¬ 
ness  in  Eagan,  Minn.  The  acquisition  pro¬ 
vides  “new  marketing  ttxils  we  can  offer 
customers  throughout  the  Twin  Cities  to 
reach  this  and  other  markets.”  said  Joel 
Kramer,  publisher  and  president  of 
Cowles’  flagship  Minneapolis  Star 
Tribune.  Metro  Marketing  uses  database 
and  mailing  technologies  to  deliver  four- 
color  advertisements  22  times  a  year  in 
27  upper  Midwest  cities. 

Cliffhanger  II 

The  next  stage  of  the  Los  Angeles 
Times  “Cliffhanger  ”  campaign  has 
been  launched  with  new  TV  spots.  Be¬ 
gun  in  April  19S)6,  the  ad  campaign, 
which  involves  pricing,  telemarketing 
and  advertising,  is  credited  with  boosting 
circulation  4.7%  for  the  six  months  end¬ 
ing  March  3 1 ,  said  Jeffrey  S.  Klein,  senior 
vice  president  of  consumer  marketing. 


“Talk  about  a 
major  change. 


both  budgets  and 
production  time.” 


Controlling  production  costs  has  always 
been  a  hair-raising  experience  for  Hollywood. 
Or  for  any  business  that  relies  on  creative 
work.  The  solution?  IBM  Digital  Library- a 
series  of  new  technologies  that  are  dramati¬ 
cally  changing  production. 

Imagine  everything,  in  all  your  libraries, 
condensed  into  digital  files.  Files  which  can 
then  be  accessed  from  your  desktop  or  sent 
over  a  network  to  collaborators  anywhere. 
Suddenly,  steps  are  trimmed  and  cosdy 
production  time  is  compressed. 

Now  all  your  work,  whether  it  be  film, 
art,  sound  or  photography,  is  in  one  place. 
Giving  you  greater  control  of  your  assets. 

Today,  Dreamworks  SKG  is  using  IBM 
Digital  Library  in  the  production  of  all  its 
animated  features.  So  what  are  you  waiting 
for?  Get  more  from  your  assets  in  a  digital 
world.  Visit  www.ihm.com/solutions.  Or  call 
1  800  IBM-2468,  ext.  JA 131. 


Solutions  for  a  small  planet” 


BY  MARK  FITZGERALD 


Teams  Tackle 
Web  Breaks 


Adversity  forces 
innovation, 
resnUinfi  in  over 
KM)  roUs 
hettveeti  breaks 


INSIDE  THE  CHICAGO  Tribune's  Freedom 

Center  prcxluction  plant,  1995-96  truly  was  a 
winter  of  discontent. 

The  brand-new  Goss  MetroColor  four-high 
press  was  online,  and  the  quantity  and  quali¬ 
ty  of  color  was  up.  Yet  with  alarming  frequency, 
each  night  the  pressr(X)m  hum  was  pierced  by  the 
web-break  signal. 

Web  breaks  ty  pically  go  up  as  the  paper 
becomes  more  brittle  in  the  dry'  cold  of  a  Midwest 
winter.  But  as  the  weather  warmed,  web  breaks, 
averaging  one  every'  40  to  42  rolls,  began  happen¬ 
ing  more  frequently. 

“Runnability  was  actually 
going  down.  We  were  getting 
worse  —  and  yet  we  were 
going  out  of  the  winter 
months,”  said  press  project 
manager  Rodney  Pol. 

The  Tribune's  response  to 
the  crisis  holds  some  valuable 
lessons  for  all  newspapers. 
First,  because  this  story  has  a  happy  ending:  In 
the  winter  of  1996-97  the  Tribune  achieved  a  per¬ 
sonal  best,  averaging  50  rolls  between  web  breaks. 

And  that  milestone  —  celebrated  at  a  Jan.  31 
pressroom  floor  party’  with  a  1950s  theme  —  is 
now  old  news.  By  late  summer,  the  year-to-year 
average  was  up  to  66  rolls  per  break,  and  in 
August,  press  crews  averaged  more  than  100  rolls 
between  breaks. 

The  Tribune's  response  is  also  easily  replicated. 
It’s  as  much  about  teamwork  among  newspaper 
departments  and  among  suppliers  as  it  is  about 
technical  fixes. 

Following  the  web-break  crisis,  Pol  was  selected 
to  head  up  a  web-break  team  of  about  a  dozen 
employees  from  key  production  departments, 
including  press  crews,  newsprint  warehouses  and 
maintenance.  “We  sort  of  buried  the  hatchet  and 
said, ‘Let’s  start  with  a  clean  slate,’  ”  Pol  said. 

The  team  met  every  Wednesday  at  5  a.m.,  conve¬ 
niently  between  the  end  of  the  third  shift  and  the 
start  of  the  first. 

During  the  week,  every  break  was  rigorously 
investigated  and  charted  according  to  a  wide  vari¬ 
ety  of  factors,  including  the  mill  that  made  the 
newsprint,  the  press,  and  the  crew. 

One  important  rule:  Sheets  from  every  tear  were 
preserved  and  examined. 

“We  keep  the  paper  evidence  so  if  we  say  the 
problem  is  a  mill  splice,  we  have  that  splice  in 


hand,”  Pol  said. 

At  the  beginning.  Tribune  production  officials 
had  one  very  obvious  suspect:  the  long  and  con¬ 
gested  climb  newsprint  must  take  on  the  new  four- 
high  presses.  And  indeed,  correcting  some  opera¬ 
tion  and  maintenance  practices  on  the  Metn)Cx)lor 
was  key  to  solving  the  problem. 

But  at  the  same  time,  the  team  learned  that 
many  of  the  web  breaks  were  being  misdiagnosed, 

Pol  said.  Here  are  some  specific  findings  and  steps 
that  helped  the  Tribune  increase  runnability: 

♦  Working  closely  with  vendors.  This  is  some¬ 

thing  of  a  Tribune  production 
tradition,  and  it  paid  off  hand-  “Runnability^  WaS 
st)mely.  T 

For  instance,  Donohue,  the  dC  ttially 

largest  of  the  paper’s  four  cioWIl  . . .  aiicl  yet 

newsprint  vendors,  adjusted  its  ,  ‘ 

roll  winding  to  reduce  the  num-  d'C  Weve 
her  of  wrinkles.  Donohue  also  f  f  winter 

began  supplying  lighter  rolls  ^  „ 

after  the  Tribune  discovered  tnonirJS 

some  roils  exceeded  the  capa¬ 
bility  of  the  MetroColor  tensioning  system. 

♦  Changing  maintenance  practices.  Another 
Tribune  tradition  —  at  least  since  the  paper  in 
1983  abandoned  its  dungeon-like  pressroom  at  its 
downtown  tower  for  the  airy'  Freedom  Center  —  is 
compulsive  cleanliness. 

Yet  the  web-break  team  concluded  crews  were 
cleaning  the  rollers  too  often,  letting  water  get  in 
before  the  ink  and  excessively  dampening  the  web. 

♦  Changing  operation  practices.  Perhaps  the 
most  important  is  the  way  the  Tribune  now  damp¬ 
ens  the  web  on  the  four-high.  The  break  team 
noticed  that  while  the  press  webbed  up  sequential¬ 
ly,  its  dampening  system  went  on  all  at  once.  Team 
member  Marco  Ceron  developed  a  sequential 
dampening  activation  system  that  dramatically 
decreased  the  number  of  web  breaks  attributable 
to  excessive  damf)ening. 

Clutch  failures  were  causing  some  breaks  as  well, 
so  the  clutch  was  replaced  with  a  direct  drive  shaft. 

As  a  result  of  the  team’s  study,  the  Tribune  also 
changed  the  paster  pattern  it  used. 

Success  also  breeds  success  in  press  operation, 
the  team  found. 

“Once  you  start  and  restart  with  ink  train  satura¬ 
tion,  anything  can  happen,”  Pol  said.  “And  if  you  run 
at  lower  speeds  to  eliminate  ink  starvation,  you  get 
the  ink  train  saturation  problem  again.  The  key  is 
getting  up  and  going.” 
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TECHNOLOGY 

BY  MARK  FITZGERALD 

Trib 

Sheet  Tests 


For  years,  Paul  Lynch,  the  Chicago 
Tribune'?,  manager  of  technical  quality 
training,  suspected  there  was  a  relation¬ 
ship  between  gtKKl  print  qualiU'  and  a 
high  newsprint  brightness  level  com¬ 
bined  with  a  less  yellow  sheet,  measured  as  low  B* 
(“B  star")  saturation. 

And  for  years,  like  many  in  the  industry.  Lynch 
suspected  print  quality  would  be  higher  when  the 
roughness  factor  of  newsprint  was  at  the  low  end 
of  the  Parker  Print  Surf  measure. 

Now,  Lynch  knows  that  there  is  real  pnK)f  he 
was  right  in  the  first  case, 
and  that  conventional  wis¬ 
dom  is  wrong  in  the  second 
case. 

Those  initial  conclusions 
come  fn)m  an  innovative 
newsprint  test  conducted  by 
three  Tribune  Co.  newspa¬ 
pers  and  Donohue  Inc.’s 
Thon)ld,  Ontario,  mill  (a  part 
of  its  acquisition  of  the  once  largely  Tribune-owned 
Quno  (x)rp.). 

In  the  test,  Donohue  a.ssembled  composite 
newsprint  mils  that  contained  several  different 
kinds  of  newsprint  with  varving  characteristics.  At 
each  paper  —  the  Chicago  Tribune,  Orlando 
Sentinel  and  Fort  Lauderdale  Sun-Sentinel  —  a  roll 
was  run  through  the  same  press  unit  ainning  at  a 
consistent  speed  and  using  the  same  blanket,  mllers, 
tensioning,  fountain  solution  and  other  factors. 

“It  was  a  real  gcxx!  way  of  eliminating  pressr(K)m 
‘noise,’  or  variables,  that  make  even  running  a  test 
side-by-side  invalid.  Lynch  said  in  a  recent  interview. 

The  test,  conducted  last  fall  and  reviewed  up 
until  the  middle  of  this  year,  measured  both  the 
newsprint  characteristics  of  the  different  lengths  of 
newsprint  and  the  print  quality  that  resulted. 

“Specifically,  we  tested  different  levels  of  bright¬ 
ness,  B*  saturation  and  roughness,”  Lynch  said. 

B*  essentially  measures  the  blueness  or  yellow¬ 
ness  of  a  sheet.  Since  wcxkI  is  naturally  yellow,  a 
sheet  tending  toward  the  yellow  is  said  to  have  a 
higher  B*  saturation  than  one  with  a  bluer  cast. 

Print  quality  was  evaluated  by  the  separate  news¬ 
paper  quality  departments  plus  a  team  at  the  Don¬ 
ohue  mill  led  by  Ross  MacDonald  and  Tom  Remegio. 

"We  did  an  evaluation  on  both  solids  and 
halftone  print  repnxluction,”  Lynch  said.  “For  the 
quality  review  of  the  solid  images  we  determined 
whether  the  solids  apinrared  speckled  due  to  ink 


Dailies, 
Donohue 
identify  factors 
in  quality, 
runnability 


not  covering  the  sheet  surface  in  a  uniform  manner.” 

“On  halftones,  the  teams  rated  dot  clarity,  tone 
repnxluction  or  the  smtxrthness  of  the  printed 
screen  dots  and  the  overall  contrast  of  brightness 
and  whiteness  variables,”  Lynch  said. 

Two  results  were  clear. 

First,  there  is  a  relationship  between  brightness 
and  B*  saturation. 

“Every  time,  in  every'  single  test,  the  sheet  with 
low  B*  saturation  and  high  brightness  was  picked 
as  the  best,”  Lynch  said. 

"We  found  that  a  high  brightness  level  will  not 
pnxluce  as  pleasing  a 
print  contrast  with  a  B*  “In  ever}’  Single  teSt, 
»>uratk,„  .tat  is  a.  »  high  , 

level,  he  added. 

This  high  brightness/  SCltlimtUm  (UUl 

low  B*  saturation  relation-  hrwhtneSS  IVCIS 

ship  also  works  to  dimm-  ” 

ish  the  visual  two-sided  picked  as  the  best" 
effect  that  can  result  on 

newsprint  sheets  that  have  different  absorption  rates 
fmm  one  side  of  the  sheet  to  the  other.  Lynch  said. 

B*  saturation  was  tested  on  a  range  of  4.0  to  5.1, 
while  brightness  ranged  between  57  and  61,  Lynch 
said.  “Our  next  step  is  to  go  the  other  way,  to  take 
B*  down  to  3  5,”  he  said.  “We’re  kxiking  at  where 
we  can  find  the  optimal  quality.” 

The  other  dramatic  result  fmm  the  Tribune- 
Donohue  test  was  that  roughness  of  the  sheet  has 
no  effect  on  print  quality  within  the  usual  ranges 
—  3.4  to  4.1  on  the  standard  test  —  of  newspaper 
newsprint.  That  surprised  Lynch,  who  had  been  re¬ 
quiring  vendors  to  make  their  sheets  even  smtxxh- 
er,  down  to  3-2  on  the  Parker  Print  Surf  reading. 

“This  is  an  extremely  important  find,”  Lynch  said. 

“It  means  that  the  mills  can  do  less  calendering  of 
the  paper,  which  can  damage  the  fiber  and  reduce 
runnability.” 

The  Tribune  has  released  its  vendors  fmm  the 
mughness  standard  and  expects  to  see  increxses  in 
runnability',  he  said. 

Follow-up  tests  are  likely,  and  Tribune  Co.  hxs 
another  big  target  picked  for  the  still-distant  future: 

A  thon)ugh  study'  of  how  formation  —  the  process 
that  creates  the  mxjks  and  crannies  on  a  newsprint 
sheet’s  surface  —  is  related  to  print  quality. 

“We  feel  formation  has  a  major  impact  on  black- 
and-white  and  color  quality  Lynch  said.  “However, 
it’s  much  more  difficult  to  pmve  that.  There  are 
no  knobs  to  turn  for  formation  and  no  adjustments 
that  can  easily  be  made.  It  takes  a  lot  of  capital.” 
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Suburban  Papers 
Flex  Muscle 


U  UBURBIA  HAS  SOME  of  the 

M  *  best  demographies  for  retail- 
ers said  David  Larson  as  he 
presented  the  findings  of  the 
1  W  Suburban  Newspaper  of 
America’s  maricet  study  at  the 
fall  conference  in  Vancouver  last  month. 

“Our  readers  have  money  to  spend,” 
declared  Larson,  vice  president  of 
research  and  marketing  services  at  Com¬ 
munity  Newspaper  Co.,  Needham,  Mass. 

Tlie  $55,(XX)  study  by  Simmons  Mar¬ 
ket  Research  Bureau  is  slated  to  be  the 
subject  of  a  special  advertising  section  in 
Media  Week  magazine  in  late  October, 
according  to  Larry  Fleischman,  SNA’s 
executive  director. 

The  12-page,  $3^,000  spread  —  the 
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To  talk  about  the  transfer  of  this 
dynamic  capitalist  economy  from 
British  to  Chinese  sovereignty, 
talk  to  people  in 
New  York,  San  Francisco  or 
Washington,  D.C. 


Hong  Kong  Economic 
&  Trade  Office 

Melinda  Parsons 
Tom  Rosenthal 
680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 

Diana  To 

222  Kearny  Street,  Suite  402 
San  Francisco,  California  94108 
(415)  397-2215 

Kathy  Dempsey 
1150  18th  Street,  NW#475 
Washington,  DC  20036 
_ (202)  331-8947 _ 


Study  and  ad 
aim  to  win  over 
media  buyers 

most  extensive  promotion  to  date  of  SNA 
member  papers  —  will  also  feature  free¬ 
lance  articles  on  the  findings.  SNA’s  1(K) 
member  companies  represent  1 ,7(K)  free 
and  paid  community  weeklies  and  more 
than  17  million  copies. 

SNA  hopes  the  study  will  change  the 
minds  of  media  buyers.  “Were  talking 
about  changing  entrenched  behavior  on 
the  advertising  side,”  Larson  said. 

The  study  found  that  the  average 
income  in  the  suburban  market  is  43% 
above  the  U.S.  average,  according  to  data 
culled  fnrm  Equifax  National  Decision 
Systems  and  used  to  cr)mpare  the  habits 
of  suburbanites  in  the  14  markets  Sim¬ 
mons  surveyed  with  the  United  States  as 
a  whole. 

“In  all  categories  of  business  our  resi- 


A  FORMER  JLINIOR  coUege  president 
is  blaming  the  Hobbs  (N.M.)  Neu’s- 
Sim  for  his  resignation  during  a  state 
investigation  of  iilleged  impntprieties, 
including  repttrts  he  used  schtxtl  employ¬ 
ees  to  work  on  his  home  and  filed  false 
information  for  a  federal  grant. 

In  interviews  with  the  Albuc/tien/tie 
Journal  and  E&P,  attorney  Richard  Win- 
terbottom  accused  the  Neu>s-Sun  of 
printing  “titillating”  gossip  about  his 
client,  (Charles  Hays,  that  led  to  investiga¬ 
tions  of  the  ex-president  of  New  Mexico 
Junior  College. 

The  activities  in  question  date  back  to 
the  early  1990s  and  are  being  scniti- 
nized  by  state  auditor  Robert  Vigil,  who 
said  no  criminal  activity  had  been 
uncovered.  A  final  report  was  pending. 
Meanwliile,  a  45-page  report  from  the 
Hobbs  Police  Department  has  been  sent 
to  the  local  district  attorney,  who  has 
not  released  it. 


dents  spend  a  dispntportionate  amount,” 
Larson  .said.  For  example,  suburbanites 
spend  an  average  of  $6,782  per  house¬ 
hold  on  cars,  vs.  $5,793  per  U.S.  hou.se- 
hold. 

Suburban  consumers  often  make  buy¬ 
ing  decisions  frttm  reading  ads  in  subur¬ 
ban  papers.  For  example,  18%  more 
adults  kK)k  at  the  suburban  papers  to 
find  information  on  ftxxl  stores,  and  com¬ 
munity  newspaper  readers  spend  more 
than  $1(X)  a  week  at  the  gr(x:er)’  store, 
compared  with  national  averages,  the 
study  found. 

Electronics  consumes  another  large 
portion  of  the  suburban  retail  budget. 
Suburban  households,  according  to  the 
study,  spent  33%  more  than  the  national 
average  in  1996,  or  $2.5  billion  on  elec¬ 
tronics.  And  67%  of  community  readers 
said  they  intend  to  purchase  home  elec- 
tntnics  or  appliances  in  the  next  year. 

The  study  involved  interviews  with 
1,300  randomly  selected  adults  last 
December  and  January.  The  chance  of 
error  was  rated  at  2.7%. 


Neti’s-Sun  editor  Manny  Marquez 
sttxxl  by  the  .stories,  which  said  Hays 
bought  three  automobiles  for  driver 
education  classes  without  competitive 
bids. 

The  paper  also  reported  that  Hays’ 
country  club  dues  were  paid  with  col¬ 
lege  money. 

But  Winterbottom  accused  the 
News-Sun  of  “irresponsible  reporting” 
and  becoming  a  “rumor  sheet.”  “They 
didn’t  do  their  homework,”  the  law)'er 
continued. 

“They  went  ahead  and  printed  this 
gossip  and  never  looked  behind  the 
accusations.  They  ruined  his  career 
without  ever  try  ing  to  get  his  side  of 
the  story.” 

Marquez  said,  “We  tried  to  talk  to 
both  Hays  and  Winterbottom  and  all  we 
got  were  ‘no  comment.’  We  were  as 
pntfessional  and  fair  as  it  was  possible 
to  be.”  —  M.L.  Stein 


Ex-School  Chief  Blames  Newspaper 


26  Editor  &  PUBLISHER  http://www.mediaintb.com  0(Tober  11, 1997 


Book  now! 

Freiestrasse  208  CH-8032  Zurich.  Switzeriand 
Phone:  +41-1-387  70  88  Fax:  +41-1-387  70  80 
«...a  complete  picture  of  what  it  takes  to  succeed  online  (...).  E-Mail:  ursula@lnteractivePublishing.ch 


WnRllD 


Head  to  Zurich  to  round  up  a  model  and  a  metaphor  to  match 
your  medium  and  your  message* 

4th  Interactive  Publishing 


November  12-14,  1997 

Zurich  Switzerland 


www.lnteractivePublishing.ch 


The  Push  for  Revenues  - 

Working  Models 

for  Interactive  Publishing 


«Europe’s  prime  industry  event»  Steve  Outing 


Re-thinking  Business  Dr.  Peter  Kruse,  CEO,  Neuhimmel  Untemehmensberatung  (GER) 

Re-defining  Roles  &  Goals  Hans-Dieter  Degler  (tbc).  Editor-in-chief,  Digital  Publishing,  Spiegel  Verlag  (GER) 

Now  &  Everything  Robert  Cauthom,  Director  New  Technology,  The  Arizona  Daily  Star  (USA) 

Salary  and  Staffing  Survey  Norbert  Specker,  President,  Catchup!  Communications  AG  (CH) 

Classified  Trends  in  North  America  Steve  Buck,  Vice  President  Business  Development,  Electric  Classifieds  (USA) 

Auditing  Richard  Foan,  Director,  ABC  //  electronic  (UK) 

Customization  Jeremy  Swinfen  Green,  European  Director  New  Media  &  Two-Way  Communication, 

Carat/ Aegis  pic  (UK) 

Media-Integration  Jesper  Kdrrbrink,  CEO,  Bonnier  Interaktiv  (SWE) 

Relationship  Building  Nancy  Malitz,  General  Director  Internet  Project,  The  Detroit  News  (USA) 

Technology  Impact/Media  Convergence  Peter  Cochrane,  Head  of  BT  Laboratories  (UK) 

City  Guides  Maurice  de  Hond,  Director  Information  Technology  &  New  Media,  Wegener  Arcade  (NL) 

Content  Organizing  J.B.Holston  III,  President,  Ziff-Davis  International  Media  Group  (GER/USA) 

Selling  on  the  Net  Herschell  Gordon  Lewis,  Copywriter  &  Author  of  ^Selling  on  the  Net»  (USA) 

Legal  Update  Nick  Lockett,  Barrister,  Field.Fisher.Waterhouse  (UK) 

Virtual  Communities/Regulation  Esther  Dyson,  President,  EDventure  Holding  &  Author  of  ^Release  2.0»  (USA) 

Re-designing  Print  for  the  Web  Mario  Garcia,  President,  Mario  Garcia  New  Media  Design  International  (USA) 

Business  Models  that  Work  Neil  Budde,  Editor,  Wall  Street  Journal  Interactive  (USA) 

Micke  Jaresand,  Editor-in-Chief,  Marieberg  Interactiv  (SWE) 

Birger  Steen  (tbc).  Vice  President  Business  Development,  Schibsted  Group  (NOR) 

David  Talbot,  CEO,  Salonmagazine.com  (USA) 

Stan  Sugarman,  Director  Business  Development,  Gruner+Jahr  Electronic  Media  Services  (GER) 


Tabic  Top  Exhibit:  Among  the  first  booked;  Rosetta  Stone  Consultancy.  Electric  Classifieds.  SDA  Schweizerische  Depeschen  Agentur.  New  York  Now! 


SwissClick  (PressWeb  AG) 

CABLECOM 

SiliconGraphics _ ^ _ 

Cmuter  Systems  the://co«. factory 


blue  w i  n  d  o 


BY  ROGER  S.  PETERSON 

Newsprint  From 
Cereal  Straw 


Tests  by  pulp  producers,  papermakers 
and  publishers  indicate  non-w(K)d  pulp 
shows  promise  for  newsprint  produc¬ 
tion.  Newspaper  publishers  clearly 
want  to  increase  the  supph'  of  high- 
qualit\’  newsprint,  regardless  of  its  com¬ 
position  or  blend.  What  remains  unclear  is  the  eco 
nomics  of  non-w(M)d  pulp  production,  a  matter  of 
keen  interest  to  government  agencies,  environmen¬ 
talists  and  farmers,  as  well  as  publishers  and  their 
suppliers. 

Sarasota,  Fla.-based  pulp  and  paper  consultant 
Joseph  E.  Atchi.son  is  a  specialist  in 
non-w(X)d  pulp  who  tracks  the  possi¬ 
bilities,  fn)m  bagasse  in  India  to 
kenaf  in  Texas.  While  those  possibili¬ 
ties  remain  wide  open  to  well-funded 
entrepreneurs,  Atchison  says  there  is 
no  supply  of  bagasse  or  kenaf  pulp 
now  available  for  newsprint. 

A1  Wong,  president  of  Vancouver, 
British  Columbia,  pulp  processor 
Arbokem  Inc.,  l(K)ks  to  neither  kenaf  nor  bagasse. 
Cereal  straw,  he  says,  “has  shorter  fibers  that  do  not 
require  elaborate  chemi-mechanical  processing. 
Grain  fiber  is  slimmer,  has  a  more  open  structure, 
it’s  more  flexible,  and  its  chemical  makeup  is  bet¬ 
ter  suited  for  newsprint  than  kenaf  is.” 

Opinion  is  still  mixed  about  cereal  straw.  “The 
trouble  with  rice  straw  is  the  high  silica  content, 
which  makes  the  chemical  recover)'  pn)cess  diffi¬ 
cult.  There  is  no  way  that  rice  straw  will  be  100% 
of  newsprint  composition  because  it  won’t  make 
g(K)d  newsprint,”  asserts  Atchison.  Non-w(K)d  pulp 
will  be  a  supplementary  pulp,  a  small  percentage 
of  the  composition  of  newsprint,  he  added. 

ARBOKEM’S  STRAW  BOSS 


potassium  sulfite  and  potassium  hydroxide.  “A1 
won’t  reveal  enough  about  his  process  to  explain 
how  it  will  work,”  says  Ottawa,  Ontario-based  con¬ 
sulting  engineer  Robert  W.  Hurter,  whose  Hurter- 
(atnsult  Inc.  specializes  in  the  pulp  and  paper 
industry. 

“Virtually  any  grade  of  newsprint  with  10  to 
20%  cereal  straw  fiber  will  test  OK,”  admits  Hurter. 
“Newsprint  with  cereal  pulp  means  you  are  taking 
out  softw(K)d  pulp  or  recycled  paper,  but  the 
process  of  developing  cereal  pulp  is  very  expen¬ 
sive,  nonetheless.” 

Responding  to  critics  who 
claim  40,(MM)-ton  capacity  is 
inadequate  capitalizattion  for 
a  pulp  plant.  Wong  asserts 
the  plant’s  size  is  acceptable 
for  straw  pulp  production. 

Wong  plans  additional  pulp 
plants  elsewhere  in  Northern 
C^alifornia.  He  also  plans  to 
hire  an  engineering  consul¬ 
tant  to  confirm  the  effi¬ 
ciency  of  his  plant  design 
and  to  supervise  construc¬ 
tion. 

“Wong  certainly  needs  a 
third-part)'  due-diligence  by 
someone  who  is  recognized 
as  a  non-wood  fiber  expert,”  as.serts  Hurter.  “Peo¬ 
ple  in  the  wtxxl-based  industr)’  don’t  understand 
the  issues  involved  in  non-w(X)d  pulp  production.” 

Wong  indicates  every  ton  of  pulp  produces  1 .7 
tons  of  potassium  spent  liquor.  At  a  recent  confer¬ 
ence,  Huner,  who  guardedly  acknowledged  Wong’s 
energ),  work  and  conference  attendance,  publicly 
asked  Wong  whether  he  was  in  the  non-wotxl 
pulp  business  or  the  liquor/fertilzer  business. 


Predicting 
supply  and 
mixture  is 
difficult 


‘Xrmin  fiber  is 
slbnnten  has  a 
more  o^en 
structure,  it’s  more 
flexible,  and  its 
chemical  makeup 
is  better  suited  for 
newsprint  than 
kenaf  is” 

—  Al  Wong 


A  fixture  at  conferences  and  discussions  on 
pulp  who  often  works  2()-hour  days,  Wong  in  1995 
questioned  the  future  of  non-w(X)d  fibers  in 
newsprint  pntduction.  Now,  Arbokem  promotes 
an  agricultural  straw  waste  product  using  the 
trademarked  name  Agri-Pulp.  Arbokem  plans  to 
begin  pulp  production  in  1999  at  a  plant  it  is 
acquiring  in  Colusa,  Calif.,  north  of  Sacramento, 
with  capacity  for  4(),(MK)  tons  of  Agri-Pulp  annu¬ 
ally,  says  Wong. 

Wong  is  secretive  about  his 
pulp  process,  which  involves 

Peterson  is  a  business  writer  |  SlOriSS, 
based  in  Rocklin,  Calif. 


A  BURNING  ISSUE 

Wong  says  the  fatlusa  plant  will  be  capable  of 
processing  other  grain  straw  or  even  w(X)d  pulp, 
but  its  primar)’  Rktus  is  Sacramento-area  rice  farm¬ 
ing.  He  estimates  the  area’s  rice  straw  yields 
between  1  and  1 .5  million  tons  per  year,  half  of 
which  is  plowed  back  into  the  soil.  The  remainder 
is  simply  burned. 

But  burning  rice  is  a  hot  topic  in  Sacramento,  a 
metropolitan  area  of  1.5  million 
people  surrounded  by  rice 
fields.  When  farmers  torch  their 
straw  every  fall,  the  five-county' 
area  is  covered  with  dense 
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smoke  that  raises  new  demands  for  curbs  on  burn¬ 
ing. 

(California  state  government,  housed  in  Sacra¬ 
mento,  has  taken  an  active  interest  in  the  rice- 
buming  pn)blem,  as  well  as  the  recycling  of 
newsprint.  California  law  mandates  that  by  the 
>ear  2(KK)  only  one-third  of  available  straw  rem¬ 
nant  may  be  burned. 

JEFFERSON  SMURFIT 

“We  evaluated  kenaf,  but  decided  Arbokem’s 
Agri-Pulp  is  a  more  attractive  alternative,”  says 
James  R.  Tisdale,  sales  and  marketing  vice  presi¬ 
dent  at  Smurfit  Newsprint  Corp.,  a  Jefferson  Smur- 
fit  (Corp.  sub- 
sidiar)'  in  Oregon 
City,  Ore. 

(Currently, 

Arbokem  is  Smur¬ 
fit ’s  sole  supplier 
of  non-w(K)d 
pulp.  Smurfit  is 
under  a  nondis¬ 
closure  agree¬ 
ment  with 
Arbokem  about 
its  pnK'ess  for 
producing  Agri- 
Pulp. 

As  reported 

earlier  in  E&P,  Smurfit  produced  2(X)  tons  of 
newsprint  last  October,  made  in  part  fn)m 
Arbokem  Agri-Pulp.  Eight  newspapers  purchased 
test  rolls.  Tisdale  claims  that  each  pressnK)m  test 
was“l(K)%  successful  —  in  some  cases  it  ran  better 
than  regular  newsprint.”  But  he  indicates  the  test 
obviously  would  have  been 
better  if  each  newspaper  had 
run  more  newsprint.  The 
blend  with  the  best  test 
results  was  rice  straw,  red  fes¬ 
cue  and  rye  gra.ss. 

The  te.sting  sites  included 
the  Scin  Jose  Mercury  News, 

Los  Angeles  Times,  Sacra¬ 
mento  Bee  and  Portland  Ore¬ 
gonian. 

Those  tests  verified  for 
Smurfit  that  newsprint  con¬ 
taining  agricultural  pulp  can 
run  under  normal  newspaper 
operating  conditions;  but  that 
answers  only  physical  and 
mechanical  questions.  Tisdale 
said  Smurfit  will  also  conduct 
an  engineering  feasibility 
study  to  determine  if 
newsprint  with  agricidtural 
pulp  composition  is  a  viable 
business  venture. 

Regardless  of  tests,Tisdale 
predicts  that  newsprint  made 
with  straw  pulp  will  likely 


contain  recovered  newsprint  and/or  wchkI 
waste  residuals  as  well.  “I’m  guessing  the  likeh' 
mixture  might  be  20%)  Agri-Pulp,  but  theoretically 
it  could  be  KX/X).  We  just  don’t  know  yet  if 
newsprint  composed  KXXX)  of  agricultural  waste  is 
economically  po.ssible.”  He  agrees  that  publishers 
are  not  likety  to  specify  KX/X)  agricultural  pulp- 
bxsed  newsprint. 

"There  is  an  enormous  transition  going  on,  but 
no  one  can  predict  what  mix  of  w(xxl  pulp,  recy¬ 
cled  and  non-w(X)d  fibers  there  will  be  in  paper, 
including  newsprint.  The  paper  industiy-  is  ver)’  dif¬ 
ficult  to  figure  out,”  says  Medwick  Byrd,  applied 
research  director  in  the  Department  of  WexxJ  and 

Paper  Sciences  at 
North  (’.an)lina 
State  University’s 
(a)llege  of 
Forestiy  in 
Raleigh.  "There 
are  no  absolutes 
right  now,”  Byrd 
added. 

Byrd  claims 
the  papermaking 
system  is  set  up 
to  make  wtxxl 
pulp-based  paper 
cheaph'  and  eas¬ 
ily.  "Trees  are 
really  an  economical  source  of  paper,  Byrd  stated. 
Noting  that  most  testing  requests  are  coming  fn)m 
entrepreneurs,  not  paper  manufacturers,  he  fore¬ 
sees  construction  of  mini-mills  to  pnxluce  non- 
w(xk1  pulps  in  small  quantities.  Byrd,  like  others 
interviewed  for  this  story,  predicts  non-w(xxJ  pulp 


“Virtually  any  grade 
of  newsprint  with  10  to 
20%  cereal  straw  fiber 
will  test  OK . . ,  but  the 
process  of  developing 
cereal  pulp  is  very 
expensive” 

—  consulting  engineer  Robert  Hurter 
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floor  space  requirements? 

♦Limited  to  22-3/4“  or  21-1/2"  cut-offs 


Then  Add  The  QUADRA-COLOR  by  Web  Press  Corporation! 


Web  Press  Corporation 

22023  f>8lli  Avenue  Soutk  Kent,  WasKington  98032 
Tel.  (253)  395-3343  Fax  (253)  395-4492 
All  trademarks  are  the  property  of  their  respective  owners 
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Short  Course  On  Primary 
Non- Wood  Pulp  Sources 


The  most  viable  sources  of  non¬ 
wood  pulp  for  newsprint  produc¬ 
tion  are  kenaf,  bagasse,  red  fescue,  and 
cereal  grain  straw. 

Kenaf  is  a  fast-growing  member  of 
the  hibiscus  family  that  can  yield  two 
harvests  per  year.  Because  it  is  soft, 
the  pulping  process  takes  less  energ>' 
than  is  needed  for  wotxl.  Kenaf  fiber 
produces  paper  of  acceptable 
strength.  Kenaf  also  requires  no 
bleaching.  Pulp  and  paper  expert 
Joseph  E.  Atchison  attributes  kenaf 
newsprint’s  brighmess  to  the  absence 
of  lignin,  the  substance  that  holds 
w(xxl  fibers  together. 

Bagasse,  refuse  from  sugar  cane, 
has  been  used  to  produce  newsprint 
in  India.  Atchison  says  bagasse  pulp 


could  supplement  w(X)d  pulp  in 
newsprint  production.  Mainland  U.S. 
supply  is  limited  to  Texas  and 
Louisiana. 

Red  fescue  is  a  perennial  seed 
grass  gn)wn  in  the  West.  Arbokem 
studies,  as  reported  in  E&P  (Jan.  20, 
1996),  found  that  fescue  pulp 
strength  is  comparable  to  a  blend  of 
20%  softwtxxl  Kraft  pulp  and  80% 
hardwtxxl  Kraft  pulp.  Experts  see  it 
as  a  good  blend  candidate. 

Agricultural  straw,  the  leftovers  of 
grain  farming,  are  typically  plowed 
back  into  the  soil  or  used  for  animal 
bedding.  Straw  pulp  has  newsprint- 
quality  potential,  but  some  experts 
think  more  independent  analysis  is 
required. 


1 .  A1  Wong  rates  non- 

■wood  newsprint 'pulp: 

1  ♦  Hri^htesP  Oat  straw  has  a  hri^htness 

♦  I*rints  bestf  A  fescue,  rice  straw  and  rye 

1  value  of  55,  vs.  5H  for  wood  Indf 

grass  blend  is  as  gtxtd  as.  if  not  better 

1  neusprint. 

than,  wood  Indp  neu  sprint. 

1  ♦  Strongest  Red  fesciw. 

♦  Discolors  least!'  Sot  a  hig  issue. 

will  be  a  supplement  to  wtxxl  pulp.  “Newsprint  is 
even  more  difficult  to  compete  with  than  the 
other  paper  grades  because  of  the  special  press 
requirements,”  he  added. 

Byrd  will  present  some  test  results  on  non-wood 
fibers  at  the  Technical  Association  of  the  Pulp  and 
Paper  Industry'  conference,  Oct.  19-23,  in  San  Fran¬ 
cisco. 

WHERE  ARE  THE  ORDERS? 

“It’s  too  early  for  orders,”  says  Tisdale.  “Wong’s 
process  has  not  been  done  on  large-mill  scale  any¬ 
where  in  the  world  yet.” 

Non-wood-based  newsprint  is  not  a  current 
issue  at  the  Sacramento  Bee,  according  to  its  pro¬ 
duction  director,  Ken  Duffield.  “We  haven’t  done 
anything  since  the  tests  last  year,”  he  says.  “We’re 
waiting  for  the  newsprint  industry.” 

Jerr>'  Polk,  operations  vice  president  at  the  San 


Jose  Mercury  News,  indicates  he  is  very  interested 
in  running  more  test  rttlls.  “Runability  and  print- 
ability  tests  were  good,”  he  stated.  Polk  indicates 
there  has  been  no  follow-up  by  Smurfit  since  last 
October’s  tests,  which  included  San  Jose.  Aside 
from  the  positive  environmental  impact,  Polk  is 
hopeful  that  non-wcK)d  pulp  may  help  lessen  the 
negative  impact  that  Canadian  pulp  and  paper 
union  workers  have  on  the  Canadian  wtxxl  pulp 
supply.  “We’re  very  interested,  especially  if  the 
price  is  in  the  range.  1  think  it’s  really  going  to  go. 
A1  has  a  winner,"  he  added. 


Green  Newsprint  Is 
No  Black-And-White  Issue 

Rice  farmers  prefer  to  bum  their  straw,  darkening 
skies  and  lungs  in  the  five-county  Sacramento  area.  So 
straw-pulp  newsprint  sounds  like  a  cut-and-dried  —  and 
just  pick  the  stuff  up  —  issue. 

Of  course,  nothing  is  that  simple.  Without  an  operating 
plant  nearby,  straw  requires  storage  or  farmers  will  con¬ 
tinue  to  plow  it,  sell  it  for  animal  bedding  or  bum  it.  Even 
with  a  plant  nearby,  hauling  a  million  tons  of  rice  straw 
would  require  many  more  tmcks  than  wtxxl  chip  hauling 
requires.  That’s  a  lot  of  carbon  monoxide  in  a  Sacramento 
Valley  already  plagued  with  smog  and  cn)wded  with  traf¬ 
fic. 

Then  there  is  the  spent  liquor  from  prcK'essing.  If  the 
yield  is  1 .7  tons  per  ton  of  pulp,  dealing  with  that  volume 
is  half  the  plant’s  operation.  The  plant  can  pour  it  into  the 
ground,  sell  it  to  fertilizer  processors  or  farmers,  or  store  it. 
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Newsprint  Companies'  1996 
Estimated  Annual  Capacity’ 


Company,  Headquarters 

Canada 

U.S  Total 

(x1 ,000  metric  tons) 

Share 

(%) 

Abitibi-Price,  Toronto* 

1,187 

654 

1,841 

11.4 

Avenor  Inc.,  Montreal 

1,163 

242 

1,405 

8.7 

Stone-Consolkfated.* 

Montreal 

909 

435 

1,344 

8.3 

Donohue.  Quebec  City< 

1,374 

0 

1,374 

8.5 

Bowater,  Greenville.  S.C. 

230 

1,072 

1,302 

8.1 

Kruger,  Montreal 

926 

36 

962 

5.9 

Fletcher  Challenge  Canada. 
Vancouver 

759 

0 

759 

4.7 

North  Pacific  Paper, 

Longview.  Wash. 

0 

700 

700 

4.3 

Champion  International. 
Stamford.  Conn. 

0 

700 

700 

4.3 

Smurfit  Newsprint.  Oregon  City 

0 

645 

645 

4,0 

Southeast  Paper.  Dublin.  Ga. 

0 

442 

442 

2.7 

Daishowa  Forest  Products, 
Quebec  City 

399 

0 

399 

2.4 

Boise  Cascade,  Boise.  Idaho^ 

0 

396 

396 

2.4 

MacMillan  Bloedel.  Vancouver 

392 

0 

392 

2.4 

Spruce  Falls, 

Kapuskasing,  Ont. 

300 

0 

300 

1.8 

Kimberly-Clark.  Dallas^ 

0 

299 

299 

1.8 

Alberta  Newsprint. 

Whitecourt.  Alta. 

246 

0 

246 

1.5 

Newsprint  South. 

Grenada.  Miss. 

0 

233 

233 

1.4 

Garden  State  Paper, 

Elmwood  Park,  N.J. 

0 

225 

225 

1.3 

James  Maclaren  Industries. 
Masson.  Que. 

218 

0 

218 

1.3 

Bear  Island  Paper,  Ashland,  Va. 

0 

213 

213 

1.3 

F.F.  Soucy, 

Riviere-du-Loup.  Que. 

211 

0 

211 

1.3 

Alliance  Forest  Products, 7 
Montreal 

203 

0 

203 

1.2 

Irving  Paper,  St.  John,  N.B. 

202 

0 

202 

1.2 

Howe  Sound  Pulp  &  Paper, 

Port  Mellon.  B.C. 

197 

0 

197 

1.2 

Stora  Forest  Industries, 

Port  Hawkesbury,  N.S. 

189 

0 

189 

1.1 

Pine  Falls  Paper,® 

Pine  Falls,  Man. 

178 

0 

178 

1.1 

Finlay  Forest  Industries,® 
Mackenzie,  B.C. 

160 

0 

160 

_ 10 

Atlantic  Newsprint. 

Whitby,  Ont. 

147 

0 

147 

_ 10 

FSC  Paper,  Alsip,  III. 

0 

113 

113 

_ ID 

Inland  Empire  Paper,’’ 
Millwood,  Wash. 

0 

79 

79 

_ 10 

James  River.  Richmond.  Va. 

0 

15 

15 

_ 10 

Total  Capacities: 

9,590 

6,499 

16,089 

100 

I  Capacity  share  of  top  five  producers:  45.1% 
Capacity  share  of  top  10  producers:  68.5% 


1.  Includes  some  groundwood  specialties  and  improved  newsprint  capacity. 

2.  Abitibi-Price  and  Stone-Consolidated  merged  earlier  this  year. 

3.  Includes  Rainy  River  Forest  Products  and  Stone  Container  Corp.'s  mill  In  Snowflake.  Ariz. 

4.  Includes  the  Quno  Corp.  mills:  does  not  include  Donohue's  50%  stake  in  Finlay. 

5.  Production  is  marketed  by  Stone-Consolidated. 

6.  Sold  newsprint  business  (Coosa  Pines.  Ala.,  mill)  to  Alliance  early  this  year. 

7.  Includes  Domtar's  newsprint  and  uncoated  groundwood  business,  acquired  in  1995:  does  not 
include  Coosa  Pines.  Ala.,  mill,  acquired  from  Kimberly-Clark  in  1997 

8.  Production  is  marketed  by  Abitibi. 

9.  Company  is  owned  by  Donohue  and  Slocan  Forest  Products. 

10.  Market  share  is  below  1%. 

11.  A  planned  three-year  project  will  double  mill  capacity. 

Adapted  from  Pu^  S  Paper  1997  North  Amencan  Factbook.  Miller  Freeman  Inc.,  with  permtssKXi. 
Sources;  Pulp  &  Paper  Week.  Canadian  Pulp  and  Paper  Assn..  Amencan  Forest  &  Paper  Assn. 
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Industry 
At  A  Glance 

North  American  newsprint  manufacturers 
ranked  by  capacity  (ieft)  and,  since  1980, 

U.S.  newsprint  prices  (below)  and  world  supply 
and  demand  growth  rates  (bottom) 

r World  Newsprint  Demand  and  Supply  j 

I  Annual  Growth  Rates,  1980-95 


8 


Source:  (^nadian  Pulp  and  Paper  Assn. 


Newsprint  Prices 

(30-lb.,  delivered,  1980-96) 

EAST  COAST  WEST  COAST 

Year _ Ust _ Transaction _ Ust _ Transaction 


im 

780-825 

530 

800 

540 

780-825 

755 

800 

765 

ITT!! 

685 

525 

685 

520 

685 

440 

630 

445 

685 

445 

630 

425 

nTTi 

685 

495 

630 

500 

im 

685 

565 

630 

570 

IFTl 

650 

535/540 

630 

540/545 

im 

650 

610 

630 

595 

610 

570 

600 

553 

im 

570 

500/550 

570 

514 

ITT! 

535 

505 

535 

508 

nm 

535 

510 

500/535 

508 

500 

475 

468.5 

445 

ITTTi 

469 

445/468.5 

468.5 

445 

ini 

470/500 

490 

470/500 

470 

440 

440/470 

440 

440 

Sources;  Pulp  A  Paper  1997  North  American  Factbook,  MtUer  Freeman  Inc. 
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Search 


We've  promised  the  members  of  our  network 
ways  to  bring  extra  traffic  and  more  revenue 
to  their  website,  and  now  we're  delivering! 

In  addition  to  our  gateway  site.  NewsWorks. 
we're  bringing  you  two  more  great  ways  to 
make  your  web  site  more  valuable. 

•  Now  you  can  add  NewsWorks'  Search  to  your 
site-at  no  cost.  This  powerful  tool  allows  your 
readers  to  find  exactly  the  information  they  want 
both  on  your  local  site  and  the  entire  NewsWorks 
Network.  It's  simple  to  install  and  you  can  have  search 
capability  on  your  site  in  a  matter  of  minutes. 

•  In  addition,  our  new  Home6ame.com  site  allows  you  to 
offer  your  visitors  the  best  home  town  perspective  on 
their  favorite  college  football  teams,  read  different  points 
of  view  on  upcoming  match-ups  and  get  scores  and  stats 
from  around  the  country.  Home  Game  not  only  provides 


potential  visitors  with  another  reason  to  come  to  your 
site,  but  also  drives  traffic  directly  to  your  college 
football  coverage  from  the  network. 

It's  no  wonder  that  New  Century  Network  is 
continuing  to  expand.  In  fact,  we  now  have  more 
than  130  newspaper  affiliates!  And  this  is  just 
the  beginning  of  what  we  have  to  offer.  As  part 
of  our  network,  you  can  look  forward  to  more 
valuable  tools  and  services  in  the  coming 
months.  If  you're  not  already  a  part  of  the  force 
that  is  enhancing  the  enormous  collective  power  of 
newspaper  web  sites,  call  us  now  at  212-373-9392 
and  find  out  how  to  become  part  of  the  action.  Or  better 
yet.  visit  our  gateway  site  at  www.newsworks.com. 
or  our  corporate  site  at 
www.newcentury.net  to  find 

out  more  Mew  century  Metwork 
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MOST  HEAVILY  WIRED 
READERS:  STUDENTS 

A  new  study  finds  that  cyberspace  is  rapidly  enveloping  every  aspect 

of  college  life.  Are  newspapers  missing  an  opportunity? 


by  Scott  Kirsner 


this 
medium, 
newspapers 
have  a 
chance  to  be 
relevant  to 
young  people 


again 


yy 


Hearst Newspapers  €)mMm(S 


The  Web  site  strategies  of  mainstream  publishing 
companies  largely  ignore  college  students  even 
though  a  new  report  from  Jupiter  Communica¬ 
tions  indicates  that  85%  of  those  students  will  be 
online  by  2002.  By  comparison,  just  45%  of  the  general 
populace  is  expected  to  be  wired  by  that  time. 

More  importantly,  the  college  students  of  2002  are  expected  to  spend  $2.6  billion  in  online 
transactions.  So  why  are  online  publishers  giving  dorm-dwellers  the  cold  shoulder? 

“The  traditional  media  is  used  to  ignoring  the  college  demographic  because  it’s  too  narrow  for 
them  to  reach.”  says  Elizabeth  Randolph,  one  of  the  authors  of  the  Jupiter  report.  “But  the  advan¬ 
tage  of  the  Internet  is  it  lets  you  do  niche  marketing  and  content  targeting.  There  are  opportuni¬ 
ties  here  that  you  don’t  have  with  the  core  business.” 

Online  publishers  have  been  slow  to  see  those  opportunities.  Some  cite  resource  concerns,  oth¬ 
ers  feel  college  students  aren’t  central  to  their  strategy,  and  still  others  say  their  advertisers  haven’t 
been  eager  to  reach  the  college  audience.  “It’s  not  among  the  priorities  we’ve  chosen  to  address  at 
this  time,”  says  Bob  Schafer,  publisher  of  the  Star  Tribune  Online  in  Minneapolis.  At  Boston.com, 
executive  director  Ciina  Mani.scalco  says,  “We  haven’t  had  advertisers  ask  us  about 
reaching  college  students  —  their  perception  is  that  those  users  don’t  spend  money, 
and  they  don’t  click.” 


Albany  Times  Union  www.timesunion.com 
Beaumont  Enterprise  www.ent-net.com 
Edwardsville  Intelligencer  www.edwpub.com 
Houston  Chronicle  www.houstonchronide.com 
Midland  Reporter-Telegram  www.mrt.com 
Laredo  Morning  Times  www.lmtonline.com 
Plainview  Daily  Herald  www.texasoniine.net 
San  Antonio  Express-News  www.express-news.net 
Huron  Daily  Tribune  www.hdtinfo.com 
Midland  Daily  News  www.mdn.net 

San  Francisco  Examiner  www.examiner.com 
Seattle  Post-Intelligencer  www.seattie-pi.com 

Hyperlink  via  E&P  Interactive  at  www.mediainfo.com. 


Discretionary  spending  power 

That  perception  may  change  given  the  Jupiter  report,  which  estimates  that  colle¬ 
gians  will  purchase  $2.6  billion  worth  of  products  online  in  2002,  and  a  separate  sur¬ 
vey  conducted  last  spring  by  Student  Monitor  of  New  Jersey  that  found  college  stu¬ 
dents  currently  have  more  discretionary  spending  power  than  the  average  family  of 
three. 

College  marketing  companies  and  Web  start-ups  have  been  among  the  first  to  tar¬ 
get  undergrads.  Tripod,  Student  Advantage  Network,  Student.net,  Main  Quad,  Loci, 
and  t@p  online  hit  the  scene  first,  but  recently  push  pioneer  PointCast  has  intro¬ 
duced  a  college  network,  and  chat  hub  Talk  City  has  begun  offering  programming 
designed  to  appeal  to  students. 

“Not  only  are  students  Web  savvy  and  well<ormected,  but  they  have  very  high  dis¬ 
cretionary  spending  power,”  says  Kevin  Watters,  the  founder  of  San  Francisco’s  Main 
Quad,  which  was  recently  bought  by  Boston-based  Student  Advantage  Network. 
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“They  may  eat  macanjni  and  cheese 
even'  night,  but  the)’’ll  own  3(K)  CDs,  or 
think  nothing  of  spending  SKKX)  for  a 
mountain  bike.  That’s  what  makes  them 
so  attractive  to  advertisers.” 

Developing  brand  loyalties 

Students  are  also  attractive  because, 
as  Student  Advantage  founder  Ray  Sozzi 
puts  it,“They're  virgin  customers  in  a  lot 
of  wa>'s.  They  haven't  yet  developed 
habits  or  brand  loyalties.”  Evan  Neufeld, 
another  Jupiter  analyst,  concurs.  “People 
form  their  stnmgest  brand  relationships 
when  they’re  in  their  teens  or  in  col¬ 
lege,”  he  says.  "That’s  when  you  decide 
you  like  Miller  better  than  Pabst  ” 

It’s  also  a  window  of  opportunity’  for 
newspapers  to  establish  themselves  as 
part  of  a  young  adult’s  daily  routine.  USA 
Today,  which,  according  to  the  Student 
Monitor  survey,  is  the  paper  collegians 
are  most  likely  to  read,  is  try  ing  to  do  just 
that.  "The  Web  is  a  great  way  to  intro¬ 
duce  college  students  to  the  brand,”  says 
Allegra  Young,  the  paper's  online  mar¬ 
keting  manager.  To  that  end,  USA  Today 
Online  has  signed  a  deal  with  U  Wire  to 
include  breaking  news  from  college 
campuses,  and  has  developed  a  network 
of  hundreds  of  stringers  who  cover  col¬ 
lege  sports  tor  the  site.  “We  want  [col¬ 
lege  students]  to  understand  that  when 
they  graduate,  USA  Today  is  a  great  place 
to  get  their  news.” 

At  the  Boston  Phoenix,  an  alternative 
weekly  founded  in  1966,  publisher 
Stephen  Mindich  argues  that  his  publi¬ 
cation  has  always  considered  campus 
issues  important,  and  that  no  special 
effort  is  being  made  to  lure  students  to 
his  paper's  Web  site.  “1  started  the  paper 
as  a  vehicle  for  college  students,”  he  says. 
“It’s  what  we’ve  been  doing  tor  3 1  years. 
It’s  part  of  our  DNA.  We  didn’t  sit  around 
and  say, ‘college  students  have  access  to 
the  Web,  so  let’s  do  a  product  college  stu¬ 
dents  can  relate  to.’ " 

A  newspaper  e-zine 

Rob  Oglesby,  director  of  new  media 
at  the  Gainesi’ille  Sun,  had  to  start  from 
scratch.  He  says  University’  of  Florida  stu¬ 
dents  tend  to  be  more  loyal  to  their  free, 
five-day-a-week  student  paper,  the  AUi- 
gator,  than  the  Sun.  So  the  paper  part¬ 
nered  with  the  University’s  Interactive 
Media  Lab  from  the  start  in  creating  its 
online  product,  getting  students 
involved.  “In  many  respects,  the  Web  has 
given  us  the  best  opportunity'  we’ve  had 
to  penetrate  the  college  market,” 
Oglesby  says.  Two  years  after  launching. 


the  paper  created  an  e-zine  called 
Eclipse  to  appeal  more  directly'  to  the 
teen  and  twentysomething  set.  “What 
we’ve  tried  to  do  with  Eclipse  is  write 
about  ItK'al  bands,  funky  restaurants,  and 
things  that  will  be  interesting  to  stu¬ 
dents,”  he  says. 

Labor-intensive  reporting 

But  while  the  Sun  dedicates  MY'/n  of 
an  editorial  staffer’s  time  to  running 
Eclipse,  other  papers  have  found  that 
maintaining  mini-sites  directed  at  college 
students  is  t(xj  labor-intensive.  That  was 
the  problem  at  WashingtonPost.com, 
which  launched  CollegePost  la.st  Sep¬ 
tember,  but  ttxjk  it  down  earlier  this  year 
for  revamping.  According  to  spokesper¬ 
son  Erin  O’  Shea,  the  new  version,  which 
will  debut  sometime  in  October,  requires 
less  manual  updating. 

Industrywide,  online  papers  seem  to 
be  skeptical  as  to  whether  college  stu¬ 
dents  will  ever  become  regular  readers 
of  their  sites.  “They  aren’t  loyal  users,” 
says  Mani.scalco  at  Boston.com.  Even 
USA  Today  's  Young  is  wary'  of  the  demo 
graphic’s  fickleness.  “1  don’t  want  to  bet 
the  farm  on  college  students,”  she  says. 
"They  go  away  for  the  summer.  The  loy¬ 
alty  level  isn’t  high.  And  that  audience 
wants  experimental  types  of  Web  sites.” 

Forsaking  a  lot  of  traffic 

But  may  be  online  newspapers  need 
to  begin  to  think  of  themselves  as  exper¬ 
imental  sites,  with  the  potential  to 
appeal  to  audiences  they  don’t  reach  in 
print.  “You’re  forsaking  a  lot  of  traffic 
you  could  be  attracting  if  you  just 
reached  out  to  them  a  little  bit,  not  to 
mention  the  ad  and  transaction  dollars 
they’re  going  to  bring,”  says  Randolph  at 
Jupiter,  “in  this  medium,  newspapers 
have  a  chance  to  be  relevant  to  young 
people  again.” 


College  Statistics,  1997 

According  to  Jupiter,  college  students 
wield  $100  billion  in  purchasing  ptmer 
and  marketers  spend  about  $200  mil¬ 
lion  annually  to  reach  them.  57%  own  a 
personal  computer.  83%  accessed  the 
Internet  at  least  once  last  semester;  of 
those,  38%  used  it  at  least  once  a  day. 
E-mail  is  the  most  popular  use,  followed 
by  Web  surfing  related  to  school 
research,  hobby  information  and  other 
personal  interests. 


Kirsner  is  a  Boston  journalist  who 
covers  the  media  and  technology. 


Meet  Andrew  0.\kes 


Automobile  Dealer.  Sells  new  &  used 
vehieles  from  three  prestigious  mak¬ 
ers.  iXndrew  is  a  recent  c'onvert  to 
online  classifieds  beeause  they  sup¬ 
port  his  business  in  ways  that  help 
him  generate  more  revenue. 

Take  Parts  &  ServicH;.  i\ndrew  showed 
his  P&S  manager,  .loe,  how  to  create 
an  automotive  care  promotional  page 
accessed  via  the  photo  descriptions 
of  his  online  ads.  Joe  and  his  staff  had 
great  fun  with  the  idea  -  providing 
maintenance  tips,  describing  w'ar- 
ranty  info  and  promoting  special 
tune-up  offers... all  from  the  com¬ 
puter  in  the  service  bay.  P&S  .sales 
were  up  18%  last  month. 

Though  he  has  always  appre^eiated 
the  business  value  of  his  agtite  liners, 
i\ndrew  now  claims  his  newspaper’s 
bundled  print  &  online  rate  card  pro¬ 
vides  the  best  deal  yet.  “Both  types  of 
elassifieds  help  me  sell  cars  more 
effc'etiv’ely  than  ever  before.  The  tw'o 
media  support  each  other  better  than 
I  thouglit  they  w’ould.” 

Believing  that  busine.ss  grows  in 
direet  eorrelation  to  eustomer  ser¬ 
vice,  Andrew’  further  c*onvinced  his 
friend  Bill  (jimbel,  a  leading  auto 
insurer  in  tow'n,  to  establish  an  inter¬ 
active  marketing  sponsorship  fea¬ 
turing  insuranee  quotes  via  email. 
With  it,  Andrew’s  online  classified 
shoppers  get  more  of  what  they  need 
to  make  purchase  decisions  easier 
and  faster.  Every'btxly  likes  that. 

The  bottom  line  is  that  Online  (Ja,s- 
sifieds  provide  new’  lx;nefiLs  to  classi¬ 
fied  buyers,  sellers  and  other  third 
parties.  .lust  ask  iVndrew.  I  le’ll  tell  you. 

Yol  R  Online  Ci  stoxiers 

Kkoi  (.iiT  To  Yol  Hy 

Ecr 

inf<>@cc'i.iic-t  •  »«\v.cci.iift 
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by  David  Noack 


In  Short 


AUTO.COM  E-MAIL  A  HIT 

Auto.com,  the  automotive 
news  site  of  the  Detroit 
Free  Press  and  Knight-Rid- 
der  New  Media,  has\signed 
up  subscribers  in  25  coun¬ 
tries  to  receive  a  daily  e- 
mail  digest  report  of  activ¬ 
ities  at  the  Frankfurt  Auto 
Show  and  the  Tokyo  Motor 
Show.  Auto.com  provides 
breaking  news  about  auto 
industry  events,  including 
reviews  authored  by 
reporters  from  five  Knight- 
Ridder  newspapers. 


SPORTS  AUCTION  SHE 

Internet  auction  company 
ONSALE  Inc.  and  CBS 
SportsLine  have  signed  a 
deal  to  jointly  operate  an 
online  sports  memorabilia 
auction  Web  site.  A  recent 
study  commissioned  by 
ONSALE  found  that  the 
regular  auction  Web  site's 
customer  base  has  a  high 
level  of  interest  in  sports. 
www.onsale.com 


YELLOW  PAGES  DIREQORY 

Yellow  Pages  directory 
Switchboard.com  has  a 
new  feature  called 
SideClick  that  is  a  Yahoo!- 
like  index  of  Web  sites. 

It's  the  latest  kind  of 
new  service  interactive 
phone  directories  are 
adding  to  make  themselves 
more  like  online  newspa¬ 
pers  and  search  engines. 
They're  also  chasing  the 
same  online  advertisers  as 
newspapers  and  search 
engines. 


Online  Labor 

NEWSPAPERS  NIX 
NET  FREELANCE 

Companies  seek  to  restrict  staffers'  outside  Web  work 


Facing  rapidly  expanding  competition 
from  online  sources  of  all  sorts,  newspa¬ 
pers  across  the  country’  are  developing 
policies  that  seek  to  limit  —  and  in  some 
cases  prohibit  —  staff  reporters  from  free¬ 
lancing  for  any  online  publications. 

In  at  least  one  case  —  the  Star  and  News 
of  Indianapolis,  Ind.  —  a  newspaper  has  insti¬ 
tuted  a  policy  that  even  restricts  its  reporters’ 
right  to  freelance  for  national  print  publica¬ 
tions  if  those  publications  put  that  print  arti¬ 
cle  on  their  Web  sites. 

While  newspapers  have  always  restricted 
the  freelance  work  of  staffers,  those  limita¬ 
tions  were  largely  defined  by  geography  — 
reporters  could  not  write  for  a  competitor  in 
the  same  circulation  area,  but  could  freelance 
for  publications  outside  the  region.  But  the 
Internet  and  online  services  like  America 
Online  are  creating  a  new  reality.  Geographic 
boundaries  no  longer  apply  on  an  instant, 
global  network. 

Cyber  loopholes  in  contracts 

As  a  result,  some  newspaper  managers  are 
eyeing  the  cyber  l(X)pholes  in  current  labor 
contracts.  Most  of  those  agreements  were 
approved  before  the  popularization  of  the 
Internet  and  only  deal  with  the  issue  of  free¬ 
lancing  for  print  publications. 

Two  papers  that  addressed  this  issue  in 
recent  contract  talks  are  the  Post-Tribune  in 
Gary',  Ind.,  and  the  Akron  Beacon  Journal  in 
Akron,  Ohio.  Two  other  newspaper  compa¬ 
nies  taking  a  hard  look  at  the  matter  are  the 
Star  Tribune  in  Minneapolis  and  the  Philadel¬ 
phia  Inquirer  and  Daily  News. 

Robert  H.  Barron,  director  of  labor  rela¬ 
tions  at  the  Inquirer  and  Daily  News, 
informed  the  Guild  in  a  July  23  letter  that  a 
“formidable  roster  of  new  competitors, 
including  major  media  companies,  America 
Online  and  Microsoft,  are  using  the  Internet 
to  take  aim  at  our  advertising  and  content.  We 
are  in  the  pn)cess  of  developing  a  reasonable 
rule  for  applying  Article  35  to  those  who  wish 
to  freelance  for  online  services.”  Article  35  is 
the  clause  in  the  union  contract  that  deals 
with  outside  freelance  work. 

Local  Guild  President  Kitty  Gaparella  said 


the  current  contract  doesn’t  prohibit 
Inquirer  and  Daily  Neu's  reporters  fmm  free¬ 
lancing  for  online  publications.  The  union  is 
not  inclined  to  reopen  the  contract  on  the 
online  free-lance  issue,  she  said. 

'A  big  issue' 

In  the  Twin  Cities,  the  Newspaper  Ciuild  is 
also  facing  off  against  the  Pioneer  Press  and 
Star  Tribune  over  online  freelance  questions. 
“It’s  a  big  issue,”  said  Mike  Sweeney,  Guild 
executive  officer.  He  said  the  newspapers 
can’t  unilaterally  impose  a  change  in  working 
conditions. 

In  a  Feb.  5  letter  to  Sweeney,  Kent  Gardner, 
administrative  editor  at  the  Star  Tribune, 
wrote,  “Our  interpretation  is  that  the  collec¬ 
tive  bargaining  agreement  prevents  employ¬ 
ees  from  performing  work  for  direct  competi¬ 
tors  of  the  Star  Tribune,  and  clearly,  such  ven¬ 
tures  as  MSNBC,  ESPNet,  Sports  Illustrated 
Online  and  other  news  services  on  the  Inter¬ 
net’s  World  Wide  Web  are  directly  competitive 
with  the  Star  Tribune  Online.” 

Sweeney  calls  that  interpretation  of  the 
union  contract  a  “violation.” 

At  the  San  Jose  Newspaper  Ciuild,  execu¬ 
tive  officer  Luther  Jackson  said  a  definition 
needs  to  be  worked  out  that  clearly  spells  out 
what  is  considered  online  competition. 

Cdark  Hoyt,  vice  president/news  at  Knight- 
Ridder  Inc.,  said  the  company  is  trying  to 
devise  a  policy  to  protect  it  from  online  com¬ 
petition.  “All  of  our  newspapers  have  online 
services  that  face  enormous  competition.  In 
some  cases,  from  companies  that  are  inter¬ 
ested  in  targeting  the  specific  local  city  where 
we  publish,  like  DigitalCaty  and  Sidewalk  and, 
in  other  cases,  there  are  large  subject  areas  in 
which  we  are  competitive,  like  sports  or  high- 
tech  coverage.” 

Hoyt  noted  that  the  newspaper  paid 
reporters’  salaries  and  benefits;  provided 
them  a  productive  environment  in  which  to 
work;  trained  them  and  supported  them  as 
they  gained  recognition  and  expertise  in  cer¬ 
tain  fields.  He  said  the  guiding  principle  of 
freelance  policies  was  aimed  at  ensuring  “that 
name  recognition  and  expertise  not  be  used 
against  us.” 


36  Editor  &  Pi  BUSH  bR 


http;//www.mediainfo.com 


October  11, 199'” 


oil 

Weekl 


Online  Advertising 

MADISON  m. 
DISCOVERS  WEB 

Major  agencies  now  leap  at  Net 

Madison  Avenue  has  not  only  discov¬ 
ered  the  Net,  but  taken  to  it  with  a 
vengeance  over  the  last  year,  accord¬ 
ing  to  an  extensive  report  in  the  Oct.  6  issue 
of  Business  Week  magazine. 

The  seven-page  special  section,  “Web  Ads 
Start  to  (21ick,”  indicates  that  mainstream  con¬ 
sumer  corporations,  as  well  as  the  nation's 
largest  advertising  agencies,  have  suddenly 
recognized  the  Web  as  a  surprising!)-  effective 
avenue  for  reaching  American  consumers. 

The  report  notes  that  the  trend-setting 
hea\-)’weights  of  American  advertising  had 
taken  a  “ho-hum"  approach  to  the  online 
world  until  a  number  of  recent  successes 
caused  them  to  reassess  the  Web’s  potential. 

Perhaps  the  most  heralded  success  stor>'  is 
that  of  Toyota,  one  of  the  first  corporations  to 
initiate  large-scale  Web  advertising  campaigns 


as  well  as  one  of  the  first  to  pn)minenth’ 
incorporate  a  URL  into  its  TV  and  print  ads. 

During  the  1 2  months  ending  in  May;  the 
Toyota  Web  site  received  more  than  1 52,(KK) 
requests  for  product  brochures.  Business 
Week  said.  Meanwhile.Toyota  set  up  a  system 
to  compare  actual  sales  of  cars  against  the 
names  of  those  who  requested  literature  via 
the  Web.  This  showed  that  the  Web  ad  cam¬ 
paign  was  directly  responsible  for  the  sale  of 
7,329  cars,  or  a  remarkably  high  conversion 
rate  of  5%.  Today,  Toyota’s  Web  site  has 
replaced  its  8(K)  number  as  the  largest  single 
source  of  sales  leads. 

The  Business  Week  report,  authored  by 
Linda  Himelstein,  Ellen  Neubome  and  Paul  M. 
Eng,  indicates  that  the  demographics  of  the 
U.S.  W'eb  surfing  public  has  come  to  cToseh- 
mirror  the  makeup  of  the  general  consuming 
population.  There  are  now  more  than  24  mil¬ 
lion  Americans  who  use  the  Web  —  an  audi¬ 
ence  which,  according  to  ad  agency  authori¬ 
ties,  is  "t<K)  large  to  be  ignored." 

( Current  industry  sales  figures  and  pnrjec- 
tions  assembled  by  Business  Week  reporters 
indicate  that  about  $940  million  will  be  spent 
on  Web  advertising  by  Dec.  31  —  or  more 
than  three  times  the  amount  spent  in  1996. 


In  Short 


LATEST  WEB  USERS  POLL 

A  Business  Week  poll  of 
U.S.  Web  users  has  found 
that  48%  of  Web  surfers 
are  creating  more  time  for 
Internet  activities  by 
decreasing  the  time  they 
spend  watching  TV.  67% 
indicated  they  were  not 
willing  to  pay  fees  to  view 
Web  sites  of  any  kind.  52% 
felt  that  Web  site  ads  were 
useful  sources  of  product 
information. 
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Texas  rival 
bites  dust 

The  lone  star  state  now  has  one 
lone  twopaper  city  —  and  no  more 
same-city  daily  newspaper  competition. 

The  folding  of  the  FJ  Paso  Herald- 
Post  Saturday,  Oct.  1 1 ,  leaves  no  Texas 
cities  with  two  competing  daily  newspa¬ 
pers. 

E.W.  Scripps  Co.  said  Oct.  6  it  was 
shuttering  the  afteiTKX)n  Herald-Post 
and  terminating  its  joint  operating 
agreement  with  Gannett  Co.,  publisher 
of  the  morning  El  Paso  Times. 

In  a  statement,  Alan  M.  Horton,  E.W. 
Scripps  senior  vice  president  for  news¬ 
papers,  cited  a  “continuing  and  dramatic 
circulation  decline.”  Since  1986,  when 
the  paper  had  a  circulation  of  more 
than  31,(KK),  the  Herald-Post's  sales  have 
slipr)ed  to  18,997,  as  of  its  last  statement 
to  the  Audit  Bureau  of  (circulations. 

(competition  from  Mexican  papers 
across  the  border  complicate  the  El 
Paso  newspaper  market.  Scripps 
spokesman  Rich  Boehne  said.  “It’s  a 


Spanish-speaking  and  bilingual  market 
that  is  more  complex  than  it  might 
appear  fmm  a  U.S.  perspective.” 

The  joint  operating  agreement  is  the 
second-oldest  in  the  nation  —  predating 
the  Newspaper  Preservation  Act  of 
1969  by  33  years  —  and,  at  age  61,  is 
only  three  years  younger  than  the  oldest 
JOA,  between  Scripps’  Albuquerque 
Tribune  and  the  family-owned 
Albuquerque  Journal. 

The  El  Paso  J(M  was  scheduled  to 
run  until  2015,  but  is  being  terminated, 
Scripps  said.  Financial  terms  were  not 
disclosed,  but  spokesman  Boehne  said, 
“There  will  be  no  ongoing  relationship 
between  Scripps  and  Gannett  in  El 
Paso,”  where  (iannett’s  Times  managed 
the  printing,  marketing  and  distribution 
of  both  papers. 

Herald-Post  editor  Georgiana  Vines, 
who  arrived  20  months  ago,  told  the 
staff  about  the  closing  and  the  termina¬ 
tion  of  35  newsr(K)m  employees. 

Vines  will  be  reassigned  by  Scripps, 
which  is  offering  employees  a  termina¬ 
tion  package  and  assisting  employees 


who  want  “to  compete  for  open  posi¬ 
tions  at  other  Scripps  pntperties,”  the 
paper  quoted  Vines  as  telling  employ¬ 
ees. 

The  Herald-Post  began  as  the  El  Paso 
Herald 'm  1881.  In  1922,  Scripps  created 
the  El  Paso  Post,  and  nine  years  later 
bought  the  Post  and  merged  the  two. 

Scripps  remains  a  major  media  pres¬ 
ence  in  Texas,  however.  In  May,  Scripps 
signed  a  $775  million  deal  with  San 
Antonio-based  Harte  Hanks  (communi¬ 
cations  Inc.  to  acquire  five  Texas  dailies 
and  radio  and  TV  stations  in  San 
Antonio.  —  Mark  Fitzgerald 

For  sale: 

L.A.  Daily  News 

The  estate  of  jack  Kent  (aK)ke  put 
the  Los  Angeles  Daily  News  up  for 
sale  Oct.  2. 

After  the  sports  and  publishing  mogul 
died  in  April  at  the  age  of  84,  the  ('c(M)ke 
family,  led  by  son  John  Kent  Ctxtke, 
decided  to  meet  the  e.state’s  obligations 


Dear  So  and  So, 

This  is  hov  it  feels  v'hen 
people  use  your  name  generically. 


Remember,  Formica  is  a  trademarked  brand,  not  a  generic  name  for  countertops.  Dial  1-513-786-3160  for  guidelines. 
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with  the  pnK;ccd.s  fn)m  selling  the 
paper. 

.Media  companies  suggested  possible 
buyers  include  William  Dean  Singleton’s 
MediaNews  (in)up  (flagship:  Dent<er 
Pr)St)  and  Freedom  Communications 
(flagship:  Orange  County  Register). 

Meanwhile,  News  publisher  and  (]£() 
Iitrr\-  Beasley,  who  publicl)'  said  he 
would  “always  be  interested"  in  buying 
the  paper,  announced  the  sale  to  the 
staff  on  Oct.  1. 

With  a  daily  circulation  of  20.-^, (KK), 
213,0(K)  Sunday,  the  paper  could  bring 
an)und  S2(K)  million,  analysts  said. 

('.(K)ke  .stated  his  pleasure  with 
Bea.sle>’  s  efforts  in  making  the  paper 
pn)fitable  a  couple  of  years  ago,  news¬ 
paper  analyst  John  .Morton  said.  And 
since  nothing  cata.stn)phic  has  hap¬ 
pened  since,  Morton  believes  the  paper 
is  still  in  the  black. 

The  INiily  News  says  it  carries  more 
auto  advertising  than  any  other  U.S. 
daily  and  currcntl>'  ranks  seventh  in 
overall  ad  linage. 

But  s(M)n  after  C<K)ke  bought  the 
paper,  he  invested  additional  money  as 
well,  such  as  a  new  printing  plant,  rai,s- 
ing  his  investment  in  the  paper  near  the 
$27S  million  mark.  With  a  $2(K)  million 
sale  price  expected  by  analysts,  the  fami¬ 
ly  will  face  a  loss  in  the  millions  after 
the  sale  is  completed. 

(aK)ke,  whose  holdings  included  the 
Washington  Red.skins  f(K)thall  team  and 
the  Chr>'sler  Building  in  New  York  City, 
bought  the  News  in  1985  from  Tribune 
(^o.  for  $176  million. 

The  new.spaper's  main  competitor, 
Times  Mirror  Co’s  Los  Angeles  Times, 
was  not  expected  to  bid  because  of 
antitrust  obstacles. 

(aK)ke  had  put  the  Neus  up  for  .sale 
back  in  1994,  but  pulled  it  off  the  mar¬ 
ket  the  next  year  after  finding  no  buyer. 

Dirks,  Van  Es,sen  &  AsscK'iates,  the 
.Santa  Fe,  N.M.-ba.sed  broker  handling 
the  sale,  was  expecting  a  deal  in  the 
next  few  months. 

Neighbor  buys 
Patriot  Ledger 

The  QUINCY, mass  , ft/fn’or  Ledger 
and  nine  weeklies  have  agreed  to 
be  sold  to  the  owner  of  the  Bnxrkton 
Enterprise,  Newspaper  Media  LLC. 
Terms  were  not  disclosed.  The  deal 


was  expected  to  close  within  1 20  days. 

K.  Prescott  "Scott"  D)w,  chairman  of 
George  W.  Prescott  Publishing  Co., 
called  the  deal  a  gcxxl  fit  for  both  par¬ 
ties. 

The  Patriot  Ledger,  160  years  old  and 
run  by  Low's  family  for  four  genera¬ 
tions,  sells  96,000  papers  daih  fn)m  its 
base  10  miles  south  of  Boston. 

Tlie  Enterprise  .sells  50,(KK)  papers 
daily  fn)m  its  ba.se  in  the  further  sub¬ 
urbs,  about  20  miles  south  of  Boston. 

Newspaper  Media  is  owned  by  Frank 
E.  Richard.son,  president  of  FE. 
Richard.son  &  Co.,  a  New  York  invest¬ 
ment  firm,  and  Enterprise  publisher 
James  E  Plugli. 

Plans  call  for  the  Patriot  Ledger  and 
its  weekh’  affiliate.  Memorial  Press 
Gn)up,  to  continue  to  operate  separate¬ 
ly.  — John  Sullivan 

TMS  hangs  up 
on  audiotex 

Tribune  media  services  is  getting 
out  of  audiotex  to  concentrate  on 
online  .services  and  other  new  media 
ventures. 

TMS  announced  Oct.  1  it  is  selling  its 
audiotex  services  unit.  Voice  News 
Network  (VNN),  to  Source  Media  Inc. 
for  $9  million.  The  transaction  is 
expected  to  be  completed  by  the  end 
of  November. 

TMS  bought  VNN  in  1992  —  rather 
late  in  the  development  of  the  audiotex 
—  and  says  it  has  increa.sed  its  affiliate 
base  more  than  eight-fold  in  the  past 
five  years. 

“This  doesn’t  reflect  a  judgment  on 
audiotex  as  a  whole,”  TMS  marketing 
director  Stephen  Tippie  said.  “We  just 
prefer  to  make  our  investments  in  the 
online  area.” 

TMS,  a  unit  of  Tribune  (>o.,  learned  a 
lot  from  audiotex,  Tippie  says. 

“Until  the  Internet  came  along,  audio¬ 
tex  was  interactive  tor  newspapers.  We 
built  our  interactive  activity  an)und  the 
whole  audiotex  platform,  learning  to  . . . 
repackage  news  and  information.” 

Source  Media’s  telephone  subsidiary', 
the  IT  Network,  pnwides  electnrnic 
directory  services  in  Yellow  Pages  direc¬ 
tories  to  more  than  80  million  house¬ 
holds  and  businesses,  and  its  Interactive 
(Channel  subsidiary  uses  a  cable  TV 
channel  to  offer  interactive  services  to 


cable  suhscribers. 

VNN  "will  enable  us  to  pnnide  the 
newspaper  marketplace  with  a  bnvad 
range  of  new  media  services"  and  "to 
offer  new  media  revenue  streams  to 
daih  newspapers,”  said  Timothy  P 
Peters,  Source  .Media’s  chairman  and 
CEO.  —  Mark  Fitzgerald 

lt*s  a  crime 

IT’S  A  (.RIME  what  the  evening  news 
covers  these  days. 

Fmm  199.3  to  1996,  crime  was  the 
favorite  topic  on  network  nightly  news- 
c-aiits,  which  devoted  one  out  of  seven 
stories  to  the  subject,  according  to  a 
stud)'  by  the  Washington-ba.sed  (x;nter  for 
Media  and  Public  Affairs. 

The  pniportion  of  crime  stories  was 
triple  what  it  was  in  the  early  '9()s, 
according  to  the  stud)',  which  al.so  found 
news  about  homicides  up  over  7(X)‘X>. 

The  stud)'  cataloged  95,765  .stories  on 
AB(;s  “World  News  Tonight  with  Peter 
Jennings,”  “The  (^BS  Evening  News  with 
Dan  Rather,"  and  “NBC;  Nighth'  News 
with  Tom  Bnikaw,”  airing  from  1990 
thmugh  1996. 

One  out  of  every  20  stories  since  1993 
was  about  murder,  including  the  O.J. 
Simpson  case,  which  alone  accounted  tor 
1,449  stories.  If  it  were  a  separate  catego¬ 
ry',  it  would  be  seventh  on  the  top  10  of 
network  news  topics. 

The  stud)'  also  found  that  the  evening 
newscasts  have  softened  enough  to  ele¬ 
vate  entertainment  coverage  to  ninth 
place  between  1993  and  1996,  with  8(i8 
stories  on  pop  culture,  to  beat  out  the 
envimnment  (561  stories)  and  education 
(MA  .stories).  — ^AP 

USA  Today  data 

QUINTEL  entertainment  INC. 

has  agreed  to  pmvide  financial 
information  services  to  USA  Today.  The 
deal  calls  for  Quintel  to  assist  participat¬ 
ing  mutual  funds  and  public  companies 
to  disseminate  the  intbrmation  to  its 
readers.  Data  also  will  be  available 
thniugh  a  Web  site  and  interactive  tele¬ 
phone  services. 

E<S?P  Newspaper  Fact 

American  Metal  Market  is  a  special  service 
five-day  daily  for  the  metals  industry. 
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BY  STACY  JONES 


Booster 
Turned  Goat 


WHEN  THE  C>ORNlNG,  N.Y.,  The  article  didn’t  upset  leader  advertisers  either 
Leader  published  an  article  criti-  —  at  least  not  enough  to  pull  their  business,  said 
cal  of  the  town’s  largest  Leader  director  of  advertising,  Richard  Emanuel, 
employer,  the  newspaper  “They  may  not  have  liked  the  stor)',  but  fn)m  the 
became  the  object  of  corporate  marketing  end  the)’  realized  we  have  always  helped 
—  and  community'  —  anger.  them,”  said  Emanuel. 

The  wave  of  scorn  hit  Sept.  9  after  the  Leader  ran  When  try  ing  to  understand  Coming’s  response, 
a  story  chronicling  the  problems  facing  Coming  it’s  important  to  remember  the  unusual  dynamics  at 
Inc.’s  fiber  optics  division.  Increased  international  play  in  the  relationship  between  Ca)ming  and  the 
competition,  reduced  demand  and  lowered  growth  l6,80()<'irculation  I.eader.  The  company  has  domi¬ 
nates  were  some  of  the  factors  cited.  nated  the  town  for  more  than  a  century',  employing. 

Once  the  story  hit  the  streets,  (Coming’s  stock  at  one  time  or  another,  a  majority  of  the  town’s 
price  dropped,  and  the  nearly  12,(K)()  residents  and  supplying  other  finan- 
NBWSDdPSr  famous  glassware  company  cial  and  civic  b(K)sts.  In  the  past,  the  Leader  was 
went  on  the  warpath.  In  one  more  corporate  cheerleader  than  unbiased  analy  zer, 
vilified  for  day  of  trading  on  the  New  said  Gossie.  And  this  role  was  welcomed  by  Com- 
York  Stock  Exchange  the  ing  and  the  town. 

'POrtinCI  ITIdrKGt  company  lost  more  than  a  bil-  “To  say  our  relationship  is  strained  would  be  an 
lion  dollars  in  value.  understatement,"  said  Gossie.  In  his  view,  the  corpo- 

roblems  facina  The  company’s  first  rcac-  rate  outrage  stems  from  the  noticeable  change  in 
^  tion  was  pure  emotion;  It  col-  the  way  the  paper  covers  them.  Since  becoming 
the  city's  lected  ail  the  Leader's  news  managing  editor  18  month  ago,  Gossie  has  tried  to 
'  racks  on  company  property'  cover  the  gtxxl  and  the  bad  news  out  of  (doming. 
ndUlBSdkO  dnd  dumped  them  in  the  When  former  Coming  chairman  and  CEO  James 

newspaper’s  parking  lot.  Houghton  was  listed  in  an  April  1996  Business  Week 

The  next  move  was  more  article  that  ranked  the  best  and  worst  executives  by 
corporate,  ('.orning  CEO  comparing  their  pay  to  their  company’s  financial 
Roger  Ackerman  sent  a  voice  performance,  the  Leader  wrote  a  story  about  it 
message  to  employees  that  same  day  lambasting  the  (Houghton  was  found  on  the  worst  list).  Complaints 

story:  “  The  Leader's  article  is  filled  with  inaccura-  by  Coming  and  questions  about  the  paper’s  motiva- 

cies,  is  misleading  and  is  totally  irresponsible,”  he 
said.  ““The  Leader  has  done  a  disservice  to  this  com- 
pany  and  to  this  community.  There  no  panic  here, 
there  is  no  head-rolling  mentality  here  and  there 
never  will  be.  It  is  important  that  you  understand 
the  actual  facts.” 

However,  two  days  after  the  leader's  story.  Com-  .  J  1^. 

ing  said  it  had  revised  its  earnings  outlook,  lowering  a  t? 

expected  growth  rates  by  lO*).)  in  its  optical  fiber 

and  cable  business.  ** 

Leader  managing  editor  Michael  Gossie  stands 
behind  the  paper’s  story,  which  used  “‘highly  placed  i  M /  . .  ‘ 

people”  in  Coming  as  sources  during  more  than  two  §  M/  g  >  ' ,  \ 

months  of  reporting.  m  \T\ 

As  for  the  discarded  news  racks,  they  haven’t  had  g  ‘ 

much  financial  effect,  said  leader  circulation  direc-  |  “O/,  Tl  T 

tor  Steve  Parsons.  i  /  |v  T 

The  eight  coin  racks, and  two  dealer  racks  located  //  ;  j  ^ 

in  company  cafeterias,  accounted  for  about  85  J 

papers  daily,  explained  Parsons.  And  those  papers  z 

are  still  being  sold,  he  said,  because  the  racks  have  An  avalanche  of  community  ill  will  pummeled  Corning,  N.Y., 
simply  been  relocated  across  the  street  from  Corn-  Leader  reporter  Courtney  Kelley-Roe  after  her  critical  story  on 
ing.  Corning  Inc.  caused  the  company's  stock  value  to  drop. 
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“It's  hard  to 
be  the  enemy 
of  people  you 
gwic  up  with" 


tion  followed. 

Addressing  the  latest  conflict,  Ciossie  said,  “The 
bottom  line  is:  They  underestimated  this  newspa¬ 
per.” 

Both  the  Wall  Street  Journal  and  Reuters  fol¬ 
lowed  the  Leader's  story  the  next  day,  Gos.sie  noted, 
adding  that  company  executives  “certainly  didn’t 
point  their  fingers  at  the  Wall  Street  Joumar 

Such  an  article  was  “not  expected  fn)m  a  paper 
this  size,  and  they  did  not  expect  it  from  me,"  said 
Courtney  Kelley-Roe,  who  wrote  the  story  and  who 
joined  the  paper  —  it  is  her  first  reporting  job  —  in 
March. 

The  story  idea  came  from  Kelley-Roe,  who 
thought  (-oming’s  expansion  into  high  technology 
arenas  deserved  a  closer  look.  While  researching, 
she  happened  upon  the  problems  in  the  company’s 
fiber  optics  business. 

“Things  weren’t  as  rosy  as  the  company  pre¬ 
sented,”  said  (iossie. 

And  while  Corning  was  quick  to  charge  the 
Leader  with  printing  false  information,  and  to  blame 
the  paper  for  the  stock  drop.  Coming  executives 
refused  to  be  interviewed  the  week  before  the  arti¬ 
cle  ran.  The  process,  said  Kelley-Roe,  involved  can¬ 
celed  meetings  that  delayed  the 
story’s  publication. 

A  few  days  before  the  Leader 
planned  to  publish  the  story,  Kel- 
ley-Roe  attempted  to  set  up  in-p)er- 
son  interviews  with  Coming  exec¬ 
utives,  but  was  rebuffed.  She  then 
sent  a  list  of  detailed  questions  to 
C>)ming  corporate  spokesperson  Monica  Ott.  Again 
no  response. 

An)und  4:30  p.m.  on  Friday,  Sept.  5,  two  days 
before  publication,  Kelley-Roe  was  offered  a  meet¬ 
ing  with  Dave  Lanzillo,  supervisor  of  marketing  ser¬ 
vices  in  the  company’s  telecommunication  products 
division.  When  Kelley-Roe  arrived,  Lanzillo  “myste¬ 
riously  wasn’t  available,”  she  said. 

Instead,  the  rejx)rter  met  with  Ott,  who  assured 
her  that  someone  from  Coming  would  respr)nd  on 
Monday.  On  that  promise,  the  Leader  held  the  story, 
then  planned  for  Sunday,  Sept.  7. 

When  Monday  rolled  around,  Ott  told  the  Leader 
that  Coming  declined  to  participate  with  the  story. 
The  paper  ran  the  article  the  next  day. 

Regarding  Coming’s  public  charge  of  inaccura¬ 
cies,  Gossie  said  that  in  private  meetings  Coming 
officials  “did  not  point  out  one  thing.” 

The  paper  did  print,  with  no  outside  prompting, 
a  correction  about  a  China-based  company  that 
manufactured  fiber-optic  parts.  The  Leader  charac¬ 
terized  the  company  as  Chinese,  when  it  is  actually 
Japanese-owned . 

At  Coming,  spokeswoman  Ott  declined  to  answer 
questions  about  the  company’s  conflict  with  the 
Leader  and  its  alleged  “inaccuracies.” 

C^oming  “is  committed  to  solving  this  issue,”  said 
Ott,  after  confirming  that  the  Leader's  news  racks 
remain  banned  from  Coming  properties. 

The  experience  has  been  trying  for  Leader 
employees,  who  are  now  seen  as  the  bad  guys  by 
many  townspeople  for  tinkering  with  the  company 
(See  Coming  on  page  48) 
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E6PP  Newspaper  Stocks 

] 

(weekly  stock  prices  of  public  companies 

with  significant  newspaper  interests) 

1 

U.S. 

10/7/97 

9/8/97 

10/8/96 

i  A.H.  Belo  Corp.  (NY) 

49.(K)0 

44.875 

34.625 

!  American  Media  Inc.  (NY) 

8.562 

8.375 

5.250 

Central  Newspapers  Inc.  (NY) 

75.812 

71.438 

39.000 

Dow  Jones  &  Co.  Inc.  (NY) 

48.125 

45.063 

35.750 

I  Gannett  Co.  Inc.  (NY)## 

56.437 

49.344 

35.187 

i  Gray  Comm.  Sys.  (NY) 

25.250 

24.500 

21.125 

i  Harte-Hanks  Comm.  (NY) 

35.250 

31.625 

27.750 

i  Hollinger  International  (NY) 

13.750 

13.000 

11.500 

1  Journal  Register  Co.  (NY)# 

18.812 

17.875 

N/A 

1  Knight-Ridder  Inc.  (NY) 

56.812 

52.500 

37.000 

1  Lee  Enterprises  Inc.  (NY) 

28.625 

26.500 

23.000 

1  McClatchy  Newspapers  Inc.  (NY) 

34.500 

31.250 

22.200 

1  Media  General  Inc.  (AM) 

40.625 

39.125 

31.750 

i  New  York  Times  Co.  (AM) 

55.000 

49.500 

34.750 

I  Pulitzer  Publishing  Co.  (NY)** 

58.062 

53.500 

44.064 

E.W.  Scripps  Co.  (NY) 

43.562 

39.875 

28.920* 

Times  Mirror  Co.  (NY) 

58.812 

52250 

45.500 

i  Tribune  Co.  (NY)*** 

56.500 

49.875 

40.313 

I  Washington  Post  Co.  (NY) 

458.437 

421.875 

334.000 

I  *  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

i  share  of  E.W.  Scripps  as  of  1 1/1 3/96 

1  **  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

i  ***  Adjusted  for  5-for-4  stock  split 

I  #  Company  went  public  on  5/8/97 

I  #  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

Non-U.S. 

10/7/97 

9/8/97 

1(V8/96 

I  Hollinger  Inc.  (a) 

18.854 

17.981 

15.580 

I  News  Corp.  Ltd.  (c) 

20.125 

18.625 

22.250 

I  Pearson  Ltd.  (b) 

8.240 

7.460 

6.940 

I  Quebecor  Inc.  Class  A  (a) 

27.000 

26.350 

20.625 

Reuters  Holdings,  ADR  (c) 

74.937 

62.688 

70.875 

1  Southam  Inc.  (a) 

27.700 

26.050 

17.800 

I  Thomson  Corp.  (a) 

34.900 

33.250 

25.000 

1  Torstar  Corp.  (a) 

49.000 

46.000 

29.400 

1  |a)  Canadian  dollars 

1  (b)  British  pounds 

I  (c)  U.S.  dollars 

1  Source:  Schroder  Wertheim  &  Co.  Inc. 
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BY  DAVID  ASTOR 


Focus  On  The  Funny 
At  A  Features  Forum 

POLITICAL  HUMOR  COLUMNISTS  are  columnists  Art  Buchwald  of  the  Los  Angeles  Times 
lacing  increased  competition  when  it  Syndicate  and  Tony  Komheiser  of  the  Washington 
comes  to  tickling  the  public’s  funny  Post  and  Creators. 

bone.  From  politicians  themselves.  While  there  may  be  an  increase  in  funny  politi- 

“Politicians  are  encroaching  into  the  cians  (or  funny  political  speech  writers),  Buchwald 


POUTICAL  HUMOR  COLUMNISTS  are 
lacing  increased  competition  when  it 
comes  to  tickling  the  public’s  funny 
bone.  From  politicians  themselves. 
“Politicians  are  encroaching  into  the 
humor  business,”  said  Arianna  Huffington,  who 
often  uses  satire  in  her  Creators  Syndicate  column. 
“If  you’re  funny,  people  will  forgive  a  lot.” 

Huffington  noted  that  President  Clinton  and  his 
writers  seem  to  devote  as  much  time  preparing  for 
a  humorous  White  House  Correspondents’  Dinner 
speech  as  for  the  State  of  the  Union  address.  And 
the  chief  executive,  she  said, 
ends  up  “satirizing  his  own 
campaign  rhetoric.” 

This,  Huffington  contin¬ 
ued,  would  be  like  Franklin 
Delano  Roosevelt  saying,  “We 
have  nothing  to  fear  except 
fear  itself  —  unless  you  count 
Nazi  Germany.”  Or  John  E 
Kennedy  intoning,  “Ask  not 
what  your  country  can  do  for  you  —  ask  your  rich 
lather.” 

Of  course,  government  bigwigs  can  be  per¬ 
ceived  as  funny  even  when  they’re  trying  to  be 
serious.  Huffington  recalled  doing  a  column  in 
which  she  mocked  politicians’  statements  by  “trans¬ 
lating”  them.  So  when  A1  Gore  said, “I’ve  never 
solicited  contributions  from  federal  employees,” 
Huffington  had  the  vice  president  add,  “Why  would 
I?  How  many  federal  employees  have  $50?” 

Huffington  was  speaking  at  a  “How  to  Be  Funny 
Without  Drawing  Any  Pictures”  session  at  the 
recent  Newspaper  Features  Council  meeting  in 
Washington,  D.C.  Other  panelists  included  humor 


Humor 
columnists 
discuss  political 
satire  and  more 
at  NFC  meeting 


Tony  Komheiser 
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Arianna  Huffington 


are  columnists  Art  Buchwald  of  the  Los  Angeles  Times 
n  it  Syndicate  and  Tony  Komheiser  of  the  Washington 

tiy  Post  and  Creators. 

i.  While  there  may  be  an  increase  in  funny  politi- 

0  the  cians  (or  funny  political  speech  writers),  Buchwald 

o  said  he  doesn’t  see  a  lot  of  new  humor  columnists 

lumn.  at  newspapers. 

“As  a  man  who  makes  his  living  at  it,  I  don’t 
id  his  want  any  more  than  there  are  now,”  he  joked, 
ng  for  “Russell  Baker,  me  and  Dave  Barry  like  to  think  of 
inner  ourselves  as  oil  companies  —  and  we  don’t  care 
And  what  the  antitrust  people  say!” 

:  said.  Speaking  more  seriously,  Buchwald  lamented 
)wn  that  “newspapers  are  not  encouraging  people  to  do 
funny,  irreverent  columns.”  Perhaps,  he  said,  many 
tin-  editors  and  publishers  lack  a  sense  of  humor  —  or 
iklin  are  worried  that  satirical  writing  might  offend  their 
g,“We  friends  in  high  places. 

cept  Buchwald  added  that  many  newspapers  don’t 

;  count  have  the  patience  to  give  humor  columnists  time 
i  E  to  develop  and  improve.  And  he  said  “another  rea- 
not  son  there  is  not  so  much  humor  in  newspapers  is 

ir  rich  that  there  is  so  much  money  in  TV.  Newspapers 

cannot  compete  for  that  kind  of  talent.” 

Some  humorists  do  have  a  foot  in  both  media, 
be  Huffington,  for  instance,  also  appears  on  Politically 
in  Incorrect,  which  started  on  Comedy  Central  and 

“trans-  now  airs  on  ABC  after  Nightline. 
sr  “It’s  getting  good  ratings,  which  shows  there’s  an 

es,”  interest  in  humor,”  she  said, 

would  Politicians  are  not  the  only  targets  of  funny 

columns.  Komheiser  noted  that  he  has  even  u.sed 
Funny  stories  about  his  aging  father  to  get  a  laugh.  One 

i  involved  the  man’s  protestations  that  his  hearing 

in  was  fine  (it  wasn’t)  because  he  had  his  ears 
umor  checked  at  Sears. 

_ While  humorists  have  all  kinds 

of  potential  targets,  “it’s  just  not 
that  easy  to  be  funny,”  said 
Komheiser.  He  added  that  the 
“highest  compliment  of  all”  is  to 
get  people  to  laugh  out  loud. 

“Ernie”  creator  Bud  Grace,  a 
King  Features  Syndicate  cartoonist 
speaking  from  the  audience,  noted 
that  many  people  don’t  under¬ 
stand  satire  —  or  are  easily  offend¬ 
ed  by  it. 

"Satire  is  a  very  threatening 
word,”  responded  Buchwald.  “C^all 
it  humor.  Then,  people  will  find  it 
Art  Buchwald  funny.  I’m  not  against  satire,  as 
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Thirty-Minute  Q&A 
On  68-Year  Career 


long  as  it’s  not  labeled  satire!” 

The  session  was  nKxlerated  by  Mell 
Lazarus,  who  does  the  “Momma”  and 
“Miss  Peach”  comic  strips  distributed 
by  Creators. 


Print  And  Online 
Content  On  Cars 

APACKACE  called  “Nc-w  Cars  ’98” 
is  being  syndicated  by  Tribune 
Media  Services. 

It  consists  of  a  paginated  special  sec¬ 
tion  for  print  newspapers  as  well  as  a 
mini-Web  mcxlule  for  online  papers  from 
TMS’s  WebPoint  Interactive  (www.web- 
point.com). 

The  print  section  includes  a  cover,  arti¬ 
cles  and  color  graphics.  The  Web  module 
contains  content  complementary  to  the 
print  pixxluct,  an  interactive  loan  vs. 
lea.se  calculator  and  a  guide  to  ch(X)sing 
a  vehicle. 

Copley  Offering 
Workplace  Panel 

«/^FFUNE,”  A  COMIC  panel  featur- 
V^ing  corporate  workplace  humor, 
has  moved  from  Davy  Associates  to 
Copley  News  Service. 

The  six-times-a-week  feature  is  by 
Herb  Stansbury,  former  chairman  of  the 
board  of  San  Francisco  Federal  Savings  & 
Loan.  He  previously  drew  the  syndicated 
"Smart  Charts”  cartoon,  which  became 
the  basis  of  a 
book  entitled 
Executive  Smart 
Charts  and 
Other  Insider 
Revelations  on 
Corporate 
Insanity. 

“When  I  die,  1 
want  ‘cartoon¬ 
ist’  in  my  epi¬ 
taph,  not  ‘board 
chairman,’” 
Stansbury'  said. 

Tribune  Media  Is 
Selling  VNN  Unit 

Tribune  media  SERVicFi)  is  selling 

its  Voice  News  Network  audio  unit 
to  Source  Media  for  $9  million  (see  story 
on  page  29). 


Herbert  block  came  to  the 

Newspaper  Features  Council 
meeting  to  answer  questions, 
but  one  audience  member  only  had  a 
statement  for  him. 

“The  longevity  of  your  production 
boggles  my  mind,”  the  attendee  told  the 
editorial  cartcx)nist  at  the  Washington, 
D.C.,  gathering. 

“If  there  are  any  other  questions  like 
that.  I’d  like  to  hear  them!”  HerbkKk 
joked  from  the  stage. 

The  multi-Pulitzer  Prize  winner’s 
longevity  is  astounding.  He  started  his 
career  with  the  Chicago  Daily  News  in 
1929  and  joined  the  Washington  Post, 
his  current  employer,  in  1946. 

Other  audience  members  did  ask 
questions  during  the  30-minute  session. 
One  query  was,  “How  many  cartoons 
have  you  done?” 

“I  have  no  idea,”  Herblock  replied. 
“Have  you  ever  done  a  cartoon  that 
you  later  regretted  seeing  in  print?” 
asked  another  attendee. 

“1  can’t  think  of  any,”  he  said.  “Some  I 
could  have  done  a  little  better.” 

“Ever  apologize  for  a  cartoon?” 

“No  —  and  I  haven’t  felt  the  need  to,” 
declared  the  Creators  Syndicate  artist. 

Herblock  noted  that  “people  have  the 
perception  that  editorial  cartoons  are 
sort  of  a  negative  thing.”  But  he  said 
they  serve  the  positive  function  of  “kick¬ 
ing  the  big  boys  who  kick  the  under¬ 
dog.” 

The  Post  staffer  has  certainly  satirized 
a  number  of  “big  boys”  over  the  years. 
Some  he  liked  (“Gerald  Ford  ...  a  per¬ 
fectly  lovely  guy”).  Some  he  didn’t 
(“Richard  Nixon  would  do  anything  to 
win”). 

Herblock  also  commented  on  Bill 
Clinton.  He  noted  that  the  president’s 
fund-raismg/Lincoln  Bednxim  problems 
are  the  equivalent  of  the  $640  toilet  seat 
the  carto<inist  used  to  hang  around  the 
neck  of  former  Secretary  of  Defense 
Caspar  Weinberger  when  the  Pentagon 
was  overspending  during  the  Reagan 
administration. 

Presidents  are  certainly  aware  of 
Herblock.  The  cart<x)nist  told  a  story 


about  the  time 
Harry’  Truman 
was  asked  his 
opinion  of 
something,  and 
the  chief  exec¬ 
utive  replied 
sardonically: 

“Just  look  at 
the  cartoon  in 
the  Washing¬ 
ton  Post!’ 

“You  can’t 
ask  for  any¬ 
thing  better 
than  that,”  said  Herblock  —  although  he 
did  emphasize  that  the  ultimate  compli¬ 
ment  for  a  cartoonist  is  “when  you 


Finally,  a  break 
for  copy  editors 

Are  you  a  newspaper  copy  editor? 
Would  you  like  to  spend  a  semester 
at  the  University  of  North  Carolina 
at  Chapel  Hill? 

Three  National  Fellows  in  Copy 
Editing  will  pursue  an  independent 
study  at  Carolina  in  the  spring 
semester,  starting  Jan.  7,  with  a  fac¬ 
ulty  member  in  journalism  or  in 
another  field. 

Participants  will  receive  $3,333  a 
month  for  the  four  months  they’ll 
be  in  Chapel  Hill  plus  money  for 
food,  travel  and  housing. 

Interested? 

For  an  application,  contact: 

Professor  Raleigh  Mann 
School  of  Journalism  and  Mass 
Communication 
Campus  Box  3365 
University  of  North  Carolina 
Chapel  Hill,  NC  27599-3365 
Phone:  (919)  962-4070 
Fax:  (919)  962-0620 
E-mail:  raleighm@email.unc.edu 

Deadline  for  returning 

applications  Nov.  1, 1997. 
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make  the  fridge.” 

The  kind  of  editorial  cartoons  that 
Herblock  himself  would  tape  up  in  the 
kitchen  are  the  ones  that  make  a  point. 

“A  lot  of  ttxlay’s  cartcxins  are  very 
well-drawn,  but  they  don’t  have  a  lot  to 
say  except  for  a  gag,”  he  said.  “I  think 
they’re  funny,  but  they’re  not  my  thing.” 

Herblock  did  emphasize  that  he  is  a 
fan  of  a  number  of  current  editorial  car¬ 
toonists,  including  Chip  Bok,  Bill  Day, 

Mike  Luckovich  and  Dwayne  Powell. 

But  the  Creators  creator  is  not  a  fan 
of  editors  who  drop  his  work  only 
because  it  has  a  now-rare  vertical  shape 
that  doesn’t  fit  their  newspapers’  for¬ 
mat. 

“It  is  shortchanging  the  content  of 
something  in  favor  of  a  design,”  said 
Herblock,  who  turns  88  on  Oct.  13. 

Show  Will  Cover 
Comic  Careers 

An  exhibit  called  “Your  Career  in 
the  Comics”  is  being  held  in  New 
York  City  from  Oct.  21  through  Nov.  12. 

The  show  will  cover  how  well-known 
cartoonists  got  their  start,  what  syndi¬ 
cates  are  looking  for  in  new  comics,  and 
more.  It  is  loosely  based  on  Lee 
Nordling’s  Your  Career  in  the  Comics 
b<K)k  (Andrews  McMeel  Publishing). 

Art  from  more  than  100  current 
comics  will  be  featured  at  the  exhibit. 
Also,  “Curtis”  creator  Ray  Billingsley  of 
King  Features  Syndicate  and  “Nancy” 
artist  Guy  Gilchrist  of  United  Feature 
Syndicate  will  draw  and  speak  at  10  a.m. 
on  Oct.  21. 

The  show  —  at  Lever  House,  390  Paric 
Ave.,  between  53rd  and  54th  Sts.  —  is 
spon.sored  by  the  Newspaper  Features 
Council  (NFC)  in  cooperation  with  Lever 
Bn)thers  and  Unilever.  It  was  planned  by 
Ohio  State  Cartoon  Research  Library 
curator  Lucy  Shelton  Caswell,  NFC  pro¬ 
jects  director  Toni  Mendez  and  NFC 
executive  director  Corinta  Kotula. 

Several  Changes 
In  Auto  Package 

The  ABP writers  syndicate, an  auto¬ 
motive  news  service,  has  announced 
several  changes  for  the  1998  model  year. 

Ken  Chester  Jr.’s  “Wheelin’  and  Dealin’  ” 
new  vehicle  review  column,  which 
appears  in  all  five  of  ABP  news  packages, 
has  been  renamed  “RoadWorthy!”;  and 


Eric  Kootte’s  “Let’s  Ciet  Dirty”  off-roading 
column  is  replacing  the  third-week 
installment  of  Neal  White’s  “Neal’s 
Garage”  in  the  “Metropolitan”  package. 

Also,White’s“Hard  Bargains”  used  vehi¬ 
cle  review  feature  is  replacing  Mike 


Fomataro’s  “Street  Talk”  in  the  “Village” 
and  “Community”  packages  and  the  first- 
week  installment  of  “Neal’s  Garage”  in 
“Metmpolitan.” 

ABP  (515-270-6782)  is  based  in 
Urbandale,  Iowa. 


BY  DAVID  ASTOR 

Travelogue  Offered 
To  Online  Editions 


An  GN-THE-ROAD  odyssey  of  a 

man  and  his  dog  is  being  offered 
to  newspaper  Web  sites. 

Peter  Kohlsaat  has  a  “Travels  with 
Zelda”  site  (www.twz.com).  When  he 
g(x;s  on  his  next  extended  trip  at  the 
start  of  1998,  Kohlsaat  will  send  two 
e-mail  dispatches  a  week  to  the  site, 
which  online  newspapers  can  link  to. 
Included  in  the  dispatches  will  be  car¬ 
toons,  illustrations,  animations,  photos, 
maps,  text  and  possibly  audio. 

“It’s  a  new  thing.  It’s  an  experiment,” 
he  said.  “I  have  no  idea  how  successful 
it  will  be.  But  it’s  going  to  be  a  lot  of 
fun.” 

Kohlsaat,  who  also  does  the  “Single 
Slices”  comic  for  the  Los  Angeles  Times 
Syndicate,  did  try  the  concept  during  a 
long  trip  to  Montana  this  summer  in  his 
beat-up  Chevy  van  (which  has  1SK),00() 
miles  on  its  odometer). 

He  e-mailed  dispatches  about  trout 
fishing,  the  off¬ 
beat  material 
he  saw  in  local 
papers,  the 
ubiquity  of 
Rush  limbaugh 
on  the  air¬ 
waves, 

Montana’s  lack 
of  a  daytime 
speed  limit, 
and  more. 

During  that 
trip,  the 
Duluth  (Minn.) 

Neu’s-Tribune 
linked  to 
Kohlsaat’s 
interactive  site. 

“The  paper 
was  very 
happy  with  it,” 


,said  the  creator,  who  travels  with  a  lap¬ 
top,  scanner,  digital  camera  and  other 
equipment. 

Now,  the  cartoonist  is  approaching  a 
number  of  newspapers  about  linking  to 
his  site  when  he  takes  his  early  1998 
trip  to  Guatemala  and  up  the  Pacific 
coast  through  Mexico.  A  sojourn  in 
Australia  may  follow. 

Kohlsaat,  who  envisions  three  major 
trips  a  year,  plans  to  allow  online  news¬ 
paper  clients  to  link  to  his  site  for  free. 
This  would  increase  traffic  and  help 
him  attract  advertisers. 

The  Duluth-based  Kohlsaat  (218-525- 
6227;  kohlie@cp.duluth.mn.us)  conclud- 
ed,“Features  no  longer  have  to  be  sim¬ 
ple  cartoons  or  traditional  words.  I’here 
is  no  space  problem  online.  With  the 
medium  computers  offer,  there  are  so 
many  things  that  can  be  done  that  have 
never  been  done  before.  It’s  a  real  excit¬ 
ing  time  for  creative  people.” 
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On  lour  Rond  loan 

Attend  Four  Power-Packed  Segments  On  Newspaper  Operations 

Each  segment  has  the  same  easy  format  with  comprehesive  primers,  core 
sessions,  hot  new  technologies,  industry  outlooks,  networking  events, 
buzz  sessions,  tours  and  more! 


SuperConference  ‘98  Puts  You  In  The  Driver’s  Seat 

Sign  Up  Today!  You  can  attend  an  individual  segment 
or  segments  of  your  choice  (Pre-Press,  Health  &  Safety, 
Press  &  Materials,  Post-Press)  or  sign  up  for  the  full 
week  of  newspaper  operations  at  substantial  savings. 
Fax  the  form  on  the  right  to  Jennifer  Portch  at  (703) 
902-1843  for  more  information. 

Where  else  can  you  get  the  latest  on...  international 
color  quality,  image  handling,  advertising  systems, 
newsroom  of  the  future,  bonus  new  media  sessions, 
newsprint  waste  management,  tracking  systems 
and  press  pre-sets,  new  pressroom  core  technology, 
cross-training  and  incentive  programs,  high-performance 
inks,  facilities  planning,  EPA/OSHA  regulations  for 
newspapers,  workplace  safety,  wellness  programs, 
enviornmental  case  studies,  data  warehousing,  bundle 
distribution,  microzoning  and  address-spedfic  delivery, 
quality  management,  insert  advertisers,  inserting  at 
depots,  productivity... and  more? 


FAX  THIS  FORM  TO  NAA  SUPERCONFERENCE 
(703)  902-1843 

YES!  Send  me  more  information  on  the  1998  Newspaper 
Operations  SuperConference 

(Please  Print  Clearly) 

Name: _ 


Title: 


Newspaper/Company: 
Address: _ 


City: 


State 


ZIP: 


NAA  Member?  □  Yes  □  No 
Phone  Number;( _ ) _ 


Fax  Number:  ( 


-) 


Fired 

Continued  from  page  10 

while  Sleeth  has  the  authority  to  fire 
him,  she  misapplied  her  authority. 

He  said  he  would  deeline  Sleeth’s  invi¬ 
tation  to  write  an  op-ed  piece  on  Chelsea 
as  an  outside  contributor. 

“I  will  no  longer  write  for  the  Stanford 
Daily"  Oxfeld  declared. 

The  Daily  editorial,  which  Sleeth  said 
in  a  box,  “expresses  the  view  of  the 
entire  editorial  board,”  contended  that 
Oxfeld  “represented  the  views  of  a  Daily 
staff  member.  The  Daily  reserves  the 
right  to  not  give  someone  a  weekly  spot 
for  ‘punditry,  proselytizing  and  pontifica- 
tion,’  especially  when  the  work  submit¬ 
ted  is  a  violation  of  a  policy  set  out  to 
protect  students’  privacy.” 

The  editorial  went  on  to  say  that  the 
opinion  page  remains  “an  open  forum  for 
the  expression  of  ideas  and  opinions.” 

Oxfeld  said  he  waited  a  week  to  do  his 
column  —  it  is  on  his  Web  site 
(www.stanford.edu.jesseo~subversion.ht 
ml)  —  because  he  had  nothing  to  add 
the  week  school  began. 

When  asked  how  her  colleagues  felt 
about  Oxfeld’s  firing,  a  staffer  left  the 
phone  for  a  moment  before  saying, 
“Nobody  here  wants  to  talk  publicly 
about  it.” 

Letters  to  the  editor  were  mixed.  One 
writer  suggested  that  Sleeth  “must  bring 
back  the  days  you  yearn  for  when  heroes 
like  Stalin,  Hitler  and  Lennin  [sic]  ruled 
Asia  and  Eastern  Europe ....  To  think 
that  in  the  land  of  the  free,  a  person 
would  be  censored  and  then  sacked  for 
writing  an  article  about  a  topic  that  might 
have  brought  to  light  better  procedures 
for  receiving  royalty  at  your  campus.” 

But  another  congratulated  Sleeth  for 
“living  up  to  her  organization’s  promise 
to  stay  out  of  Chelsea’s  business  except 
when  she  creates  news.” 

Still  another  found  it  “distressing  and 
appalling”  that  a  student  paper  at  a  top 
journalism  school  “plans  to  silence 
columns,  news  stories,  etc.  about  the 
daughter  of  the  president.” 

A  fourth  writer  declared:  “If  this  is 
what  Stanford  stands  for,  God  help  us  all 
....  I  guess  Stanford  is  just  one  more 
place  where  political  correctness  has  run 
amok.” 

“Kudos”  to  Sleeth,  “for  exercising  class 
and  gtxxl  judgment,”  a  fifth  wrote  by  e- 
mail. 

Beverly  Kees,  editor  and  program  man¬ 
ager  for  Freedom  Forum’s  West  Coast 
office  and  the  former  editor  of  the 
Fresno  Bee,  conceded  Sleeth’s  right  to 
kill  the  column  and  fire  Oxfeld,  but 
added,  “1  doubt  that  she  is  setting  a  good 
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example  by  running  only  columns  that 
agree  with  her  point  of  view.  To  me,  this 
sends  the  wrong  message  to  readers  as 
well  as  the  staff.  A  newspaper  should 
have  differences  of  thought.” 

San  Francisco  Chronicle  editor 
Matthew  Wilson  said  he  regarded 
Oxfeld’s  column  as  “fair  comment  for 
someone  to  make.”  He  observed  that 
solutions  other  than  firing  were  avail¬ 
able. 

“I  don’t  like  to  criticize  another  edi¬ 
tor,”  Wilson  said,  “but  it  seems  to  me 
there  are  ways  in  which  the  column 
could  have  been  made  acceptable  —  or 
she  could  have  declined  that  particular 
column  and  still  have  kept  him  on  the 
staff.  I  would  have  tried  to  work  out 
something  with  the  writer.” 

According  to  Terry  Francke,  executive 
director  of  the  California  First  Amend¬ 
ment  Coalition,  the  Stanford  incident  was 
not  a  First  Amendment  case,“but  I  would 
not  say  that  the  editor  made  a  wise  deci¬ 
sion.  1  don’t  see  how  the  column  would 
have  intruded  on  Chelsea’s  privacy. 
Besides,  I  cannot  imagine  a  newspaper 
saying  that  public  figures  are  off-limits.” 

Oxfeld.  who  will  be  forced  off  the 
paper’s  board  of  advisers  because  he  is 
no  longer  a  staffer,  said  the  Daily,  for¬ 
merly  a  muckraking  terror,  is  following  a 
national  trend  of  bowing  before  the 
powers  that  be. 

“It’s  like  Peter  Jennings  afraid  to  report 
on  something  that  Michael  Ovitz  might 
say  or  Tom  Brokaw  worrying  about  doing 
something  to  offend  General  Electric,” 
said  Oxfeld,  his  dad  a  lawyer,  his  uncle  a 
civil  libertarian.  “This  is  reflective  of  jour¬ 
nalism  everywhere:  self  censorship.” 

—  Additional  reporting 
by  Allan  Wolper,  campus 
press  correspondent 


Indiana 

Continued  from  page  15 

deadlines  to  technology  details. 

Those  participating  included  Robert 
Shaw,  former  Indiana  AP  chief  of  bureau, 
and  his  successor,  James  Reindl;  Pat  Brad¬ 
shaw,  Indiana  AP  chief  of  communica¬ 
tions;  Richard  Keltner,  Indiana  AP  senior 
technician;  Chuck  Robinson,  Indiana  AP 
photo  editor;  Chip  Maury,  director  of 
photography  at  the  Indianapolis  Star 
and  News',  Ed  Breen,  assistant  managing 
editor/graphics  at  the  Fort  Wayne  Jour¬ 
nal  Gazette;  Tom  Bissett,  network  man¬ 
ager  for  Fort  Wayne  Newspapers;  Kelly 
Huff,  former  chief  photographer  at  the 
Daily  Ledger  in  Fishers;  and  Jeff  Owen, 
editor  at  the  Daily  Journal  of  Johnson 
County  and  president  of  the  Indiana 

http://www.mediainfo.com 


APME.  I  chaired  the  committee. 

Reindl  sent  a  report  on  the  “Fabric  of 
Indiana”  to  AP  colleagues  in  New  York.  “It 
so  captured  their  attention  that  a  descrip¬ 
tion  of  it  was  included  in  a  state  newslet¬ 
ter  produced  by  the  AP’s  director  of  state 
news,  Marty  Thompson.”  he  said. 

Word  has  spread  to  AP  domestic 
bureaus  throughout  the  country'.  Betbre 
the  project  was  even  published,  Reindl 
was  getting  requests  for  tear  sheets. 


Shop  Talk 

Continued  from  page  64 

“Well,  sir,  what  should  we  do  about  it?” 

“For  starters,  you  need  to  come  out 
here  and  let  some  real  people  talk  to  you, 
not  just  those  cardboard  cutout  public 
officials  you  always  quote!” 

“So  you  want  to  meet?  Sounds  great. 
Could  we  organize  a  lunch  or  something 
with  some  of  your  friends  who  could  fill 
me  in  on  what  you  think  1  ought  to  know 
in  order  to  write  better  columns?” 

“You’d  do  that?” 

“Absolutely!  I’m  free  tomoirow  after¬ 
noon.  What  about  you?” 

“Gosh,  for  a  columnist,  you’re  not  so 
bad.  There’s  hope  for  you  yet,  kid.” 

And  that’s  the  point.  There  IS  hope. 
My  old  reaction  would  have  been  defen¬ 
siveness  about  my  work.  What  writer 
likes  his  stuff  challenged?  But  now,  since 
I  see  opportunities  such  as  these  to  con¬ 
vert  a  critic  and  win  a  new  source,  I 
lower  my  dominance  and  desire  to  influ¬ 
ence  others  and,  instead,  actively  listen 

—  and  learn. 

But  this  doesn’t  only  apply  to  what  we 
at  the  Star-Telegram  call  our  external 
customers.  We  also  stress  the  need  to  be 
kind  to  what  we  call  our  internal  cus¬ 
tomers,  t(X). 

“1  think  telling  employees  that  they 
need  to  act  just  as  good  to  their  co-work¬ 
ers  as  they  do  to  external  customers  is 
part  of  the  beauty  of  our  program,”  Star- 
Telegram  director  of  training  Donna 
Phillips  stresses. 

The  art  of  being  nice  to  both  external 
and  internal  customers  is  a  technique 
designed  to  make  us  better  newspaper 
people  and  make  the  Star-Telegram  a 
smarter  and  more  caring  newspaper.  We 
simply  cannot  afford  to  take  a  single 
reader  or  advertiser  for  granted.  We  face 
competition  every  day  from  an  aggres¬ 
sive  Dallas  newspaper,  from  a  variety  of 
different  advertising  alternatives  and 
from  four  local  television  newscasts.  Our 
customers  —  strapped  for  cash  and  time 

—  are  always  l(X)king  for  an  excuse  to 
cancel  us.  Let’s  not  make  it  easy  for 
them. 
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BOOK 


PART  1 

•  Section  I -U.S.  Dailies. 

•  Section  II-U.S. 

Weeklies  and  Special 
Newspapers. 

•  Section  III -Canadian 
Newspapers. 

•  Section  IV -Foreign 
Newspapers. 


•  Section  V- News, 
Picture  and  Syndicated 
Services. 

•  Section  VI -Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 

- PRICHMC - 

-  E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Only:  $115 

-  E&P  Year  Book  Part  2  "Who's  Where"  Only:  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

without  listing  capabilities:  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

with  listing  capabilities:  $895 


Beat 

Continued  from  page  9 

Acting  managing  editor  George  Gar- 
neau  decided  to  run  a  blank  space,  with 
an  explanation  and  this  story,  where  the 
Beat  page  would  have  appeared. 

Now,  Phillips  s'did,  E&P  is  re-evaluating 
its  relationship  with  Cadmus,  which  has 
printed  the  magazine  since  March  1995. 

“I’ve  told  them  that  because  we  are  a 
newsmagazine  this  kind  of  situation 
could  come  up  again,”  Phillips  said. 

Sales  vice  president  Hillsman  said  Cad¬ 
mus  is  aware  it  may  lose  a  fairly  big  cus¬ 
tomer  because  of  its  position. 

At  the  same  time,  the  company  wants 
to  protect  employees  from  “offensive” 
material  and  fears  alienating  its  other 
customers,  mostly  medical  and  scientific 
journals. 

“I  told  them  we  were  willing  to  jeop¬ 
ardize  the  business  relationship,”  Hills¬ 
man  said. 

Informed  of  the  dispute.  Beat's  owner 
and  publisher  Jerry  Evenson  said  he 
found  Cadmus’  position  confusing. 

“I  wonder  if  they’d  refuse  to  print  pic¬ 
tures  of  the  great  works  of  art.  They  have 
bare  breasts.  And  as  far  as  1  know, 
women’s  breasts  haven’t  changed  over 
the  ages,”  said  Evenson,  whose  own 
paper,  more  than  30  years  old,  is  pro¬ 
duced  by  a  commercial  printer  in 
Phoenix. 

“I  think  this  is  becoming  a  trend,” 
Evenson  added.  “The  clock  turned  back 
about  50  years  somewhere  along  the  line 
and  I  missed  it.” 


Corning 

Continued  from  page  4 1 

that  provides  their  paychecks  and  pen¬ 
sion  funds.  Many  town  residents  have 
Corning  pension  funds  or  savings 
invested  in  the  company’s  sttKk. 

Residents  vented  their  unhappiness 
with  the  Leader  in  letters  to  the  editor. 

“I  hope  you  folks  realize  what  hap¬ 
pens  when  a  story’  like  that  is  printed,” 
read  one  letter.  “.  .  .  Those  of  us  who  are 
counting  on  our  401(K)  to  help  us  get 
through  life  after  retirement  have  lost 
thousands  of  dollars.” 

Said  another  Coming  resident:  “Way  to 
go.  Leader.  Nothing  like  biting  the  hand 
that  feeds  you.  It  seems  that  y’ou  were  so 
quick  to  put  that  feather  in  your  Gap 
Kids  press  cap  that  you  forgot  to  think 
about  your  community  and  the  mar¬ 
velous  things  that  Coming,  Inc.  means  to 
it.” 

The  backlash  was  felt  by  Leader 
employees,  many  of  them  bom-and-bred 


Coming  natives.  “It’s  hard  to  be  the 
enemy  of  people  you  grew  up  with,”  said 
Kelley-Roe. 

Despite  Coming’s  move  into  riskier 
fields,  the  sale  of  its  consumer  products 
division  on  which  it  made  its  name,  and 
a  move  away  from  the  paternal  role  it 
played  in  the  community  —  the  com¬ 
pany  is  no  longer  run  by  the  founding 
Houghton  family  —  old  attitudes  persist, 
said  both  Kelley-Roe  and  Gossie. 

“Coming  is  just  coming  into  its  own  as 
a  Fortune  500  company.  It’s  becoming 
much  more  competitive,”  said  Kelley- 
Roe.  “It’s  faster,  has  higher  growth,  but 
also  higher  risk  than  consumer  products. 
It’s  hard  for  people  to  accept  the 
change.” 

“This  is  no  longer  the  company  that 
produces  the  plates  you  eat  off  of,”  said 
Ciossie  whose  parents  and  grandfather 
worked  at  Corning.  “It’s  a  company 
involved  in  fibers  and  photonics.  They 
haven’t  been  honest  enough  with  the 
community.” 

Gossie  is  scheduled  to  meet  again  with 
Coming  executives  to  discuss  how  the 
company  and  the  newspaper  can  solve 
their  conflicts. 

Still,  he  vows  not  to  be  swayed  by 
Coming  or  relatives  when  it  comes  to 
reporting  the  news. 

“It  doesn’t  matter  how  many  family 
members  work  at  Coming.  1  don’t,”  he 
said.  “1  have  an  obligation  to  the  newspa¬ 
per.” 


Circulators 
Earn  Certificates 

A  TOTAL  OF  50  professionals  in  the 
United  States  and  Asia  have  been 
certified  in  the  first  year  of  BRA  Interna¬ 
tional’s  Circulation  Professionals  pro¬ 
gram. 

Certificates  are  based  on  a  test,  given 
twice  annually,  that  consists  of  five  sec¬ 
tions  of  multiple-choice  questions  on  cir¬ 
culation  topics.  Circulation  professionals 
are  certified  in  either  controlled  circula¬ 
tion,  paid  circulation,  or  fulfillment  man¬ 
agement. 

Now  in  its  66th  year,  BRA  International 
is  a  global  provider  of  audited  data  to  the 
marketing,  media  and  information  indus¬ 
tries. 

Vietnam  Online 

VIETNAM  WIU.  GO  online  in  coming 
months  when  it  inaugurates  a  full¬ 
time  link  to  the  Internet,  a  state-controlled 
newspaper  reported. 

In  May,  the  Communist  government 


issued  rules  on  Internet  use  that  allow  the 
government  to  censor  information  com¬ 
ing  into  the  country. 

Anyone  wishing  to  use  the  Internet  to 
send  information  must  first  submit  to  offi¬ 
cials  of  the  Ministry’  of  Culture  and  Infor¬ 
mation  a  detailed  list  and  career  history’  of 
all  employees  and  provide  a  copy  of 
papers  authorizing  the  organization  to  use 
the  Internet. 

Tab  Flack  Quits 
Over  Di  Fix 

Terry  RASKYN, chief  spokeswoman 
for  Globe  Communications  Inc.,  has 
resigned,  saying  the  tabloid  newspaper 
was  initially  undecided  as  to  whether  or 
not  to  print  photos  of  Princess  Diana’s 
death.  She  called  that  “the  final  straw.” 

The  weekly  Globe,  which  went  to 
press  Sept.  2,  did  not  publish  the  crash 
pictures.  Rasky  n  said  she  did  not  know 
until  then  what  the  paper  would  do  and 
had  been  unable  to  answer  reporters 
seeking  comment.  The  decision  “should 
not  have  been  an  issue  at  all,”  said 
Raskyn. 

“She  was  in  no  way  part  of  the  deci¬ 
sion-making  process  regarding  the  pur¬ 
chase  of  Di  crash  photos  and  is  totally 
unaware  of  the  decision-making,”said 
Dan  Schwartz  Globe  editorial  director. 

With  the  Diana  story,  Raskyn  said,  “it 
became  evident  that  the  goals  of  the 
company  are  inconsistent  with  my 
goals.”  —  AP 

Malaysia  Jails 
Canadian 
Reporter 

A  MALAYSIAN  JUDGE  has  sentenced 
a  Canadian  journalist  to  three  months 
in  jail  for  an  article  he  deemed  offensive. 

Murray  Hiebert,  a  correspondent  for 
the  Far  Eastern  Economic  Review, 
wrote  about  a  lawsuit  filed  by  Chandra 
Sri  Ram,  the  wife  of  an  appeals  court 
judge.  She  sued  the  International  Schtxjl 
for  dropping  her  son  from  a  debate  team 
that  traveled  Taiwan.  The  case  was  settled 
out  of  court. 

Chandra  brought  the  contempt  of  judi¬ 
ciary  charge  against  Hiebert  for  noting  in 
his  Jan.  23  article  that  her  cxse  had 
moved  along  quickly  through  the  court 
system  and  that  her  husband  was  a 
judge. 

Judge  D)w  Hop  Bing  said,“In  my  view, 
for  far  too  long,  there  appear  to  be 
unabated,  contemptuous  attacks  by  and 
through  the  media  on  our  judiciary.” 
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Learn  how  to  entice  readers  to  revisit  your  site. 

Learn  how  to  protect  your  work  from  copyright 
infringement,  slander  or  other  types  of  legal  liability. 

Learn  about  developing  online  journalism  standards. 

Learn  what  percentage  of  your  content  should  be 
locally  vs.  regionally  vs.  nationally  directed. 

Learn  how  to  integrate  your  newsroom. 


The  second  day  of  the  conference 
is  almost  entirely  dedicated  to 
the  subject  of  content.  On  the  morn¬ 
ing  of  February  6th  Merrill  Brown 
will  address  one  of  the  more  absorb¬ 
ing  topics  associated  with  this  area. 
Being  Editor  in  Chief  at  MSNBC  on 
the  Internet,  he  assuredly  will  have 
enormous  insight  regarding  the 
online  journalism  profession,  which 
is  the  theme  of  his  keynote  address. 

For  more  information  on  what  will 
take  place  on  the  final  day  of  the 
conference  -  keep  watch  for  upcom¬ 
ing  Interactive  Newspaper  ’98  ad¬ 
vertisements  in  E&P  magazine.  If 
you  can’t  wait  for  all  of  the  exciting 
details,  or  missed  what  is  featured 
on  the  first  day,  contact  us  to  receive 
a  brochure  that  includes  a  complete 
program,  and  information  on  all  the 
highlights  of  the  conference. 
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Free  press  flees 
Cambodian  coup 

CAMBODIA’S  EXPERIMENT  WITH  a 
free  press  ended  almost  as  quickly 
as  it  began,  stamped  into  submission  by 
a  coup  d’etat  just  a  few  years  after 
blcx)ming  under  promises  of  democracy. 

Journalists  who  turned  a  strictly  offi¬ 
cial  press  into  one  of  the  most  free¬ 
wheeling  in  southeast  Asia  are  now  toe¬ 
ing  the  line  of  strongman  Hun  Sen’s 
new  government  or  fleeing  into  exile. 

Human  rights  workers  investigating 
post<'oup  purges  said  at  least  40  of 
Hun  Sen’s  opponents  were  summarily 
executed.  “I  am  one  of  the  targets  of 
Hun  Sen,”  said  Ou  Sovann,  editor  of  the 
Voice  of  Khmer  Youth  Neu’s,  who  fled 
to  Bangkok  after  Hun  Sen  depttsed  co¬ 
premier  Prince  Norodom  Ranariddh. 

Press  advcK'ates  called  it  a  growing-up 
pnK'ess,  and  deadly  at  that.  Six  journalists 
were  killed  and  many  more  were  beaten 
and  intimidated  between  the  election 
and  the  coup,  mostly'  critics  of  Hun  Sen. 
Nobody’  was  arrested  or  held  responsible. 

Hun  Sen  has  told  the  Association  of 
Southeast  Asian  Nations,  which  is  trying 
to  resolve  Cambodia’s  crisis,  that  exiled 
journalists  and  politicians  can  now 
return  home  and  their  safety’  will  be 
guaranteed.  —  AP 

Tribune  acquires 
school  publisher 

CONllNUING  ITS  EXPANSION  into 
the  schools  market.Tribune  Co.’s 
Tribune  Education  unit  has  acquired 
Shortland  Publications  Ltd.,  a  New 
Zealand-based  publisher  of  reading,  sci¬ 
ence  and  social  studies  material  for  ele¬ 
mentary  schools  in  the  English-speaking 
world.  Terms  were  not  disclosed. 

Coverage  fair: 
press  council 

The  DULUTH  NEWS-TRIBUNE  was 
fair  in  its  coverage  of  an  event  in 
which  a  woman  in  blackface  acted  out  a 
nursery  rhyme  with  a  racial  epithet,  the 
Minnesota  News  Council  decided. 

In  a  narrow  vote,  the  council  also  said 
the  paper  acted  unethically  when  it 
published  a  follow-up  article  that  used  a 
quote  from  a  letter  to  the  editor  a  day 


before  the  letter  was  published  in  full. 

Rachel  Martin,  executive  director  of 
the  Fairlawn  Mansion  and  Museum  in 
Superior,  Wis.,  and  the  writer  of  the  let¬ 
ter,  claimed  that  the  original  article  was 
unfair,  inflammatory’  and  improperly 
focused  on  her. 

The  council  voted  l4-to-l  to  reject 
Martin’s  contention  that  the  coverage 
was  unfair,  but  voted  8-to-7  to  agree 
with  her  that  it  was  unethical  to  partial¬ 
ly  use  her  letter  before  it  was  published. 

The  council  is  an  independent  panel 
that  evaluates  public  complaints  about 
news  media  performance. 

Design  online 

HE  SOC:iETY  OF  Newspaper 
Design  (SND)  has  created  an  online 
resource  for  newspapers  seeking  con¬ 
sultants  and  freelancers  specializing  in 
visual  journalism. 

The  searchable  database  —  on  SND’s 
Web  site  at  http://www.snd.org  —  lists 
experts  in  design,  illustration,  typography, 
systems  and  other  graphics-related  areas. 

Workshop  for 
H.S.  journalists 

Twenty-five  minority  students 
recently  completed  the  annual 
Urban  Newspaper  Workshop,  where 
they  spent  two  weeks  creating  their 
own  newspaper.  Sponsored  by  the 
Seattle  Times,  Dow  Jones  Newspaper 
Fund  and  Seattle  University,  the  pn> 
gram,  in  its  eighth  year,  began  as  a  news 
training  operation,  but  now  includes 
advertising,  circulation  and  marketing. 

This  year.  Times  staffers  from  four 
departments  helped  guide  the  students, 
along  with  SU  professor  Tomas  Guillen, 
a  former  Times  investigative  reporter. 

Some  students  have  gone  on  to  per¬ 
manent  positions  with  the  Times. 

Seattle  University'  entered  the  pro 
gram  for  the  first  time  this  summer,  fol¬ 
lowing  the  University  of  Washington. 

The  theme  of  the  student  publication 
was  urban  roots.  The  high  schcx)lers,  all 
from  the  Puget  Sound  area,  came  from 
diverse  backgrounds,  including 
Vietnamese,  African,  East  Indian,  His¬ 
panic,  Japanese,  Burmese,  Korean  and 
Filipino.  The  Times  awarded  individual 
$  1  ,(XK)  scholarships  to  six  “exceptional, 
college-bound  participants.” 


Deal  lets  estate 
benefit  blacks 

Nearly  52  'years  after  he  died,  a 
publisher’s  $2.5  million  estate  will 
finally  be  used  as  he  intended  —  to  pro 
vide  medical  care  for  indigent  blacks. 

NationsBank,  executor  of  WT. 
Anderson’s  estate,  said  recently  it  has 
reached  a  tentative  agreement  with  a 
charitable  foundation  to  distribute  the 
bulk  of  Anderson’s  bequest  as  his  will 
provided.  The  plan  must  still  be 
approved  by  Bibb  County'  Superior 
Court  Judge  Martha  Christian  and  the 
Georgia  attorney  general. 

As  the  agreement  stipulates,  any  hos¬ 
pital  in  Bibb  or  the  surrounding  coun¬ 
ties  —  Houston,  Peach,Twiggs,  Jones, 
Monroe,  and  Crawford  —  that  provides 
in-patient  care  and  gives  substantial 
care  to  indigents  will  be  eligible  for  the 
funds. 

As  publisher  of  the  Macon  Telegraph 
and  Macon  News  in  deeply  segregated 
middle  Georgia  between  1930  and 
1940,  Anderson  stotxi  up  for  blacks  and 
against  the  Ku  Klux  Klan.  —  AP 

Special  sections 
for  gov's  guilt 

The  ARIZONA  REPUBUC  and  the 
Tribune  each  printed  extra  editions, 
and  other  newspapers  held  the  presses 
in  early  September  as  Gov.  Fife 
Symington  became  the  second  Arizona 
governor  in  a  decade  to  be  forced  from 
office  by  scandal. 

“It  is  a  major  story,  and  we  have  made 
a  huge  commitment  throughout  to 
cover  it  extensively,  and  this  was  the  cul¬ 
mination,”  said  Pam  Johnson,  the 
Republic's  vice  president  for  news  and 
executive  editor.  The  Republic  printed 
50,(XX)  copies  of  the  eight-page  extra, 
which  featured  a  huge  color  picture  of 
Symington  on  the  front,  a  diary  of  the 
1 3-week  trial  and  a  Ixxjking  mug  photo 
taken  of  Symington. 

“It’s  a  very  important  story  and  the 
verdict  came  down  early  enough  that 
we  could  get  a  paper  out  for  com¬ 
muters,”  said  Jim  Ripley,  Tribune  manag¬ 
ing  editor. 

Several  aftemtxjn  papers  held  their 
presses  for  nearly  two  hours  to  wait  for 
the  verdicts,  which  were  read  at  1:19 
p.m.  — AP 
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11  W.  19th  Street  •  New  York,  NY  KXlll  •  Phone  (212)  (rVl.VK)  •  Pax(212)929-12S9 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd. 

(800)  322-5101 
http://www.time-data.com 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history. 

(810)  573-2755 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


CELEBRITY  PROFILES 


NO  MAJOR  syndicate  offers  a  >veekly 
face-to-face  celebrity  profile  column, 
“REEL  TO  REEL”  is  filling  that  void  for 
more  than  3  million  readers.  We  don't 
do  phoners  or  press  junkets,  and  unlike 
most  wire  copy,  we  don't  shamelessly 
promote  a  celebrity's  latest  project. 
Stars  include:  Dennis  Miller,  Jane 
Seymour,  Julia  Louis  Dreyfus,  Rod 
Steiger.  Contact  Dave  Fantle,  (414) 
352-7966,  FAX:  (414)  352-8598, 
E-mail:  davereel@execpc.com 


ENTERTAINMENT 


"HOLLYWOOD-BEHIND-THE- 

SCENES” 

Gossip,  news,  pictures  in  hot  format. 
Camera-ready.  Competitive  rates. 
Daily.  Weekly.  Monthly. 

L.A.  Features  Syndicate  (800)  959-9977 


_ FOOD _ 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751 -0168/ Avanti1054@aol.com 


I  WRITE  FOR  FREE 

“Diversions”  -  the  weekly  3-minute 
comic  short  story.  Fast-pocM  fun  for  a 
wide  audience.  650  words.  3  recent 
awards  from  Washington  Press  Asso¬ 
ciation  and  Society  of  Professional 
Journalists.  Recognized  as  the  funniest 
column  in  the  history  of  Western  Civili¬ 
zation. 

“If  it's  free,  how  can  it  be  good?" 

Call  for  samples:  (619)  435-2514 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  vnth  sample  puzzles 
(409)  295-5794 
Fax  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
ne'ws  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Editor  Publisher:  The  communication  link 
of  the  newspaper  industry'  every  week  since  1884. 


ANNOUNCEMENTS 


INVESTORS  WANTED 


INVESTMENT  OPPORTUNITY 
Internet  production  company,  seeks 
investors/Publisher.  Company  syn¬ 
dicates  live  content  to  on-line  newspa¬ 
pers  and  other  publishers.  Unique 
opportunity  with  solid  business  plan 
and  payout.  Founder  has  strong  enter¬ 
tainment  background  (Time  Warner). 
Contact  RICHARD  at  (561)  835-1380 
or  richard@boldly.com 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 

ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 

Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


700  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  NE  (800)  444-5297  ext.  194 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  (or  Appraisals  &  Soles 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 
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NEWSPAPER  BROKERS 


BILL  MAnHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


DORAAAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 


PHIlilPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-  Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


NEWSPAPERS  FOR  SALE 


CENTRAL  TEXAS  semiweekly  and 
shopper,  terrific  town,  $446K  gross, 
price  $475K  with  $250K  down. 
Dormon  E.  Cordell,  broker,  13240 
Peyton  Drive,  Dallas,  TX  75240. 

(972)  960-0096 


FLORIDA:  Shopper,  major  east  coast 
market  $400,0C)0;  Dining  and  enter¬ 
tainment  guide  Keys  $195,000; 
HAWAII:  Monthly  newspaper 
$195,000;  Mayo  Communications 
(813)  971-2061 


FREE  LIST  -  22  weekly  newspapers  for 
sale  in  9  midwestern  states.  John  E. 
van  der  Linden,  broker,  P.O.  Box  275, 
Spirit  Lake,  lA  51360.  (712)  336-2805. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.coin 


Confidential  Appraisal  for  Bolitho-Cllbb 
Estate,  ESOP.  Partners,  &  AsSOCiateS 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

EstaM/sfied In  1923  .  * 

1  Annette  Perk  Drive,  Bozeman,  40o-5OD*OOZ  1 

MT  59715  e-mell:  IcribbOlmt.net  Fax  406-586-6774 


h  1 1 p :// WA\  w.  mediainfu  .com 


NEWSPAPERS  FOR  SALE 


Multi-award  winning  weekly  in  North¬ 
east  (Zone  2)  available  for  sole  by 
owners  ready  to  move  on  after  buila- 
ing  this  successful  business.  Leading 
publication  in  local  area  which  offers 
pleasant,  small  community  living  and 
lifestyle,  yet  is  within  two  hours  of 
metro  area  advantages.  Sales  are  near 
$350,000  range  with  positive  cash 
flow.  Sellers  seeking  well-financed 
buyer  with  cash  to  handle  needs  of 
shareholders.  Sound  investment 
opportunity  to  grow  business  and 
enjoy  a  rewarding  lifestyle.  Qualified 
cash  buyer  only,  please.  Don't  delay, 
contact  Richard  L.  Hare,  president. 
Hare  Associates,  Inc.,  62  Block  Walnut 
Drive,  Rochester,  NY  14615. 

Phone:  (716)  621-6873 
Fax:  (716)  621-4197 


S.E.  MASSACHUSETTS  -  Weekly 
Community  News  Magazine.  Well  estab¬ 
lished  and  organized  -  $195,000., 
Wanderer,  P.O.  Box  102,  Mottapoisett, 
MA  02739.  (508)  758-9055. 


UNDER  10%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retirino.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  helcf  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  FOR  SALE 


i  PACIFIC  COAST  niche  publication 
:  available.  Perfect  for  starter  or  add-on. 
i  Revenues  $250,000.  Profitable.  Con- 
j  tact  Bolitho-Cribb  &  Associates,  Tom 
:  Karavakis,  at  (406)  586-6621 . 
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EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lenses 

Herb  Cadbom  -  CK  Optical 
(310)  372-0372. 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

Refurbished  add  on  pockets 

MAILROOM 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 
www.midAmericagraphics.com 
email:  dkgeorge@midAmerica- 
graphics.com 

2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or 
remanufactured.  Call  Andrew 
(903)  596-6250 

ALL  MAILROOM  EQUIPMENT 

NEWSPRINT  FOR  SALE 

MULLER  MARTINI 

Stitcher /Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

30#  -  28#  -  25#-  22  1  /2#  ■  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(714)  644-2661,  Fax  (714)  644-0283 

(205)  997-9355/(205)  997-9656  Fax 

OPERATIONS  CONSULTANTS 

MAILROOM  EQUIPMENT 

Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 

FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone/Fax  (81 3)  781-5550 

Walt  Hempton 

Print  Media  &  Graphics 

MULLER  MARTINI 

REBUILT  227S  INSERTERS 

PRESSES 

TANDEM  &  ADD-ON  POCKETS 

Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

METRO,  URBANITE,  COMMUNITY, 

SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTF's  -  1 990. 

•10-unit  TKS  press  with  3  half  decks, 
double  3:2  folder  &  ten  RTF's,  22  3/4" 
-  never  installed. 

•  10-unit  GOSS  URBANITE  press  -  5 
sets  of  stacked  units,  2  folders  & 
balloon  former. 

•  7-unit  GOSS  COMMUNITY,  SC 
folder  with  double  parallel  &  cross 
perforation,  22  3/4"  -  priced  to  sell. 
•6-unit  HARRIS  VISA  with  JF7  folder 
&  50HP  motor  &  drive. 

•Add-on  units  for  most  makes  & 
mcxJels. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)  492-9050,  Fax  (913)  492-6217 


WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


WANTED  TO  BUY 


IMMEDIA1E  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 
www.midAmericagraphics.com 
email:  dkgeorge@midAmerica- 
graphics.com 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher /Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


Quality  that  makes  an  imptesslon  worldwide 

■m^oi^enTr^ 

^  'JT  S«ltct  from:  25?^  I 

{  \  . !  □  CompW*  Presses  “C^ 

\JejL  □  Addittons  to  Exittmg  Presses  qIi^ 

□  3-color  Satellites 

rn  □  4-Hi  Arrangements  [lj 

(3  Stacked  Units 

O  Integral  Roll  Star>d  Units  -C3>- 

□  Half  and  Quarter  Folders 

I  \|  OCutoff  20".21V4'-22“-22%* 

□  1 8,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I  ■TA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHICS  X 
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INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

1 

1 7  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

HEADUNE  PROMOTIONS  INC. 
Telemarketing  Programs 

Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 

1 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

“ResponseABILITY” 

Nationwide  TELEMARKETING 
(800)  950-8475 

LEVIS  NATIONAL,  INC. 

SINCE  1968 

“We  Deliver  More  Homes  to 

Your  Newspaper” 

Guaranteed  Quality  Telemarketing 

1  (800)  889-6793 

Horace  Southward 

PHONEROQM/CAU  CENTER 

1 

BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN  (616)  458-661 1 

NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,”  this  is  hands-on  sales 
training  tor  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rates!  Excellent  results!  Call  the 
PHONEROOM  LXXTOR  now: 

(800)  274-1004 

1 

CIRCULATION  2000  INC. 

Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 

E-mail:  CIRC2000@aol.com 

PRO  STARTS 

1 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

TOM  ZGONC  (800)  776-6397 

1 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEORUM'S 
BUSINESS  -  CAU  DOUG  REESE 
(800)  972-6778 

TELESERVICE  TECHNOLOGIES,  INC. 
Serving  America's  finest  newspapers. 
Subscription  sales,  renewol  programs, 
customer  surveys 

Call  1-888-TST-SELL,  today 

NEWSPAPER  EXECUTIVE  SEARCH 

NEWSPAPER  EXECUTIVE  SEARCH 

Established  1975 

“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.’ 

Haas/Watkins  &  Associates 
713-977-8955  Fax  713-777-0910 

>2  Editor  &  Pdbusher 


COMPUTER  SERVICES 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com/scout 


MAILROOM  SERVICES 


LOUIS  ALLIS  DRIVE  PROBLEMS 
New  Drive  Controller  Conversions 
For  848,  1 372,  1 472  Inserters 
-Direct  Replacement- 
TD  Controls  Inc.  (610)  691-3613 


MARKET  RESEARCH 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today 
Market  Index,  Inc.  (91 3)  696-0909 


PRESSROOM  SERVICES 


LX)  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 


derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CAU  TOU  FREE  (800)  657-21 10 


http://www.mediainfo.com 


PRESSROOM  SERVICES 


Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELEaRICAL  PROBLEMS? 
ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  OF 
CUSTOM  EQUIPMENT 

EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  “No  Down  Time,  No 
Missed  Production”  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  mcxJern  AC  drives 
and  are  the  only  company  to  have  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELEaRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 
South  San  Francisco,  CA  94080 
(800)  439-6503 
Voice:  (415)952-6500 
Fax:  (415)  952-0102 
E-mail:  seecol@msn.com 
“Standard  Electric  &  Engineering: 
The  Industry's  Standard” 


CIRCULATION  SERVICES 


'  '  '  '  *  m 
“Whatever  it  takes 
to  satisfy  customers  - 
yours  and  ours.” 
1-800-327-8463 
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HELP  WANTED 


ACADEMIC 


DEPARTMENT  OF  MASS  COMMUNI¬ 
CATIONS,  SOUTHERN  IlilNOIS 
UNIVERSITY  AT  EDWARDSVILLE 

Tlie  Department  of  Mass  Communica¬ 
tions  at  Southern  Illinois  University  at 
Edwardsville  seeks  candidates  for  hvo 
tenure-track  Assistant/Associate  Pro¬ 
fessor  positions  beginning  in  August, 

1 998.  Salary  is  competitive. 

Required  qualifications  include  a 
doctorate  in  Communications  or  a 
related  field  (ABD  considered),  and 
significant  professional  experience  in 
Mass  communications.  Candidates 
should  be  able  to  teach  at  least  three 
from  among  the  following  courses: 
Writing  for  the  Mass  Media,  Process 
and  Effects  of  the  Mass  Media,  Media 
Systems,  Media  Administration,  Radio 
Production,  Electronic  Medio 
Performance  and  Electronic  Media 
Advertising.  Additional  opportunities 
exist  to  teach  courses  in  the  candi¬ 
dates'  areas  of  expertise. 

SlUE,  with  a  student  population  of  over 
1 1 ,000,  is  situated  on  2,600  beautiful 
acres  just  20  minutes  from  downtowm 
St.  Louis.  Faculty  can  live  in  either 
rural,  suburban  or  urban  settings,  all  in 
close  proximity  to  the  University,  and 
are  able  to  take  advantage  of  the 
benefits  of  the  1 8th  largest  media 
market  in  the  U.S. 

The  growing  Department  of  Mass 
Communications'  new  integrated  cur¬ 
riculum  provides  its  majors,  minors  and 
graduate  students  with  a  comprehen¬ 
sive  background  in  mass  communica¬ 
tions  plus  specific  professional  prepa¬ 
ration  in  print  and  electronic  journal¬ 
ism,  broadcasting,  corporate  and 
institutional  media,  marketing  commu¬ 
nication  and  visual  communications. 

For  more  information,  call  or  E-mail 
the  department  at  (618)  692-2236  or 
2230,  E-mail  address  is 
rdonald@siue.edu.  Visit  the  depart¬ 
ment's  web  site  at 

http://www.siue.edu/MASSCOMM/ 

Review  of  applications  will  begin  after 
January  1,  1998  and  will  continue 
until  the  position  is  filled.  To  apply, 
send  a  cover  letter,  a  resume  and  the 
names,  titles,  addresses  and  phone 
numbers  of  at  least  three  references  to 
Ralph  Donald,  Choir,  Department  of 
Mass  Communications,  Southern 
Illinois  University  at  Edwardsville,  Box 
1775E,  Edwardsville,  IL  62026. 

SlUE  is  an  Affirmative  Action,  Equal 
Opportunity  Employer. 

ADMINISTRATIVE 

ESTABLISHED  newspaper  brokerage 
firm  seeking  regional  associates. 
Strong  publishing/sales  background. 
Send  resume/inquiry  to  Box  08303, 
Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER 

Leave  the  crowded  city  life,  crime,  and 
traffic  jams  behind.  Quality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  for  an 
experienced  community  weekly  man¬ 
ager  who  can  sell,  hire,  train  and 
motivate.  Must  be  able  to  thrive  in  a  com¬ 
petitive  morket.  Excellent  potential  for 
advancement  in  our  large  weekly 
shopper  group.  Attractive  salary,  incen¬ 
tives,  and  benefits.  Send  letter,  resume, 
and  solary  requirement  to  Marketing 
Director  at  Box  08285,  Editor  &  Pub¬ 
lisher. 


THE  ORANGE  COUNTY  (CA)  REGIS¬ 
TER  is  looking  for  an  Assistant  Team 
Leader  to  help  oversee  its  business, 
personal  finance  and  consumer  cov¬ 
erage.  The  job  requires  working  within 
a  team  management  environment  that 
oversees  a  25-person  department  that 
produces  the  newspaper's  business 
mogazine.  The  job  includes  working 
with  reporters  on  daily  news  coverage, 
explanatory  and  feature  work  as  well 
as  investigative  stories.  A  candidate 
should  also  be  comfortable  working 
with  the  desk  and  design  staff  to  best 
package  the  written  word.  The  Regis¬ 
ter  will  consider  both  experienced 
editors  and  veteran  business  reporters 
who  are  looking  to  break  into  editing. 
The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  Its  business 
team  won  a  Gerald  Loeb  award  for 
financial  reporting  excellence  last  year 
as  well  as  a  Missouri  feature  writing 
award.  Please  submit  a  packet 
demonstrating  current  work,  resume 
and  one-page  statement  of  philosophy 
to:  Russ  Stanton,  The  Register,  625  N. 
Grand  Ave.,  Santa  Ana,  CA  92701 . 


ADVERTISING 


ADVERTISING  DIREaOR 

Excellent  career  opportunity  at  weekly 
newspaper  located  in  scenic  Ohio.  We 
seek  a  candidate  with  exceptional 
motivational,  training,  communication, 

Q'  ning  and  marketing  experience,  in 
Classified  and  Display.  We  offer 
a  complete  benefit  package,  salary, 
401  (k)  and  bonus  opportunities.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Avenue,  NW, 
Canton,  OH  44720  or  Fax:  (330)  966- 
0145. 

The  Sun  Journal  is  a  Drug-Free  Work 
Environment  and  EOE 


ADVERTISING  MANAGER 

The  Free  Press  (26,000  daily)  located 
in  Mankato,  Minnesota,  is  looking  for 
u  results  oriented  individual  to  manage 
its  advertising  department.  Individual 
will  supervise  a  staff  of  22  in  retail, 
classified,  telemarketing  and  creative 
production.  Advertising  sales/ 
management  experience  a  must. 
Interested  applicants  should  send  a 
resume,  salary  history  and  cover  letter 
to  Jay  Thompson,  The  Free  Press,  P.O. 
Box  3287,  Mankato,  MN  56002  or 
fax  to  (507)  625-1149. 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 

A  truly  unique  career  opportunity  for 
an  experienced  classified  management 
professional  to  assume  leader^ip  af 
our  Classified  Department.  Community 
Newspapers,  Inc.,  publishes  weekly 
paid  circulation  newspapers  and  shop¬ 
pers  in  suburban  Milwaukee  with  com¬ 
bined  circulation  of  320,000.  We 
operate  from  a  new  office  facility  with 
state-of-the-art  systems  in  suburban 
New  Bedin,  Wisconsin,  just  10  minutes 
west  of  Milwaukee. 

You'd  supervise  a  rapidly  growing 
department  which  is  producing  excep¬ 
tional  sales  growth.  You  will  need  to 
have  a  strong  classified  background  to 
qualify.  Experience  in  planning  and 
implementing  sales  promotions  and 
telephone  sales  will  be  required. 
Accordingly,  we  are  seeking  a  sales  pro¬ 
fessional  with  at  least  five  years  of 
supervisory  experience.  We  offer  full 
benefits  including  a  401  (k)  program. 

E-mail  publisher  at: 
“cninewsSexecpc.cam" 
or  send  resume  to: 

CNI  Newspapers,  Inc. 

P.O,  Box  510210 
New  Bedin,  Wl  53151 


MARKETING  ACCOUNT  MANAGER 

A  national  consumer-focused,  market- 
driven  communications  company  is 
seeking  a  full-time  account  manager 
for  direct  marketing  agency  services.  If 
you  are  a  seasoned  database  marketer 
well  versed  in  advertising  agency  and 
direct  marketing  production  processes, 
have  a  proven  track  record  in  building, 
managing  and  exceptionally  servicing 
a  diverse  client  list  and  would  jump  at 
the  chance  to  work  and  ploy  in  Mon¬ 
tana!  Fax  us  your  resume  and  salary 
history  to  (406)  245-8039  or  send  to 
Broadway  Marketing  Works,  303  N. 
Broadway,  Suite  600,  Billings,  MT 
59101.  APPUCATION  DEADUNE:  Fri¬ 
day,  October  1 7th. 


ADMINISTRATIVE 


ADVERTISING 


DlREaORY  MANAGEMENT 
The  Easy  to  Read  Telephane 
Director™  division  of  the  New  Ho¬ 
rizons  Team  in  Pottsville,  PA  has  an 
exciting  career  oppartunity  for  a 
qualified  sales  manager.  Working  in 
one  of  our  directory  “nodes"  in  the  US, 
you  will  ultimately,  as  a  Field  License 
Coordinator,  be  responsible  for  lead¬ 
ing  all  aspects  of  the  directory  business 
in  that  region. 

With  troining,  your  sales  and  lead¬ 
ership  ability  will  help  our  newspaper 
clients  develop  successful  telephone 
directory  publishing  businesses  which 
generate  net  new  profits  through  inte¬ 
gration  with  their  print,  audio  text  and 
on-line  operations. 

Your  competitive  instinct  will  even¬ 
tually,  allow  you  to  “run  the  show”  in 
your  directory  node  and  grow  with  the 
New  Horizons  Team. 

We  can  offer  growth  advancement 
opportunities  and  a  competitive  pay 
plan  for  the  right  person.  5end  resume 
and  salary  history  to:  The  Easy  To 
Reod  Telephone  Directory™,  Attn.  Earl 
Roberts,  1 22  Mahantongo  St.,  Pot¬ 
tsville,  PA  1 7901  or 

Fax:  (717)628-6130 


DISPLAY  ADVERTISING  SALES  & 
MARKETING  MANAGER 

A  very  competitive  upstate  NY  News¬ 
paper  is  looking  (or  an  Advertising  & 
Marketing  sales  manager.  This  person 
must  be  self-motivotM  and  possess 
strong  managerial  and  leadership  skills. 
Responsibilities  will  include  leading  a 
sales  team,  developing  and  implement¬ 
ing  creative,  revenue  generating  ideas 
(or  newspaper  as  well  as  electranic 
products. 

We  are  looking  (or  a  strategic  thinker 
with  a  proven  track  record  of  success! 

Excellent  salary  compensation  package 
itscluding  401  (k)  and  health  plans. 

Please  send  letter,  resume  and  salary 
history  to:  Box  08302,  Editor  &  Pub¬ 
lisher. 


ADMINISTRATIVE 


EXECUTIVE  DIRECTOR 

The  Texas  Press  Association  and  Texas  Press  Service,  Inc. 
seeks  an  association  professional  to  serve  as  executive  director 
to  provide  leadership  for  514  daily  and  weekly  newspapers. 
The  executive  director  serves  under  a  board  of  29  directors  and 
has  a  staff  of  24.  Responsibilities  include  oversight  of  central 
office,  financial  operations,  legislative  work,  conventions, 
seminars,  contests,  publications,  advertising  sales  and  clipping 
bureau.  Trade  association  experience  is  essential,  and  newspa¬ 
per  experience  would  be  helpful.  A  job  description  and  associ¬ 
ation  history  can  be  mailed  at  your  request.  Fax  request  to 
(512)  477-6759.  A  letter  of  application,  resume  and  salary  his¬ 
tory  should  be  received  by  Dec.  5,  1997. 

Send  to:  Search  Committee,  Texas  Press  As.sociation.  718 
West  Fifth  Street,  Austin,  Texas  78701.  The  successful  candi¬ 
date  would  begin  work  on  April  1, 1998.  Competitive  salary  and 
excellent  employee  benefits.  No  phone  calls  accepted. 


OtTOBER  11, 1997 


http;//www.mediainfo.com 


Editor  &  Pi  BUSHER 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
Large  weekly  shopper  85,000  weekly. 
Excellent  salary,  weekly  and  monthly 
bonus.  Call  K.  A.  Lesnar,  president 
(605)  339-3633  South  Falls,  SD. 


REAL  ESTATE/AUTOMOTIVE 
SALES  MANAGER 

A  New  York  State,  7-day  daily,  located 
in  one  of  the  country's  most  desirable 
markets  is  seeking  a  Real  Estate/ 
Automotive  Soles  Manoger  to  lead  it's 
aggressive  sales  team.  This  position  is 
on  integral  part  of  the  advertising 
department,  responsible  for  growing 
core  revenue  in  a  competitive  environ¬ 
ment  vdiile  devebping  and  implement¬ 
ing  new  revenue  initiatives  for  real 
estate  and  automotive. 

We  are  looking  for  a  creative  leader 
who  can  buila  a  solid  team  for  the 
future  and  has  a  proven  track  record  of 
being  a  strotegic  thinker  who 
demonstrates  results. 

We  offer  an  excellent  salary  compensa¬ 
tion  package  including  401  (k)  and 
health  plans.  Send  letter,  resume,  and 
sab^  nistory  to:  Box  08301,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER 

The  Times,  a  Gannett  newspaper  in 
Gainesville,  GA,  has  an  immediate 
opening  for  an  innovative,  success 
orientea  candidate  with  a  proven  track 
record  in  sales  and  management.  The 
ideal  candidate  will  possess  experience 
motivating  and  challenging  a  team  of 
sales  professionals.  Creating  and 
executing  initiatives  to  grow  top  line 
revenue  and  increase  market  share, 
strong  field  work,  coaching,  excellent 
interpersonal/ communications  skills, 
budgeting  and  product  development 
experience  a  must.  Responsibilities 
include  a  department  of  1 1  employees; 
local,  national,  preprint  and  TMC 
budgets.  The  Times  offers  a  competitive 
salary  and  a  great  benefits  package 
including  medical/dental/vision  insur¬ 
ance  coverage,  401  (k)  savings  plan, 
retirement  plan,  and  a  generous  vaca- 
tion/holiday  plan.  Qualified  candi¬ 
dates  should  send  a  letter  of  applica¬ 
tion,  resume,  and  salary  history  to  The 
Times,  Attn:  Human  Resources,  P.O. 
Box  838,  Gainesville,  GA  30503  or 
Fax  to  (770)  532-1368.  EOE/M/F/H 


SALES  DEVELOPMENT  MANAGER 

Midwestern  daily  seeks  experienced 
Sales  Development  Manager  who  can 
identify  and  develop  niche  and  news¬ 
paper  growth  opportunities  and  focus 
on  areas  that  maximize  advertising 
revenues  quickly  and  consistently. 
Requires  proven  record  of  sales  and 
sales  management  and  short  and  long¬ 
term  vision  of  potential  advertising 
revenue  sources.  Must  be  energetic, 
well-organized,  good  sales  coach.  Will 
supervise  base  plus  commission 
telemarketers  and  outside  sales  staff. 

Send  most  successful  niche  product  or 
ideas  along  with  cover  letter,  resume, 
salary  requirements  to  Box  08304, 
Editor  &  Publisher  by  October  31, 
1997.  Resumes  received  without  salary 
requirements  will  not  be  considered. 

EOE 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
sought  to  direct  the  outside  sales  effort 
for  30,000  daily/46,000  Sunday  in 
beautiful  Midwest  Big  Ten  university 
town  amidst  growing  market.  Ad  man¬ 
agement  experience  and  sales  savvy 
very  important.  Good  benefit  package 
via  family-owned  corporation.  Send 
resume  and  salary  requirements  to 
Allan  Murphy,  The  Herald-Times,  P.O. 
Box  909,  Bloomington,  IN  47402. 

AWARD-WINNING  seven-day 
regional  newspaper  seeks  two  advertis¬ 
ing  account  executives  to  add  to  its 
growing  staff.  Celebrating  its  1 25th 
year.  The  Republic  in  Columbus  is 
south  central  Indiana's  leading  news¬ 
paper,  serving  seven  counties  with  a 
Sunday  circulation  of  27,000  and 
daily  circulation  of  25,000. 

We  are  seeking  an  aggressive,  self¬ 
starter  wrho  can  build  on  and  expand 
an  established  advertising  territory. 
Prior  sales  experience  and  exceptional 
communication  skills  are  required. 

Our  account  executives  work  in  teams 
and  are  responsible  br  contributing  to 
the  daily  newspaper  and  special  pub¬ 
lications,  marketing  and  on-line  prod¬ 
ucts.  If  you  have  a  consistent  record  of 
exceeding  revenue  goals  and  want  to 
be  a  member  of  our  advertising  team, 
mail  or  fax  a  resume,  cover  letter  and 
confidential  salary  history  to  Mike 
Mortoccia,  media  group  manager.  The 
Republic,  333  Secand  Street,  Col¬ 
umbus,  IN  47201 .  EOE. 

Fox  to  (81 2)  379-5776 

_ ART/GRAPHICS _ 

ART  DIREaOR 

The  Toledo  Blade  has  immediate  open¬ 
ing  for  an  Art  Director  in  busy  Market¬ 
ing  and  New  Business  Development 
Department.  Position  works  with  all 
newspaper  departments  on  variety  of 
projects  including  development  of  in¬ 
paper  ads,  rack  cards,  point  of 
'  urchase  materials  and  sales 
rochures  and  design  and  layout  of 
niche  publications  and  newspaper 
special  sections.  Also  acts  as  liaison 
with  Prepress  and  Information  Systems 
Departments  on  technology  and  com¬ 
puter  issues. 

Will  work  as  graphic  designer  plus 
have  supervisory  responsioility  for 
seven  artists.  Requires  demonstrated 
creative  skills  and  ability  to  share  that 
knowledge.  Previous  supervisory  expe¬ 
rience  and  minimum  of  three  years  as 
graphic  designer  with  experience  in 
illustrator,  QuarkXPress,  Pagemaker 
and  Photoshop  required.  Experience  in 
newspaper  environment  preferred. 

The  Blade  offers  a  highly  competitive 
salary  and  benefits  package.  Send 
cover  letter,  resume,  samples  of 
creative  work,  and  salary  requirements 
to  Human  Resources  Manager,  The 
Blade,  541  N.  Superior  Street,  Toledo, 
OH  43660,  by  October  31.  Must 
include  salary  requirements  to  be  con¬ 
sidered.  EOE 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Outstanding  opportunity  for  experi¬ 
enced  Circulation  Manager  to  advance 
to  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper.  Candidates  will 
need  at  least  5  years  circulation  man¬ 
agement  experience,  end  an 
impressive  record  in  all  aspects  of 
circulation.  Must  have  excellent  man¬ 
agerial  and  people  skills,  with  ability  to 
train  and  motivate  staff  to  improve 
customer  service,  home  delivery,  and 
single  copy  sales.  Knowledge  of  circula¬ 
tion  (Neasi-Weber),  budgeting,  ABC 
reports,  PC  skills  are  necessary.  Col¬ 
lege  degree  desired.  Excellent  salary, 
bonus,  and  benefits  package.  Send 
resume  and  salary  history  to  Box 
08250,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

A  75,000-circulation  daily  newspaper 
in  one  of  the  fastest  grawing  areas  of 
the  Sun  Belt  is  looking  for  an  experi¬ 
enced  circulator  to  run  its  home 
delivery  operations.  Qualified  candi¬ 
dates  will  have  a  minimum  of  five 
years  circulation  and  a  strong  track 
record  of  excellent  customer  service. 
Compensation  package  includes  salary 
based  upon  experience,  bonuses,  full 
benefits,  and  a  great  quality  of  life. 
Send  resume  and  salary  requirements 
to  Box  08290,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Great  opportunity  exists  at  a  69,000 
daily,  90,000  Sunday  newspaper 
located  on  the  beautiful  Gulf  Coast  of 
Texas.  Person  selected  will  manage 
both  the  home  delivery  and  transporta¬ 
tion  department  and  be  respansible  for 
ensuring  that  all  sales,  service,  volume, 
expense  ond  revenue  goals  are  met. 
Looking  for  creative,  proactive  candi¬ 
date  who  can  manage,  lead  and 
motivate  staff.  Excellent  opp>ortunity  for 
advancement  within  large  group.  Out¬ 
standing  compensation  and  benefits. 
Please  send  resume  to  Dave  Gossett, 
vice  president  Circulation-Distribution, 
Caller  Times,  P.O.  Box  9136,  Corpus 
Christi,  TX  78469  or  call 

(512)  886-3612 


CIRCULATION  SALES  AND 
MARKETING  MANAGER 

The  Knoxville  News-Sentinel,  an  E.W. 
Scripps  company,  is  seeking  a  circula¬ 
tion  sales  and  marketing  manager. 
Minimum  qualifications  are  5-7  years 
of  general  business  experience  and  3 
years  experience  successfully  manag¬ 
ing  a  sales  department.  A  bac¬ 
calaureate  degree  is  a  desired 
qualification.  If  you  meet  our  minimum 
qualifications  and  are  a  results- 
oriented  leader  who  thrives  on  a 
challenge,  we  want  to  talk  to  you.  We 
offer  a  rewarding  position  with 
excellent  benefits  in  a  drug  and  smoke 
free  environment.  Minorities  and 
women  are  encouraged  to  apply.  Send 
your  resume  to:  The  Knoxville  News- 
Sentinel,  208  W.  Church  Avenue,  Knox¬ 
ville,  TN  37902. 

Please,  no  phone  calls 


_ CIRCULATION _ 

A  ZONE  2  30,000  circulation  paper 
seeks  an  experienced  circulation 
director.  Must  be  strong  in  sales, 
delivery,  and  collections.  This  is  an 
opportunity  to  grow  with  excellent 
benefits.  Great  location,  good  working 
conditions  and  room  to  grow.  What 
could  be  better?  Box  08295,  Editor  & 
Publisher. 


INDIANAPOLIS  NEWSPAPERS,  INC. 
Regional  Circulation  Manager 
INDIANAPOLIS  NEWSPAPERS,  INC.  is 
the  publisher  of  The  Indianapolis  Star 
and  The  Indianapolis  News,  the  largest 
daily  paper  in  the  state  of  Indiana.  Our 
combined  daily  circulation  exceeds 
300,000  and  aur  Sunday  circulation 
exceeds  400,000. 

We  are  currently  seeking  highly 
motivated  individuals  for  the  position 
of  Regional  Circulation  Manager. 
Qualified  candidates  will  possess 
exceptional  communication  skills, 
effective  leadership  skills,  flexibility, 
and  a  proven  record  of  successful 
growth  through  creative  ideas.  The 
Regional  Circulatian  Manager  acts  as 
the  publisher's  representative  to 
manage  the  final  results  expected  from 
agents  in  a  region.  Each  region  is 
responsible  for  morning,  evening  and 
Sunday  publications  with  between 
25,000-35,000  Sunday  circulation. 
This  key  position  reports  directly  to  the 
metro  circulation  manager. 

A  college  degree  and  5  years  of 
circulation  management  experience  is 
required. 

We  are  seeking  highly  motivated, 
results-oriented  individuals  with  a  pro¬ 
ven  history  of  success.  Candidates  must 
have  experience  managing  expense, 
revenue  and  promationaT  budgets. 
Experience  in  a  fee  for  delivery  environ¬ 
ment  is  also  beneficial. 

We  offer  a  competitive  compensation 
and  benefits  package. 

To  apply,  please  send  your  resume, 
cover  letter  and  salary  history  no  later 
than  October  24,  1 997  to: 

Indianapolis  Newspapers,  Inc. 
c/o  Metro  Circulation  Manager 
P.O.  Box  1 45 

Indianapolis,  IN  46206-0145 
Fax  (31 7)  633-9897 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


PROMOTIONS  AND 
MARKETING  SUPERVISOR 

We're  looking  for  a  creative  individual 
with  good  management  skills  to  join 
our  team.  The  Northwest  Arkansas 
Times  is  located  in  a  highly  competitive 
market,  a  university  town  with  three 
other  newspapers  operating  within  the 
same  trade  zone.  Candidate  will  have 
a  successful  and  proven  record  of 
personal  sales,  able  to  supervise  a 
crew  of  seven  to  fifteen  people.  Experi¬ 
ence  in  diverse  methods  of  subscription 
sales  techniques  a  must.  Send  resume/ 
letter  explaining  why  you  are  the  right 
person  (or  this  demanding  job.  NWAT, 
Attn:  Mark  Benz,  P.O.  Box  1607, 
Fayetteville,  AR  72702.  (501)  442- 
1700. 
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_ CIRCULATION _ 

SALES  &  MARKETING  MANAGER 

Tlie  successful  condidate  will  establish 
Circulation's  marketing  and  sales 
strategies  and  create  and  implement 
strategies  to  achieve  those  goals.  The 
person  we  seek  will  have  5  years' 
Circulation  experience;  project,  sales, 
and  marketing  management  experi¬ 
ence;  database  marketing  knowledge; 
and  facility  with  Microsoft  Office.  We 
offer  excellent  compensation  and  a 
comprehensive  package  of  employee 
benefits.  If  interested,  please  submit 
your  resume  and  cover  letter  with 
salary  requirements  to:  Donna 
Fernandes,  employment  manager.  The 
Hartford  Courant,  285  Broad  Street, 
Hartford,  a  061 15.  EOE. 

STATE  CIRCULATION  MANAGER 

The  Dallas  Morning  News,  the 
Southwest's  largest  newspaper  with  a 
circulation  of  524,000  daily  and  more 
than  800,000  on  Sunday,  has  an 
immediate  opening  for  a  State  Circula¬ 
tion  Manager. 

This  is  an  outstanding  opportunity  for 
the  #1  person  in  a  smaller  newspaper 
or  the  #2  person  In  a  large  paper.  A 
successful  candidate  must  be  a  team- 
oriented  leader  with  excellent 
supervisory  skills.  Position  requires  a 
minimum  of  5  years  combined  single 
copy  and  home  delivery  experience  at 
the  mid-management  level  in  an  inde¬ 
pendent  contractor  environment. 

Candidates  must  possess  excellent  peo¬ 
ple  skills,  as  well  as  effective  oral  and 
written  communication  skills.  A  proven 
track  record  of  circulation  growth, 
budget  preparation,  staff  development, 
soles  and  promotions  campaigns  is  a 
must.  Responsibilities  include  manag¬ 
ing  the  state  circulation  department, 
creative  sales  and  marketing  initiatives, 
quality  customer  service,  collections 
and  personnel  management.  The  posi¬ 
tion  is  directly  responsible  for  the  man¬ 
agement  of  4  employees  and  indirectly 
responsible  for  20  employees  and  253 
independent  distributors.  PC  profi¬ 
ciency  in  spreadsheets  and  database  is 
required.  Project  management  experi¬ 
ence  and  familiarity  with  Texas  news¬ 
paper  market  a  plus.  Some  travel 
required. 

We  offer  a  competitive  salary  and 
comprehensive  benefits  package.  For 
consideration  please  forward  your 
resume  stating  salary  requirements  to: 

Circulation  Recruiter 
The  Dallas  Morning  News 
P.O.  Box  655237 
Dallas,  TX  75265 
or  E-mail  at  lellington@tdm.com 
or  Fax  to:  (214)  977-8239 

The  Dallas  Morning  News  is  an 
Equal  Opportunity  Employer 


_ CIRCULATION _ 

TELEMARKETING  SALES  MANAGER 

The  Kansas  City  Star  is  currently  seek¬ 
ing  a  Telemarketing  Sales  Manager  for 
its  Circulation  Division.  This  person  will 
be  responsible  for  hiring,  training  and 
motivating  a  staff  of  1 8  part-time 
telemarketers  and  one  full  time  assis¬ 
tant  to  sell  new  subscriptions  to  The 
Star.  Requirements  for  this  position 
include  a  minimum  of  5  years 
telemarketing  sales  experience  with  at 
least  2  years  in  management. 
Thorough  knowledge  of  autodialer 
equipment  and  telemarketing  regula¬ 
tions  are  also  desired.  If  you  have  a 
winning  attitude,  high  standards  and 
the  ability  to  work  in  a  fast  paced 
environment,  we  would  like  to  hear 
from  you.  The  Kansas  City  Star  is  a 
280,000  daily  circulation  Knight 
Ridder  newspaper  that  offers  a  com¬ 
petitive  salary  and  commission  plan, 
excellent  benefits  and  opportunity  for 
growth  and  advancement. 

Send  resume  to: 

The  Kansas  City  Star 
Attn:  HR  Telemarketing  Manager 
1729  Grand 
Kansas  City,  MO  64108 

Fax:  (816)  234-4575 

or  E-mail  your  resume  to: 

t)  ivingston@kcstar.com 

VICE  PRESIDENT 
CIRCULATION  DIREQOR 

The  Daily  Press,  Inc.,  a  100,000  daily 
in  Newport  News,  VA,  is  seeking  a 
results-oriented  professional  to  provide 
strategic  leadership  and  direction  for 
the  circulation  department.  This  is  an 
ideal  opportunity  for  an  energetic  and 
creative  person  to  increase  circulation 
volume  by  applying  sales,  marketing 
and  customer-service  skills.  The  posi¬ 
tion  is  responsible  for  over  115 
employees  and  600  independent  con¬ 
tractors  in  the  areas  of  single  copy, 
home  delivery,  alternate  products  and 
circulation  systems  and  reports  to  the 
President  and  Publisher.  This  individual 
is  a  key  member  of  the  senior  man¬ 
agement  team.  Qualified  individuals 
will  possess  a  minimum  of  ten  years' 
business  experience  with  progressively 
increasing  management  respon¬ 
sibilities,  including  experience  in 
newspaper  circulation  management; 
outstanding  leadership  and  communi¬ 
cation  skills  with  innovative 
approaches  to  problem  solving,  quality 
improvements  and  customer  service; 
knowledge  of  relevant  technology;  and 
analytical  and  financial  management 
abilities. 

A  bachelor's  degree  in  such 
fields  as  marketing  or  business  or  equiv¬ 
alent  experience  is  necessary.  Fax  or  E- 
mail  resume  with  salary  history  to 
Joanne  Bryant:  Fax  (757)  247-7884 
E-mail:  jbryant@tribune.com 


_ CIRCULATION _ 

THE  MARIN  INDEPENDENT 
JCMJRNAL,  a  Gannett  daily  in  the  San 
Francisco  Bay  Area,  seeks  an  experi¬ 
enced  circulation  professional.  The 
Circulation  Director  will  develop  and 
manage  effective  plans  and  programs 
ta  grow  home  delivery,  expand  single¬ 
copy  soles,  retain  customers  and 
ensure  efficient  distribution  of  the 
newspaper  and  TMC  product.  Must 
have  strong  sales  and  marketing  skills 
and  experience  in  competitive  markets. 
Send  cover  letter,  resume  (including 
references)  and  salary  history  to  Pub¬ 
lisher  Phyllis  Pfeiffer,  P.O.  Box  6150, 
Novato,  CA  94948-6150.  Gannett 
and  the  IJ  ore  Equal  Opportunity 
Employers. 

TWICE  WEEKLY,  county-wide  newspa¬ 
per  10,000  circulation  seeks  manager 
with  skills  to  recruit,  troin  and  expand 
an  existing  home  delivery  system.  Cur¬ 
rent  distribution  irscludes  1 10  rocks,  68 
dealers,  7  POs  and  600  home  delivery 
with  expansion  plans.  Qualified  candi¬ 
date  will  possess  ability  to  implement 
sales  programs  and  oversee  sales  and 
strategies  of  home  delivery.  Requires 
hands-on  manager  who  can  focus  on 
promoting/marketing.  News-Times, 
Publisher,  P.O.  Box  965,  Newport,  OR 
97365.  Drug  test  required. 

EDITORIAL 

ARE  YOU  A  SPORTSWRITER? 

The  Kansas  City  Star  is  seeking  two 
sports  reporters  to  write  our  twice- 
weekly  community  editions.  We  are 
seeking  recent  college  graduates  or 
reporters  with  up  to  two  years'  experi¬ 
ence  who  thrive  on  community  journal¬ 
ism  and  are  hard  workers. 

These  jobs  are  for  a  two-year  time 
period  at  a  starting  salary  of  $385/ 
week.  Standard  company  benefits. 

Candidates  must  have  some  pro¬ 
fessional  experience  or  have  completed 
at  least  one  internship.  Women  and 
persons  of  color  are  encouraged  to 
opply. 

Send  cover  letter,  resume,  list  of 
references  and  copies  of  your  best  10 
clips  (no  originals,  please)  to  Mike 
Fitzgerald,  assistant  sports  editor.  The 
Kansas  City  Star,  8455  College  Blvd., 
Overland  Park,  KS,  66210.  No  tele¬ 
phone  calls,  please. 

One  job  is  now  open  so  preference  will 
be  shown  to  early  applicants.  The  other 
job  is  expected  to  open  late  In  the 
year. 

ASSISTANT  CITY  EDITOR 
Can  you  lead  reporters?  A  solid  report¬ 
ing  background  will  help  you  move 
into  this  management  position.  We're 
a  26,000-circulation,  seven-day  AM  in 
a  university  city.  PROMPTLY  send  clips 
and  references  to  Sarah  Akavickas, 
human  resources,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  W1 
54903-2926. 

Equal  Opportunity  Employer 


_ EDITORIAL _ 

AGGRESSIVE  REPORTER  to  cover 
municipal  beat,  handle  general  assign¬ 
ment  news  for  southwestern  Pennsylva¬ 
nia  daily.  Must  have  at  least  three 
years  of  doily  experience.  Reply  to  Box 
08296,  Editor  &  Publisher. 

AN  EDITOR-IN-CHIEF 

Editor  sought  for  highly-respected,  long 
established,  20,000  circ.  weekly  with  a 
tradition  of  excellence  and  indepen¬ 
dence  in  a  sophisticated  but  still 
somewhat  rural  Northeast  beach  resort 
community.  Responsible  for  managing 
a  full-time  editorial  staff  of  1 0  plus  str- 
ingers,  columnists  and  other  con¬ 
tributors  and  for  the  overall  content 
(including  editorials)  and  layout  of  a 
broadcost  that  averages  48  pages  a 
week.  The  successful  candidate  will 
have  demonstrated  proficiency  as  a 
news  reporter  and  feature  writer,  will 
hove  experience  in  copy  editing,  page 
layout  and  headline  writing,  and 
above  all,  must  be  able  to  com¬ 
municate  a  clear  vision  of  what  a 
responsible  and  indispensable  news¬ 
paper  should,  and  should  not  be.  Send 
resume  and  cover  letter  to:  Box  08298, 
Editor  &  Publisher. _ 

AN  EXPERIENCED  BUSINESS  writer  is 
sought  by  the  Middletown  Journal,  a 
23,000  daily  between  Dayton  and  Cin¬ 
cinnati,  Ohio.  Resumes  to  Michael 
Williams,  managing  editor,  52  S. 
Broad  St.,  Middletown,  OH  45055. 

ASSISTANT  CITY  EDITOR:  The  Naples 
Daily  Newrs  -  a  Florida  newspaper  in 
the  fastest  growing  market  in  the  coun¬ 
try  -  has  an  immediate  opening  for  a 
hard-working  journalist  with  an  eye 
for  detail  and  a  love  of  words  to  work 
with  a  staff  of  18  reporters.  The  night 
assistant  city  editor  will  edit  local  copy, 
oversee  late-breaking  stories  and  con¬ 
tribute  to  long-term  planning  projects. 
Apply  to  Mike  Cote,  city  editor,  Naples 
Daily  News,  1075  Central  Ave., 
Naples,  FL  34102.  Applicants  may 
also  respond  via  E-mail  to: 

mjcote@naplesnews.com 

ASSISTANT  NEWS  EDITOR 

The  Fresno  Bee,  a  McClatchy  newspa¬ 
per  in  California's  affordable  Central 
Valley  (circ.  155,000  daily;  190,000 
Sunday),  has  an  immediate  opening 
for  on  Assistant  News  Editor  to  slot 
local  and  wire  copy  and  supervise  the 
news  desk.  We're  looking  for  someone 
with  minimum  five  years  daily  copy  edit¬ 
ing  experience  who  is  a  master  of  AP  style 
and  computer  literate  (QuarkXPress  a 
plus).  Supervisorial  experience  helpful, 
but  not  required,  (if  you're  a  good  com¬ 
municator  ond  an  effective  coach.) 
Shift  4-midnight;  competitive  salary 
based  on  experience  plus  excellent 
benefit  package.  Send  resume,  cover 
letter,  and  several  samples  of  your  work 
(editing/writing)  before  October  20  to: 
THE  FRESNO  BEE,  HUMAN  RESOURCES 
DEPT.,  1626  E  Street,  Fresno,  CA 
93786.  An  Equal  Opportunity 
Employer. 


October  11, 1997 


http://www.mediainfo.com 


Editor  &  Pi  BiJSHER  55 


HELP  WANTED 


EDITORIAL 


ATTENTION  GRADUATES 
Entry-level  reporter,  capable  of  sound, 
award-winning  writing,  needed  for 
NC's  largest  weekly.  Will  need  to  have 
some  combination  of:  hard  news 
(education  expertise  a  plus), 
investigative,  business,  features,  and/ 
or  have  photography  skills.  $15,000- 
$16,000.  Send  resume,  references, 
best  clips  to:  The  Alamance  News, 
P.O.  Box  431 ,  Graham,  NC  27253. 


AWARD  WINNING  MIDWEST  DAILY 
needs  a  self-starting  reporter  who 
craves  competition,  has  an  insatiable 
curiosity  and  knows  how  to  be  a  true 
team  player.  Send  resume  and  writing 
samples  ta  Box  08305,  Editor  &  Pub¬ 
lisher. 

AWARD-WINNING  medium  sized 
Zone  8  daily  has  openings  for  a  gen¬ 
eral  assignment  reporter  who  is  fluent 
in  Spanish,  two  assistant  city  editors 
and  a  sports  copy  editor.  Reporter 
applicants  should  have  excellent  writ¬ 
ing  and  reporting  skills,  and  aptitude 
for  investigative  journalism.  Assistant 
City  Editor  candidates  should  have  out¬ 
standing  editing  and  communication 
skills.  Each  assistant  will  work  with  a 
team  of  reporters  to  produce  compell¬ 
ing  daily,  weekend  and  long-range 
stories.  We're  looking  for  applicants 
with  line-editing  experience  or  senior 
reporters  who  want  to  move  into  news 
management.  Candidates  for  sports 
copy  editor  must  produce  bright 
headlines  and  have  excellent  layout 
and  word  editing  skills.  A  knowledge 
of  QuarkXPress  is  preferred.  Our 
newspaper  values  creative  and 
innovative  ways  to  present  the  news 
and  has  an  active  online  presence.  We 
are  a  newspaper  that  places  a  pre¬ 
mium  on  diversity  in  the  workplace. 

All  replies  to  Box  08292,  Editor  &  Pub¬ 
lisher. 


The 

communication 
link  of  the 
newspaper 
industry  every 
week 
since  1884. 

212  ♦675  *4380 

ext.  170, 171, 173 


EDITORIAL 


BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  for  a  general 
assignment  reporter  with  emphasis  on 
county  government.  Send  resumes  to: 
Steve  Fields,  Banner-Graphic,  100  N. 
Jackson  St.,  Greencastle,  IN  46135. 


BEAT  REPORTER 

The  Fairbanks  Daily  News-Miner  has 
an  immediate  opening  for  a  full-time 
beat  reporter.  This  is  a  20,000  circula¬ 
tion  daily  in  the  far  north  with  unique 
reporting  opportunities  in  Alaska's 
Bush  and  in  a  circulation  area  the  size 
of  Connecticut.  The  successful  applicant 
will  have  at  least  two  years  experience 
at  a  daily  newspaper  or  comparable 
writing  experience.  The  reporter  will  be 
assigned  to  a  beat  and  also  will  be 
responsible  for  covering  stories 
assigned  by  the  editor.  The  reporter 
must  be  an  excellent  writer,  with  the 
ability  to  present  information  quickly 
and  accurately.  The  reporter  must  be 
aggressive  but  possess  excellent  people 
skills  for  dealing  with  the  public.  Reply 
to  Kelly  Bostian,  managing  editor,  P.O. 
Box  70710,  Fairbanks,  AK  99707; 
(907)  459-7585; 

E-mail:  editor@newsminer.com 

BUSINESS  REPORTER 
The  Press-Enterprise,  the  dominant  and 
fastest-growing  newspaper  in  Southern 
California's  Inland  Empire,  is  looking 
for  a  competitive,  experienced  Business 
reporter.  Send  resume  and  clips  to 
David  Harrison,  executive  business 
editor.  The  Press-Enterprise,  3512 
Fourteenth  St.,  Riverside,  CA  92501 . 

COPY  EDITOR  WANTED 
Are  you  an  energetic,  detail-oriented 
copy  editor  with  3  years  of  daily 
newspaper  experience?  If  so,  you 
might  qualify  for  a  spot  on  the  Boston 
Herald's  dynamic  news  team. 

We're  seeking  a  full-time  copy  editor 
with  an  eye  Tor  tabloid  layout  and  a 
knack  for  writing  clear,  compelling 
headlines.  Experience  in  pagination, 
QuarkXPress  and  camputer  systems 
helpful. 

Send  resume  and  work  samples  to: 

Andrew  Tomolonis 
Deputy  Managing  Editor  for  News 
Boston  Herald 
1  Herald  Square 
P.O.  Box  2096 
Boston,  MA  02106-2096 


COPY  EDITOR/DESIGNERS  WANTED 

ANG  Newspapers  in  the  SF  Bay  Area 
is  looking  for  experienced  copy  editor/ 
designers  in  its  News  Design  Center. 
We  are  fully  paginated  on  Harris  and 
put  out  six  daily  newspapers  everyday. 
Please  write  to: 

Keith  Jones,  Managing  Editor 
ANG  News  Design  Center 
4770  Willow  Road 
Pleasanton,  CA  94588 


CITY  GOVERNMENT  REPORTERS  - 
Staff  turnover  presents  excellent 
opportunity  for  enterprising  reporters 
with  experience  covering  local  gov¬ 
ernment.  Jacksonville,  Florida  is  the  sixth- 
fastest  growing  metro  area  in  the 
country,  with  over  1  million  people. 
That  kind  of  growth  creates  many 
demands  on  local  government,  and 
similar  demands  on  the  reporters  cover¬ 
ing  it.  We  need  two  smart,  aggressive 
and  seasoned  reporters  to  spearhead 
our  core  city  government  coverage:  the 
Mayor's  Office  and  City  Council.  Send 
resume  and  six  clips  to:  John  Burr, 
news  editor.  The  Florida  Times-Union, 
P.O.  Box  1949,  Jacksonville,  FL 
32231. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


COPY  EDITOR/PAGINATOR 
The  Patriot-News  in  Harrisburg,  PA,  a 
102,000  daily/ 1 74,500  Sunday,  is 
seeking  a  copy  editor/paginator. 

The  position  requires  editing  local  and 
wire  copy  with  a  view  toward  backup 
wire  desk  responsibilities.  Layout, 
pagination  and  prior  copy  editing 
experience  are  necessary. 

Pagination  duties  include  designing 
and  paginating  local  sectian  frants, 
local  inside  pages  and,  from  time-to- 
time,  wire  pages.  There  will  also  be  the 
need  to  select  photographs  and  work 
with  the  graphics/art  department  to 
work  up  graphics. 

Copy  editing  duties  include  editing 
stories  for  style  and  comprehen¬ 
siveness,  plus  headline  and  photo  cap¬ 
tion  writing. 

Candidates  should  have  a  strong  back¬ 
ground  in  copy  editing  and  headline 
writing,  as  well  as  proven  layout  skills. 
Send  resume  and  clips  ta  Bob  Vucic, 
executive  news  editor.  The  Patriot- 
News,  P.O.  Box  2265,  Harrisburg,  PA 
17101. 

COPY  EDITOR/PAGE  DESIGNER 

The  Fayetteville  Observer-Times,  a 
75,000  daily  in  North  Carolina  needs 
a  copy  editor  who  knows  packaging 
and  points  of  entry,  can  write  crisp 
headlines  and  can  edit  copy  with  atten¬ 
tion  to  detail.  Send  resume  and  work 
samples  to  Mike  Arnholt,  managing 
editor,  Fayetteville  Observer-Times, 
P.O.  Box  849,  Fayetteville,  NC  28302. 


COPY  EDITOR:  Like  to  do  it  all  -  copy 
edit,  design  pages,  paginate?  We're  a 
30,000  daily  in  a  growing  community 
vibrant  with  arts,  industry  and  volun- 
teerism.  Share  your  creative  talents 
with  our  seasoned  staff  of  award¬ 
winning  reporters,  photographers,  art¬ 
ists  and  editors.  We  prefer  journalism 
degree,  copy  editing  experience  and 
QuarkXPress  knowledge.  Send  resume, 
clips  and  cover  letter  by  Oct.  20  to  Jim 
Haag,  assistant  editor,  or  Scott  Seirer, 
executive  editor,  P.O.  Box  740,  Salina, 
KS  67402-0740.  (785)  823-6363  or 
E-mail  to:  sjjhaag@salijournal.com 


COPY  EDITOR:  Strong,  detail-driven 
copy  editor  for  23,000-circulation 
daily  in  Central  California  Gannett 
owned  newspaper.  Required  skills 
include  strong  headlines,  solid  page 
designs,  ability  to  recognize  and  cor¬ 
rect  errors  swiftly.  2-3  years  experi¬ 
ence  preferred;  daily  newspaper  expe¬ 
rience  helpful.  Macintosh  experience, 
particularly  in  FreeHand  and  QuarkX¬ 
Press  programs  especially  valuable.  Vis¬ 
alia  Times-Delta  appreciates  the  advan¬ 
tages  af  a  diverse  workforce  through  a 
commitment  to  equal  employment 
opportunity.  Full-time  with  benefits. 
Send  resumes,  references  and  samples 
to:  Gene  Garaygordobil,  Visalia 
Times-Delta,  330  N.  West  Street,  Vis¬ 
alia,  CA  93291 . 


COPY  EDITOR:  Coastal  Maine  business 
newspaper  publishing  group  seeks 
reporter/copy  editor  with  electronic 
layout/pagination  experience.  Strong 
newsgathering,  writing  and  editing 
skills  essential;  QuarkXPress  experi¬ 
ence  a  major  plus.  Affordable,  safe, 
rural  location;  good  career  growth 
opportunities.  Send  resume  and  salary 
history  to:  Publisher,  Compass  Pub¬ 
lications,  Inc.,  P.O.  Box  37,  Ston- 
ington,  ME  04681 . 


COPY  EDITOR:  We're  looking  for  an 
experienced  copy  editor  who  will 
ensure  our  readers  get  concise, 
accurate  copy  topped  with  eye¬ 
catching  headlines  and  informative 
photo  captions.  Universal  copy  desk 
responsibilities  also  include  layout  and 
pagination.  Send  resume  and  letter  to 
Danny  Carter,  news  editor.  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31 702  or  fax  to  (91 2)  888-9353. 


COPY  EDITORS.  QuarkXPress  a  must. 
Resume,  clips  to  K  Davy,  North 
County  Times,  207  E.  Pennsylvania 
Ave.,  Escondido,  CA  92009. 


COPY  EDITORS:  The  Tribune  is  a 
105,000-circulation  daily  serving  the 
fastest  growing  market  in  the  country 
and  among  the  most  competitive-- 
suburban  Phoenix.  We're  looking  for 
editors  who  can  help  make  us  better 
through  attention  to  detail,  clever 
headline  writing  and  imaginative 
packaging.  If  you  can  handle  the  sun¬ 
shine  and  hove  the  skills  and  energy  to 
play  on  our  team,  send  resume,  cover 
letter  and  work  samples  to  Bob  Satnan, 
news  editor.  The  Tribune,  120  W.  1st 
Avenue,  Mesa,  AZ  85210. 


For  quicker  placement,  you  con  Fox  your  Positions 
Wanted  ad  along  with  your  Visa/Mastercard/American 
Express  number  and  expiration  date  to  (21 2)  929-1 259 


i 


JAVAVillll 


HELP  WANTED 


COPY  EDITOR 

Ttie  Fairbanks  Daily  News-Miner  has 
an  immediate  opening  for  a  full-time 
copy  editor.  This  is  a  fully  paginated 
20,000  circulation  daily  in  the  far 
north.  We  use  a  Harris  pagination 
system.  Applicants  must  possess  strong 
editing,  headline  writing  and  layout 
skills.  Good  news  judgment  and  an 
ability  to  meet  deadlines  are  essential. 
At  least  one  year's  experience  daily 
desk  editing  is  preferred.  Knowledge  of 
computers,  pagination  and  design 
software  required.  The  copy  editor  is 
responsible  for  editing  and  layout  of  a 
variety  of  news  pages-  features  to 
sports-  and  must  be  versatile.  Hours 
are  generally  4  p.m.-  midnight,  but  flex¬ 
ibility  is  important.  Reply  to  Kelly  Bos- 
tion,  managing  editor,  P.O.  Box 
70710,  Fairbanks,  AK  99707,  (907) 
459-7585, 

E-mail:  editor@newsminer.com 


COVER  STORY  WRITER 
Metro  Pulse,  an  award-winning 
30,000  alternative  newsweekly  in  Knox¬ 
ville,  is  looking  for  a  sowy  reporter 
who  can  write  in-depth,  magazine- 
style  stories  that  take  a  lot  of  digging 
and  craftsmanship.  Versatility  and  lots 
of  verve  are  musts.  Please  send  cover 
letter,  resume,  and  at  least  three  clips 
to  Coury  Turczyn,  executive  editor, 
Metro  Pulse,  505  Market  St.,  Krraxville, 
TN  37902. 


DEPUTY  FEATURES  EDITOR 

Central  Colifornia's  leading  newspa¬ 
per,  The  Fresno  Bee,  is  in  search  of  a 
versatile  and  talented  editor  for  its 
No.  2  slot  in  the  features  department. 
Must  be  a  strong  word  editor  with 
managerial  experience  and  a  desire  to 
work  on  a  team  that  is  quickly  moving 
forword  to  make  The  Bee  the  best  it 
can  be.  Additional  strengths  in  page 
design  including  QuarkXPress  know¬ 
ledge,  good  visual  sense,  planning  & 
organizational  skills,  arxl  knowledge/ 
apppreciation  for  all  kinds  of  pop 
culture  a  plus.  Staff  includes  10  writers, 
4  copy  editors  and  several  assistant 
editors  producing  eight  sections  per 
week.  We  value  the  benefits  of  a 
diverse  workplace.  Interested  appli¬ 
cants  should  send  resume,  samples  of 
work  (editing  and  design),  and 
references  to:  HUMAN  RESOURCES, 
The  Fresno  Bee,  1626  E  Street,  Fresno, 
CA  93786. 

DO  YOU  HAVE  a  burning  desire  to 
rake  muck  in  one  of  Americas's  great 
news  towns?  Can  you  find  the  buried 
bodies  and  tell  a  great  story?  The 
Philadelphia  City  Paper  is  looking  for 
three  people  to  fill  immediate  reporter 
openings.  Send  resume  and  clips  to 
Howard  Altman,  news  editor,  206  S. 
13th  Street,  Philadelphia,  PA  19107  or 
E-mail:  altman@citypaper.net 

The  two  most  important  things  in  life  are 
good  friends  and  a  strong  bull  pen 

Bob  lemon 


DYNAMIC  COPY  EDITOR  and  a  hard- 
nosed  general  ossignment  reporter  are 
sought  by  an  award-winning  newspa¬ 
per  in  upstate  New  York.  We  hove  just 
won  seven  awards  from  the  state  Asso¬ 
ciated  Press  Association  for  outstand¬ 
ing  layout,  design,  graphics,  reporting 
ond  featuring  writing.  We  have  a 
dynamic  copy  desk  that  is  on  the  cut¬ 
ting  edge  of  design.  We  have  a  report¬ 
ing  team  that  is  second  to  nor>e.  If  you 
are  interested  and  ready  for  the 
challenge  of  your  life,  send  resume, 
cover  letter  and  clips  ASAP  to  Mike 
Gossie,  managing  editor.  The  Leader, 
P.O.  Box  1017,  Coming,  NY  14830- 
0817. 


The  Press-Enterprise,  170,000- 
circulation  leader  in  California's  Inland 
Empire,  seeks  an  editor  to  direct 
reporters  in  a  highly  competitive 
environment.  Emphasis  on  competitive 
instincts,  leadership,  team  building  and 
aggressive  local  news  values,  with  skills 
to  help  reporters  expand  their  reach. 
Show  us  what  you've  done;  convince 
us  of  what  you  can  do.  Salary 
$50,000  range.  Resume,  samples  to 
Managing  Editor  Mel  Opotowsky, 
Press-Enterprise,  Box  792,  Riverside, 
CA  92502. 


EDITOR.  The  Springfield  (OR)  News, 
an  award  winning  twice-weekly  news¬ 
paper,  has  an  immediate  opening  for 
the  position  of  editor.  Ideal  candidate 
will  possess  strong  leadership  skills,  the 
ability  to  generate  and  edit  copy,  write 
headlines,  and  meet  deadlines.  Candi¬ 
date  must  also  be  proficient  in  QuarkX¬ 
Press.  We  offer  a  competitive  salary, 
benefits  and  profit  sharing.  Send  a 
resume,  a  letter  outlying  your  news  phi¬ 
losophy,  and  copies  of  your  latest  work 
to:  David  Holgate,  publisher.  The 
Springfield  News,  P.O.  Box  1 39, 
Springfield,  OR  97477. _ 

EDITOR/REPORTER:  L.A.-area  business 
newspaper  seeks  highly  motivated 
leader  for  major  expansion.  The  ability 
to  lead  small  news  team  in  a  com¬ 
petitive  market  is  critical,  as  is  the  skill 
in  developing  contacts  within  business 
community.  Looking  for  a  leader,  not  a 
processor.  Should  hove  some  business 
journalism  experience;  management 
,  background  a  plus.  Please  send 
resume/clips  to  Matt  Toledo,  c/o  L.A. 
Business  Jwrnal,  5700  Wilshire  Blvd., 
#170,  Los  Angeles,  CA  90036. _ 

EDITORIAL  PAGE  EDITOR 
We  need  an  editorial  page  editor  who 
is  as  comfortable  writing  about  moun¬ 
tain  laurel  in  bloom  as  about  school 
reform,  and  will  never  use  the  phrase, 
“On  the  one  hand/on  the  other  hand” 
in  an  editorial.  We're  one  of  America's 
best  small-metro  dailies,  located  in  a 
beautiful  mountain  valley  in  Pennsylva¬ 
nia.  Reply  to  Box  08282,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


EDITORIAL  WRITER,  nation's  oldest 
newspaper,  Connecticut's  biggest.  Min¬ 
imum  two  years  experience,  generalist, 
familiarity  with  CT  and  New  England  a 
plus.  Top-quality  opinion  writing  a 
must,  no  ideologues.  Contoct  only  in 
writing  or  E-mail,  with  clips:  John 
Zakarion,  The  Courant,  285  Broad 
St.,  Hartford,  a  061 15. 

Zakarian@Courant.  com 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 


EDITORS 

New  Times  is  looking  (or  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  In 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  For 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  In  the  (all  of  1997,  also  needs  a 
managing  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
or  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  colls  or  E-mails,  please. 

EDITOR 

The  1 996  NNA  General  Excellence 
winner  needs  an  editor  to  continue  our 
tradition.  We  seek  an  experienced 
leader  to  direct  a  team  that  believes 
success  is  achieved  by  combining 
enthusiasm,  knowledge,  beliefs  and  a 
commitment  to  their  readers.  This  prog¬ 
ressive  Twin  Cities  river  town  offers  a 
small  town  environment  with  an 
excellent  school  system.  Successful 
candidate  will  become  a  member  of  a 
family  owned  newspaper  group  provid¬ 
ing  a  solid  employment  pockom  with 
opportunities  for  growth.  Submit  a 
thorough  package  including  your 
goals,  salory  history  and  your  vision 
(or  an  exceptional  weekly  newspaper 
abng  with  your  measurable  standards. 
Send  to  Steve  Messick  P.O.  Box  277, 
:  Hastings,  MN  55033. 

!  EXECUTIVE  EDITOR 

I  Wanted  to  lead  the  newsroom  of  a 
i  50,000  daily  (60,000  Sunday)  in  a 
I  highly  competitive  New  England  area, 
i  We  are  looking  for  a  skilled  manager 
i  to  inspire  a  talented  staff  of  50  and  a 
:  corps  of  correspondents.  Should  hove 
I  experience  budgeting,  attaining  goals, 
;  handling  production  issues  in  a  fully 
■  paginated  shop.  Familiarity  with  Har- 
i  ris/Mac  networked  systems  a  plus. 
:  Send  resume,  salary  history  and  a 
I  copy  of  your  paper  to  Box  08293, 
j  Editor  &  Publisher. 


EXECUTIVE  EDITOR 

The  Enterprise  in  Brockton,  MA  is  look¬ 
ing  (or  an  experienced  editor  to  lead 
our  talented  staff  in  the  continued 
development  of  our  locol,  community 
oriented  daily  and  Sunday  newspa¬ 
pers.  Send  resume,  samples  of  your 
accomplishments,  references  and 
salary  history  to:  James  F.  Plugh,  pub¬ 
lisher,  The  Enterprise,  60  Main  St., 
Brockton,  MA  02401 . 


EXPERIENCED,  resourceful,  talented 
editor  who  can  get  the  most  out  of  a 
young  staff  at  an  established  weekly  in 
beautiful  northwest  Montana.  Apply 
with  work  samples  to  P.O.  Box  189, 
Columbia  Falls,  MT  59912. 


FEATURES  BEAT 

The  News  &  Observer  seeks  an  experi¬ 
enced,  energetic  reporter  with  beat 
experience  and  writing  polish  to  cover 
the  local  TV-rodio  market  plus  North 
Carolina's  movie  industry.  It's  not  a 
crih'c's  or  a  columnist's  gig,  but  a  high- 
profile,  high-energy,  feotures  beat. 
Ideal  candidate  would  hove  at  least 
five  years  daily  experience.  No  calls, 
please;  send  letter,  resume,  list  of  (our 
references,  10  best  clips  plus  five  story 
ideas  to  Felicia  Gressette,  features 
editor.  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27602. 
Also,  go  online  at  www.news- 
observer.com/stoff/jobs/,  fill  out  the 
application  and  submit. 


FREEDOM  NEWSPAPERS  of  New 
Mexico  has  opening  for  three  pro¬ 
fessionals  who  can  hap  us  better  serve 
readers  of  our  PM  &  Sunday  pub¬ 
lications: 

REPORTER  who  is  curious  and 
resourceful,  to  cover  city/county  gov¬ 
ernment.  Must  be  good  at  uncovering 
facts  others  may  not  want  revealed  and 
able  to  record  them  accurately,  clearly 
and  concisely. 

PHOTOGRAPHER  with  imagination 
and  technical  skill  to  provide  a  steady 
stream  of  high-quality  news,  sports 
action  and  feature  photos  in  color. 
DESIGNER  with  (lair  and  imagination, 
capable  of  front-to-bock  pagination  of 
a  daily  newspaper.  Available  tools 
include  QuarkXPress,  NewsEdit  Pro 
and  Adobe  Photoshop.  We  use  color 
daily. 

We  serve  communities  that  are  the  hub 
of  a  grain-and-livestock  region  close  to 
the  Texas  line  and  Eastern  New  Mex¬ 
ico  University.  Benefits  include  medical, 
dental,  401  (k)  and  future  opportunities 
.  within  Freedom  Communications,  pub- 
j  lisher  of  26  daily  newspapers  coast  to 
i  coast. 

:  Fax  resume  to  Bob  Wright  at 

i  (505)  762-3879 

i  FULL-TIME  reporter  to  cover  community 
I  beat,  with  high  strung  politics  and 
I  personalities.  Enthusiasm,  speed, 
;  productivity,  energy.  Fascination  with 
■  complex  situations  required.  Experi- 
j  ence  is  a  big  plus.  You  will  work  hard, 
i  you  won't  earn  much,  but  you  will 
;  learn  worlds  at  this  afternoon  daily, 
i  Resume,  clips,  one-page  letter  to  Car- 
:  rie  Jacobson  executive  editor.  The 
\  Westerly  Sun,  56  Main  St.,  Westerly, 
i  Rl  02891 .  Materials  will  be  accepttxJ 
I  until  Tuesday,  Oct.  7. 
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HELP  WANTED  I _ EDITORIAL 

i  MONTEREY  CALIFORNIA 


_ EDITORIAL _ 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  as  a  writer/feature 
editor  with  page  design  experience. 
Lead  our  small  staff  and  dozen  freelan¬ 
cers.  Pen  1-5  pieces  a  week,  oversee 
staff,  design  by  QuarkXPress  (PC),  plan 
for  future  issues.  Excellent  salary  & 
benefits  package.  Move  to  South  Flor¬ 
ida  and  be  yourself.  Fax  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  or  call  Bill 
Watson  at  (305)  757-6333,  ext.  8562 
to  schedule  interview.  Start  work 
immediately. 


GRAPHIC  ARTIST 

ANG  Newspapers,  a  six-newspaper 
group  in  San  Francisco  Bay  Area,  is 
seeking  experienced  graphic  artist  with 
good  illustration  and  info-graphic  skills 
and  proficient  in  PhotoShop  and 
Illustrator.  Send  cover  letter,  resume 
and  clips  to:  Kory  Hansen,  art  director, 
ANG  Newspapers,  4770  Willow 
Rood,  Pleasanton,  CA  94588. 

No  calls,  please 


HAWAII'S  LARGEST  NEWSPAPER,  The 
Honolulu  Advertiser,  has  openings  for 
journalists  with  a  dedication  to 
excellence  and  a  passion  for  the  busi¬ 
ness. 

ASSISTANT  FEATURES  EDITOR: 
Creative,  energetic.  Help  put  an  edge 
on  our  lifestyle-entertainment  report. 
Story  development,  hands-on  editing, 
pulling  it  all  together.  Some  manage¬ 
ment  experience  needed. 

ASSISTANT  BUSINESS  EDITOR:  Good 
knowledge  of  business  arena  and  how 
to  convey  it  to  readers.  Strong  word¬ 
editing  skills.  Asia-Pacific  experience  a 
plus.  Some  management  experience 
needed. 

SENIOR  PAGE  DESIGNER:  Combine 
hands-on  page  design  with  a  first  step 
into  management.  Strong  creative 
sense,  detail-oriented.  Help  with  pend¬ 
ing  re-design  and  pagination 
expansion. 

COPY  EDITOR:  Compelling  headlines, 
crisp  word-editing.  Will  be  used  often 
for  the  slot,  news  desk. 

Send  cover  letter  and  resume  to:  M.J. 
Smith,  managing  editor.  The  Honolulu 
Advertiser,  605  Kapiolani  Blvd., 
Honolulu,  HI  96813.  No  telephone 
calls,  please. 


IMMEDIATE  —  We  need  strong  talent 
for  our  news  teams  at  The  Daily  Com¬ 
mercial  (32,000  circulation,  7-day 
AM,  in  C.  FL).  Immediate  openings  for 
reporters  who  thrive  on  beating  the 
competition.  Openings  for  QuarkX¬ 
Press  (Mac)  Copy  Editors.  Resume, 
clips  to  Jim  Perry,  publisher,  P.O.  Box 
490007,  Leesburg,  FL  34749. 


_ EDITORIAL _ 

LEAD  PAGE  DESIGNER 
THE  DAILY  PRESS  is  looking  for  a  lead 
page  designer  for  its  local  team.  The 
position  requires  demonstrable  ability 
to  design  outstanding  pages,  edit 
tightly  and  write  accurate,  appealing 
headlines  and  cutlines.  Word  pro¬ 
cessing  experience  and  Mac  desktop 
publishing  experience  are  expected.  If 
you  are  a  self-starter  and  a  team 
player  with  the  ability  to  work  quickly 
and  effectively  under  deadline  pres¬ 
sure,  send  resume  and  work  samples  to 
Joanne  Bryant,  human  resources  man¬ 
ager,  Daily  Press,  7505  Warwick  Bou¬ 
levard,  Newport  News,  Virginia 
23607-0746  or  you  may  fax  your 
resume  and  cover  letter  to  (757)  247- 
7884  or  E-mail  to:  jbryant@tribune.com. 
Questions  should  be  sent  to  Sheila 
Solomon,  staffing  and  development 
editor  (757)  247-4646. 


LOOKING  FOR  A  CHANCE  TO  DO 
GREAT  JOURNALISM?  Weekiv  Planet, 
a  thriving  alternative  newsweekly  in  the 
Tampa  Bay  area,  is  looking  for  a 
mature  writer  with  a  minimum  of  5 
years  experience  to  cover  in-depth 
news  and  feature  stories.  Our  ideal 
candidate  is  a  creative  thinker  with  the 
ability  to  grasp  complicated  news 
issues  and  present  them  to  a 
sophisticated  readership  in  a  fair  and 
thoughtful  manner;  personal  and  pro¬ 
fessional  maturity  are  a  must.  Sound 
like  you?  Send  5  of  your  best  clips  to 
Susan  Dix  Tibbits,  Weekly  Planet,  402 
Reo  Street,  Suite  218,  Tampa,  FL 
33609. 


MANAGING  EDITOR 

Growing  35,000  AM  in  Philadelphia's 
western  suburbs  seeks  hands-on  leader 
and  coach  passionate  about  local 
news.  Pagination  (QuarkXPress)  expe¬ 
rience  a  plus.  Our  local  coverage  has 
won  national  recognitian  (recent  APSE 
Top  10,  APSE  Public  Service  Award 
finalist  this  year)  and  we  are  part  of  an 
expanding  group.  Send  resume, 
examples  of  your  work  to  William  M. 
Caulfield,  editor.  Daily  Local  News, 
250  North  Bradford  Ave.,  West 
Chester,  PA  1 9382. 


MOBILE  (Ala.)  REGISTER  seeks 
editorial  writer  to  help  express  its  con¬ 
servative  voice  on  national  issues  and 
its  progressive  view  of  local  and  state 
affairs.  We  are  a  100,000-plus  daily 
on  the  Gulf  Coast,  with  an  editorial 
page  that  strives  to  involve  the  com¬ 
munity.  Please  be  well-read  and  well- 
educated,  and  hove  a  flair  for  the  lan¬ 
guage.  Editorial  writing  experience 
preferred.  You  will  also  have  layout- 
pagination  duties.  Resume,  writing  sam¬ 
ples  to  Editorial  Page  Editor  Frances 
Coleman,  Mobile  Register,  P.O.  Box 
2488,  Mobile,  AL  36652. 

(800)  239-1340,  ext.  607 


The  Monterey  County  Herald  has  three 
immediate  openings  for  regular  full¬ 
time  copy  editors.  Duties  involve  copy 
editing,  Headline  writing,  page  design 
and  pagination,  and  creation  of  simple 
charts,  logos  and  other  graphic  ele¬ 
ments.  Must  be  available  for  night  and 
weekend  work.  Requires  a  journolism 
degree  and  experience  (may  substitute 
demonstrated  academic  excellence  for 
experience).  Layout  and  pagination 
experience  and  Mac  fluency  highly 
desirable.  Send  cover  letter,  resume, 
references  and  work  samples  to:  J. 
Bruce  Baumann,  managing  editar.  The 
Monterey  County  Herald,  P.O.  Box 
271,  Monterey,  CA  93942  (No  phone 
calls,  please).  EOE 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Ft.  Lauderdale. 
Strong  writing  skills  essential.  Job 
entails  planning/editing  music  section, 
hiring  freelance  reviewers,  and  writing 
a  local  music  column  as  well  as 
reviews  and  feature-length  pieces. 
Send  cover  letter,  resume  and  five  best 
clips  to:  Christine  Brennan,  P.O.  Box 
5970,  Denver,  CO  80217.  No  calls  or 
E-mails,  please. 


NEWS  DESK  OPPORTUNITIES 

The  Bismark  (ND)  Tribune  has  open¬ 
ings  for  an  assistant  news  editor  and  a 
copy/design  editor.  We  pride 
ourselves  as  oeing  a  launching  point 
for  successful  careers  in  and  outside 
Lee  Enterprises,  Inc.  In  both  positions 
we  will  prepare  you  for  advancement 
with  lots  of  hard  work  and  coaching. 
Both  jobs  require  the  ability  to  design 
exciting  pages  on  deadline,  write 
award-winning  headlines,  excellent 
editing  and  news  judgment  skills,  and 
knowledge  of  QuarkXPress  and  Mac 
pagination.  Generally  we  expect  at 
least  three  years  experience  for  the 
assistant  news  editor  position,  how¬ 
ever,  compelling  credentials  will  be  con- 
sidered.  We  offer  a  four-day 
workweek,  competitive  wages  and 
benefits,  and  great  career 
opportunities  with  Lee  Enterprises. 
Send  resume  and  clips  to  Libby  Simes, 
HR  Manager,  The  Bismark  Tribune, 
P.O.  Box  1498,  Bismark,  ND  58502. 


NIGHT  CITY  EDITOR  WANTED 
Immediate  opening  for  night  editor 
Hernando  Today,  a  growing  daily  on 
Florida's  west  coast.  Prefer  weekly  or 
small  daily  staffer  who  is  currently 
working  in  Florida  or  southeast.  Pre¬ 
vious  editing  experience  gets  priority 
but  senior  reporters  wanting  to  move 
up  to  on  editing  position  also  OK. 
Send  resume,  clips  or  samples  to  Bob 
Nolte,  managing  editor,  Hernando 
Today,  15299  Cortez  Blvd., 
Brooksville,  FL  34613.  Call  mornings 
only  to  (352)  544-5295. 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  hold¬ 
er.  if  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  on  envelope  addressed  to  tne  E&P  Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach. 

If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


_ EDITORIAL _ 

NORTHEASTERN  COLORADO  daily 
newspaper  seeks  an  assistant  manag¬ 
ing  editor.  We'll  train  the  right  person. 
Reporting  experience  preferred.  AME 
must  know  QuarkXPress,  have  strong 
writing  skills  and  be  organized.  Send 
resume,  salary  requirements  and  five 
clips  to  Box  08299,  Editor  &  Pub¬ 
lisher _ 

NORTHWEST  HERALD 

We're  already  the  fastest  growing 
newspaper  in  Illinois.  Do  you  want  to 
help  us  grow  even  faster?  We  need 
editors,  reporters  and  photographers. 

REPORTERS 

Looking  for  candidates  with  one  year 
experience  of  daily  experience  or  the 
equivalent.  Experience  covering  local 
government,  and  an  understanding  of 
community  journalism  a  plus. 

PHOTOGRAPHERS 

We  need  versatile  shooters  able  to 
shoot  everything  from  Cub  Scouts  to 
the  Chicago  Cubs.  Daily  experience 
necessary.  Experience  with  Photoshop 
necessary. 

EDITORS 

We  are  always  on  the  lookout  for  able 
supervisors.  If  you  are  a  hands-an 
editor  who  knows  how  to  direct  local 
news  coverage,  you  could  help  us  as 
we  expand  in  the  future. 

The  Northwest  Herald  is  a  35,000 
seven-day  AM  located  in  the  booming 
suburbs  northwest  of  Chicago.  We've 
been  named  best  daily  in  our  class  four 
straight  years  by  the  Illinois  Press 
Association.  Our  sports  section  was 
voted  top  10  daily  and  Sunday  by  the 
AP.  If  you'd  like  to  be  part  of  this  suc¬ 
cess  story,  send  resume,  work  samples 
and  cover  letter  to  P.O.  Box  250, 
Crystal  Lake,  IL  60014.  Attn:  Cliff 
Ward. 

PAGE1  NEWS  EDITOR.  The  Daily 
Herald,  the  Chicago  area's  fastest 
growing  newspaper,  is  seeking  an 
energetic  senior  editor  to  oversee 
development  of  each  day's  top  news 
stories.  We  seek  a  highly  skilled  editor 
with  a  minimum  of  5  years  supervisory 
experience  at  a  medium-  or  large- 
circulation  daily.  This  position  will  play 
a  key  hands-on  role  in  the  most 
sophisticated  journalism  we  produce. 
A  background  in  investigative  and  com¬ 
puter-assisted  journalism  is  a  plus,  but 
the  primary  attributes  we  seek  are  solid 
news  judgment  and  the  ability  to 
make  stories  compelling  and  pertinent 
to  readers.  Salary  commensurate  with 
experience.  Send  resume  and  work 
samples  to  Jim  Slusher,  assistant 
managing  editor/development,  the 
Daily  Herald,  P.O.  Box  280,  Arlington 
Heights,  IL  60006. 

POLICE/GENERAL  ASSIGNMENT 
REPORTER:  We're  searching  for  an 
aggressive  reporter  who  can  develop 
law  enforcement  sources  and  produce 
quality  work  on  deadline.  Send 
resume,  letter  and  clippings  of  your 
best  work  to  Jim  Hendricks,  managing 
editor.  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31702  or  fax  to  (912) 
888-9353. 
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PAGE  EDITOR  -  The  Naples  Daily 
News,  a  Scripps  Howard  newspaper, 
has  an  immediate  opening  for  a  page 
editor  on  the  night  news  desk.  We  are 
looking  for  someone  with  the  design 
skills  to  put  together  an  eye-catching 
page  and  the  word  skills  to  edit  copy 
and  craft  good  headlines.  We  are  an 
award-winning  50,000-circulation 
daily  on  Florida's  beautiful  southwest 
coast.  Pages  are  produced  using  the 
Harris  pagination  system  and  QuarkX¬ 
Press.  Please  send  resume,  plus  the 
names  and  telephone  numbers  of  three 
references  to:  Bill  Blanton,  managing 
editor,  Naples  Daily  News,  1075  Cen¬ 
tral  Ave.,  Naples,  FL  34102.  Appli¬ 
cants  may  also  respond  via  E-mail  to: 
whblanton@naplesnews.com. 

POSITIVELY  AWARE,  the  nation's 
largest  magazine  covering  HIV  treat¬ 
ment  and  health,  seeks  Editor/Director 
of  publications.  Candidates  will  have 
health  journalism  and  publishing/ 
advertising  knowledge.  Aggressive  and 
business-  minded  editors  preferred.  Com¬ 
petitive  salary  and  moving  expenses. 
Fax  cover  letter  and  resume  to:  Phil 
Matthews,  executive  director,  at  (773) 
404-1040.  Test  Positive  Aware 
Network,  1258  W.  Belmont  Ave., 
Chicago,  IL  60657. 

PUBLISHER  seeks  talented  science 
writer  for  concise  manuscripts  explaining 
basic  lunar  theory.  Inquiries,  writing  sam¬ 
ples,  and  questions  to  Bill  Stites,  pub¬ 
lisher,  1075  75th  Street,  Marathon,  FL 
33050. _ 

REPORTER  &  COPY  EDITOR 
The  Las  Vegas  Review- Journal  is  seek¬ 
ing  a  reporter  and  a  copy  editor  for  its 
weekly  neighborhood  sections.  The  suc¬ 
cessful  reporting  candidate  will  be 
skilled  in  seeking  out  community  news 
and  finding  the  gcxxf  stories  that  don't 
make  the  daily  newspaper.  The  suc¬ 
cessful  capy  editor  candidate  will  be 
able  to  make  reporters  writing  better 
while  also  demonstrating  skills  in  page 
layout  and  pagination.  Send  a  resume 
and  work  samples  to  View  Editor  Kirk 
Kern,  Las  Vegas  Review- Journal,  P.O. 
Box  70,  Las  Vegas,  NV  89125  or  E- 
mail  at  Kirk-Kern@lvrj.com.  Pre¬ 
employment  drug  testing  required. 

An  Equal  Opportunity  Employer 

REPORTER  AND  COPY  EDITOR 
POSITIONS 

Small  seven-day  daily  (20,000  circula¬ 
tion)  about  65  miles  from  Washington, 
DC  and  Baltimore,  MD  needs  reporter 
and  copy  editor,  entry-level  positions. 
Reporter  should  be  an  aggressive  self¬ 
starter.  Copy  editor  should  have  strong 
grammar,  spelling  and  editing  skills,  as 
well  as  the  ability  to  paginate.  Experi¬ 
ence  with  QuarkXPress  a  must.  Some 
experience  with  Adobe  Photoshop 
helpful.  Send  clips,  cover  letter  and 
resume  to  Maria  Lorensen,  editor.  The 
Journal,  207  W.  King  Street, 
Martinsborg,  WV  25401 . 


REPORTER,  DESIGNER 
Colorado  mid-size  daily  selected  as 
“Best  of  the  Best”  among  notional  gen¬ 
eral  excellence  winners  seeks  hard 
workers  looking  to  join  the  team.  We 
offer  Ions  of  recreation  and  workplace 
opportunity. 

The  REPORTER  we  need  will  cover  City 
Hall.  We  need  a  proven  go-getter  on 
that  specific  beat. 

The  DESIGNER  we  need  must  be 
creative  and  will  use  Dewar  pagina¬ 
tion,  QuarkXPress,  AdobePhotoshop 
and  Windows  95. 

Send  clips  to  Troy  Turner,  assistant 
managing  editor.  Daily  Reporter- 
Herald,  201  E.  5th  Street,  Loveland,  CO 
80537. _ 

REPORTER:  Award-winning,  semi¬ 
weekly  70  miles  west  of  Houston  seeks 
good  news  person.  Minimum  $18,200 
to  start,  plus  good  benefits.  Photo, 
darkroom,  paste-up  helpful.  Mail 
resume,  letter  of  application, 
references  to  Christopher  Barbee,  P.O. 
Box  1 1 80,  El  Campo,  TX  77437. 

REPORTER 

Applications  are  being  accepted 
thraugh  Oct.  17  for  a  general  assign¬ 
ment  reporter  position  at  The  Daily 
Item,  a  seven-day,  29,000  circulation 
daily  in  central  Pennsylvania.  Send 
sample  stories  and  resume  to:  Human 
Resource  Manager,  The  Daily  Item, 
200  Market  St.,  Sunbury,  PA  1 7801 . 


REPORTERS 

THE  DAILY  JOURNAL  IN  CARACAS, 
VENEZUELA,  seeks  general  assignment 
news  Reporters,  strong  writing  skills 
and  good  news  judgment  helpful. 
Knowledge  of  Spanish  a  definite  plus. 
Candidates  should  be  willing  to 
relocate  to  Caracas  at  short  notice. 
This  is  an  excellent  opportunity  to  work 
in  South  America. 

Please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbatch,  editor-in-chief.  The  Daily 
Journal,  SKY  BOX  4405  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami,  FL 
33166-6400.  Phone  -  Caracas  011 
(582)562-6981. 

REPORTER 

The  Bond  Buyer,  a  daily  newspaper  cov¬ 
ering  municipal  finance,  seeks  a  smart, 
aggressive  reporter  for  its  Chicago 
office.  1  to  2  years  of  general  or  busi¬ 
ness  news  experience  preferred. 
Serious  inquiries  only,  please.  Send 
clips,  resume  to:  Tammy  Williamson, 
Midwest  Bureau  Chief,  The  Bond 
Buyer,  1 00  S.  Wacker,  Suite  1 800, 
Chicago,  IL  60606. 

REPORTER 

We  are  a  60,000-circulation  daily 
newspaper  within  35  minutes  of  New 
York  City.  Who  are  we  looking  for?  A 
top-notch  community  reporter  who's 
got  two  years  of  full-time  daily  experi¬ 
ence.  Send  letter,  resume  and  your  five 
best  clips  to  James  McGarvey,  assistant 
managing  editor.  Daily  Record,  P.O. 
Box  217,  Parsippany,  NJ  07054- 
0217. 


_ EDITORIAL _ 

RESTAURANT  CRITIC 
New  Times  is  looking  (or  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  ore  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  "  in  Phoenix,  Denver,  Miomi, 
Dallas,  Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  hcjven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 
No  calls  or  E-mails,  please. 

ROOM  TO  WRITE 

New  Times  is  Icxsking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reoc- 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1 997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mails,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SENIOR  EDITOR 

Ethnic  women's  magazine  seeks  bi¬ 
lingual  (English/Spanish)  journalist.  5 
years'  experience  editing,  rewriting 
features  for  consumer  magazines  or 
newspapers.  Conversant  with  Latina 
issues.  Prefer  NY,  NJ,  CT  resident.  Fax 
resume  to  (212)  997-2553. 


_ EDfTORIAL _ 

SPORTS  COPY/LAYOUT  EDITOR 

The  Daily  News  seeks  a  sports  copy/ 
layout  editor  (or  its  night  sports  copy 
desk  in  Los  Angeles  -  one  of  tne 
nation's  most  competitive  and  exciting 
newspaper  and  sports  markets.  Must 
hove  strong  word  editing,  headline  writ¬ 
ing  and  page  design  skills  with  a  daily 
newspaper.  Pagination  experience  a 
plus.  Letter,  resume,  work  samples  to: 
Doug  Jacobs,  executive  sports  editor. 
Daily  News,  P.O.  Box  4200, 
Wooclland  Hills,  CA  91 365-4200. 

SPORTS  DESIGNER/COPY  EDITOR 

Within  one  year  our  sports  section  will 
be  widely  regarded  as  the  best  in  Cen¬ 
tral  Illinois.  If  you  are  a  design  ace 
then  you  can  help  us  get  there.  We  are 
the  Herald  &  Review,  a  44,000  daily 
with  a  strong  commitment  to  sports 
Our  ideal  candidate  will  hove  a  flair 
lor  page  design,  headline  writing  and 
copy  editing.  Join  our  award-winning 
staff  and  help  us  make  Central  Illinois 
take  notice.  Send  resume  and  work 
samples  to  Jeff  Lampe,  sports  editor. 
Herald  &  Review,  601  E.  William 
Street,  Decatur,  IL  62523. 

SPORTS  DESK  PERSON  -  The  Times 
Union  seeks  a  copy  editor  skilled  in 
sports  journalism  and  word  editing  os 
well  as  page  design,  pagination  and 
QuarkXPress.  We're  the  leading  seven- 
day  newspaper  in  the  highly  com¬ 
petitive  northeastern  New  York/ 
western  New  England  region  with 
strong  emphasis  on  a  wide  range  of 
pro,  college  and  scholastic  sports  as 
well  as  outdoors  and  participatory 
sports.  Applicants  should  submit 
resume,  tearsheets  and  cover  letter  to 
Dan  Howley,  executive  sports  editor. 
Times  Union,  Box  15000,  Albany,  NY 
12212. 

SPORTS  REPORTER 

Fulltime  for  Midwest  Moncfay- Saturday 
PM.  Strong  reporting  and  writing  skills. 
Some  layout  experience  a  must.  QuarkX¬ 
Press  knowledge  preferable.  Good 
starting  salary  plus  benefits.  Send 
resume  and  clips  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL  61 301. 

SPORTS  WRITER  -  Sports  Writer  posi¬ 
tion  available  in  Yuma,  Arizona. 
Responsibilities  include  page  design, 
copy  editing  and  sports  editing.  Mini¬ 
mum  two  years  experience  with  a  daily 
newspaper  desired.  College  degree 
desired.  Send  clips  and  resume  to:  The 
Yuma  Daily  Sun,  P.O.  Box  271,  Yuma, 
AZ  85366.  (520)  782-6520,  ext.  228. 
Attn:  Bob  Romantic,  Sports  Editor. 

STAFF  WRITER 

Cityview  an  alternative  weekly  in  Des 
Moines,  needs  reporter  to  rattle  the 
corn  stalks.  Ambition  and  talent  more 
important  than  experience.  Make 
words  do  the  mambo  and  tear  down 
the  Titans.  Send  resume,  clips  to  David 
Martin,  Cityview,  100  Fourth  Street, 
Des  Moines,  lA  50309. 

Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 


October  11, 1997 


http;//www.mediainfo.com 


Editor  &  Pi  BUSHER  59 


HELP  WANTED 


_ EDITORIAL _ 

THE  DAILY  IBERIAN,  an  award¬ 
winning,  7-day  newspaper  in  the  heart 
of  Cajun  Country,  has  two  immediate 
openings  for  an  experienced  reporter 
to  cover  the  business  beat  and  for  a 
general  assignment  reporter.  The  ideal 
candidates  will  have  strong  writing, 
spelling,  grammar  and  organizational 
skills.  Send  cover  letter,  resume  and 
clips  to  James  Smith,  managing  editor. 
The  Daily  Iberian,  P.O.  Box  9290, 
New  Iberia  LA  70562  or 

E-mail:  dailyiberian@AISP.net 

THE  DAILY  YOMIURI,  a  Tokyo-based 
English  language  daily,  is  seeking  an 
experienced  page  editor  for  the  sports 
section.  Position  is  based  in  Tokyo. 
Wide  knowledge  of  sports  required,  as 
well  as  ability  to  write  and  edit  under 
deadline  pressures.  Page  layout  expe¬ 
rience,  preferably  with  QuarkXPress,  a 
must  Send  resume  with  photo  and  any 
clips  to:  Loni  Cossete;  Yomiuri 
Shimbun;  National  Press  Building, 
Suite  802;  Washington,  DC  20045. 

THE  SEATTLE  TIMES  seeks  an  enterpris¬ 
ing,  experienced  major-beat  sports 
reporter  to  cover  football  or  basketball. 
Applicants  need  a  nose  for  the  news,  a 
competitive  spirit,  and  an  ability  to 
write  in-depth  profiles  as  well  as 
perspective  profiles.  Three  years 
major-daily  experience  required.  Send 
cover  letter,  resume,  references  and 
clips  to  Millie  Quan,  AME,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
981 1 1 .  No  calls,  please. 


_ EDITORIAL _ 

THE  DULUTH  NEWS  TRIBUNE,  an 
award-winning,  Knight-Ridder  news¬ 
paper  on  Lake  Superior,  serving 
northwestern  Wisconsin  and  northern 
Minnesota  with  a  circulation  of  54,000 
daily  and  83,000  Sunday,  is  currently 
accepting  applications  for  the  following 
position: 

ARTS  &  ENTERTAINMENT  REPORTER 

Can  you  mix  mud  trucks  with  Mahler? 
Analyze  an  arts  center's  budget  and  pro¬ 
vocatively  profile  a  local  musician? 
Review  tonight's  play  after  filing  tomor¬ 
row's  breaking  news  story?  Then  come 
to  the  shores  of  Lake  Superior  and  join 
the  Duluth  News-Tribune.  We  need  an 
enterprising  reporter  who  can  write 
entertainment  news,  features  and 
reviews. 

Send  a  cover  letter,  resume  and  work 
samples,  including  at  least  three 
reviews,  to  Craig  Gemoules,  managing 
editor,  Duluth  News-Tribune,  424  West 
First  Street,  Duluth,  MN  55802. 


THE  GLEANER,  a  13,000  AM  A.H. 
Belo  daily  in  western  KY,  needs  copy 
editor/page  designer  with  ability  to 
handle  slot  on  four-person  news  desk. 
Resumes,  clips,  references  to  Ron 
Jenkins,  editor.  The  Gleaner,  P.O.  Box 
4,  Henderson,  KY  42420.  Fax  (502) 
827-2765. 


_ EDITORIAL _ 

THE  FLORIDA  TIMES-UNION  in 
Jacksonville  has  an  immediate  opening 
for  a  designer  in  the  features  depart¬ 
ment.  The  candidate  must  hove  strong 
design  and  ward  skills  and  a  good 
working  knowledge  of  QuarkXPress. 
Feature  fronts  are  produced  on  Quark¬ 
XPress;  inside  pages  are  produced  on  a 
Triple-I  front-end  pagination  system. 

A  candidate  with  strong,  creative 
design  skills  will  be  challenged  with  sec¬ 
tion  fronts.  Experience  is  preferred,  but 
talent  is  key. 

The  Times-Union  (181,000  daily; 
242,000  Sunday)  offers  an  attractive 
profit-sharing  plan  in  addition  to  stan¬ 
dard  benefits.  The  office  is  near  the 
heart  of  downtown  on  the  St.  Johns 
River. 

Northeast  Florida  offers  plenty  of 
sports  and  recreation,  including  the 
NFL  Jaguars,  The  Wodd  Golf  Village 
and  The  Players  Championship,  miles 
of  waterways  and  beaches  for  fishing, 
boating  and  fun.  Jacksonville  also 
offers  an  emerging  music  and  arts 
scene.  St.  Augustine,  Daytona  and 
Orlando  are  only  short  drives  away. 

To  learn  more  about  The  Florida  Times- 
Union  and  Jacksonville,  check  out  the 
website  at  www.jacksonville.com. 
Applicants  should  send  a  resume  and 
design  portfolio  samples  to:  Nancy  Vis- 
ser,  features  editor.  The  Florida  Times- 
Union,  P.O.  Box  1949,  Jacksonville,  FL 
32231.  For  more  information  call 
(904)  359-451 1 . 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


THE  KOKOMO  (IN)  TRIBUNE  is  seek¬ 
ing  an  assistant  managing  editor.  The 
assistant  will  help  the  managing  editor 
in  the  day-to-day  operation  of  the  local 
news  section  by  making  story  and 
photo  assignments,  and  edit  and 
designing  local  pages.  The  assistant 
edits  and  paginates  local  news  pages 
Saturday  nights,  and  is  responsible  for 
opinion  page  with  assistance  from 
managing  editor  and  publisher.  QuarkX¬ 
Press  a  plus.  Send  cover  letter,  resume 
and  references  to  Kokomo  Tribune, 
John  Wiles,  managing  editor,  3CX)  N. 
Union  St.,  P.O.  Box  9014,  Kokomo,  IN 
46904-9014. 


THE  QUAD-CITY  TIMES,  a  division  of 
Lee  Enterprises  in  the  heart  of  the  mid¬ 
west,  is  looking  for  an  Entertainment 
Reporter.  Someone  who's  a  talented 
writer,  who  can  handle  a  variety  of  dif¬ 
ferent  assignments  in  a  variety  of  dif¬ 
ferent  venues  and  situations  in  the 
entertainment  world  of  the  Quad- 
Cities.  The  perfect  candidate  will  hove 
terrific  interpersonal  communication 
skills,  work  well  in  a  team  atmosphere, 
have  a  good  sense  of  humor  ond  be 
open  to  covering  a  great  many  dif¬ 
ferent  topics.  Responsibilities  will 
include  being  the  lead  writer  for  our 
weekly  GO!  and  weekend  sections. 
The  Quad-City  Times  offers  a  com¬ 
petitive  salary  and  excellent  benefits.  If 
interested  please  send  a  resume  and 
cover  letter  to: 

Quad-City  Times 
Human  Resources 
500  E.  Third  Street 
Davenport,  lA  52801 
EOE 


EC?f  will  be  running  on  a  monthly  basis  recruit¬ 
ment  features  highlighting  various  issue  that 
affect  newspaper  personnel  and  managers.  If  you 
need  additional  information  about  placing  an  acl  in 
this  section,  please  call,  Classified  Department 
(212)  675-4380,  ext.  170, 171 

♦  October  25 

♦  November  22 

♦  December  20 

Editor  ^Publisher  Classified  Department 

11  W.  19th  Street,  New  York,  NY  10011 


_ EDITORIAL _ 

THE  MESSENGER-INQUIRER  of 
Owensboro,  Kentucky,  is  looking  for  a 
copy  editor.  If  you're  equally  camforta- 
ble  editing  stories,  paginating  ar  check¬ 
ing  a  page,  we  want  to  hear  from  you. 
We  believe  thot  variety  keeps  you 
fresh,  so  you'll  be  given  a  wide  range 
of  experiences  to  help  you  grow  pro¬ 
fessionally.  QuarkXPress  experience 
preferred,  but  not  essential.  We're  a 
34,000  daily  in  western  Kentucky, 
owned  by  A.H.  Belo  Corporation,  and 
with  an  aggressive  commitment  to 
high-quality  community  journalism. 
Send  resume  and  clips  to  Human 
Resources  Director  Sue  Trautwein,  P.O. 
Box  1480,  Owensboro,  KY  42302. 
_ EOE _ 

TV  CRITIC/REPORTER 

The  Seattle  Times  seeks  a  television 
critic/reporter.  Applicants  must  be  able 
to  judge  a  variety  of  programming  and 
write  cogent,  provocative  analysis  that 
will  help  readers  decide  how  to  spend 
their  viewing  time.  Candidates  should 
have  strong  reporting  and  writing 
abilities  to  break  daily  news  about 
local  stations  ahead  of  our  competition 
and  to  generate  timely  Sunday  and 
Page  One  enterprise  stories. 
Responsibilities  include  interpreting 
developments  in  technology  for 
satellite,  cable  and  multimedia,  and 
keeping  readers  abreast  of  new  pro¬ 
gramming  and  trends.  We're  looking 
for  a  productive  reporter  with  a  flair 
for  pop  culture  and  an  ability  to 
interpret  the  increasingly  complicated 
world  of  television  in  insightful,  witty 
and  accessible  ways.  Candidates  must 
have  at  least  three  years'  experience 
covering  entertainment  in  a  metro 
market.  Send  resume,  clips  and  a 
cover  letter  explaining  your  TV- 
coverage  philosophy  to  Millie  Quan, 
AME,  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111.  No  phone  calls, 
please. 


VERSATILE  JOURNALIST 

The  Messenger,  a  Tuesday  through 
Sunday  morning  newspaper  in 
Madisonville,  KY  is  seeking  a  versatile 
journalist  to  fill  an  immediate  vacancy 
in  the  news  department.  In  addition  to 
beat  and  general  assignment  report¬ 
ing,  this  individual  will  be  responsible 
for  copy  editing  one  day  each  week. 
Degree  important,  experience  with 
QuarkXPress  or  Pagemaker  required. 
Apply  to  Executive  Editor,  The 
Messenger,  Box  529,  Madisonville,  KY 
42431 .  Fax  (502)  825-3733  or  E-Mail 
to  newsroom@the-messenger.com 

VERSATILE  REPORTER  SOUGHT 

Innovative  seven-day  30,000  AM 
seeks  reporter  to  help  with  regional  cav- 
erage.  We  need  someone  who  can  da 
a  little  bit  of  everything,  from 
heartwarming  features  on  sewing  bees 
to  nitty,  gritty  crime  stories.  Recent 
grad  with  stellar  clips  OK,  prefer  pro¬ 
mising  rookie  with  time  on  weekly  or 
small  daily.  Outside  and  Outdoor  Life 
magazine  rate  ours  top  Rockies  town. 
Send  resume  and  clips  ASAP  to 
Margaret  Wimborne,  city  editor.  Post 
Register,  P.O.  Box  1800,  Idaho  Falls, 
ID  83403  or  e-mail  ASAP  to: 

mwimborneQidahonews.com 
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EDITORIAL 


WEEKEND  EDITOR 

The  Recorder  in  Amsterdam,  NY, 
needs  an  ambitious,  motivated 
journalist  with  experience  editing  local 
arxl  wire  copy  and  laying  out  pages 
using  QuarkXPress.  Must  hove  a  strong 
belief  in  community  journalism  and 
possess  strong  news  judgment,  word 
skills  and  presentation  skills.  Send 
resume  and  clips  to  Kevin  Mattison, 
executive  editor.  The  Recorder,  1  Ven- 
ner  Rood,  Amsterdam,  NY  12010. 


INFORMATION  SYSTEMS 


PUBUSHING  SYSTEMS 
SUPPORT  SPECIAUST 

The  Patriot-News,  a  1 0OK  daily  -  1 75K 
Sunday  in  Harrisburg,  PA,  is  seeking  a 
nightside  Publishing  Systems  Support 
Specialist  for  our  135-terminal  Harris 
NewsMaker  Pagination  -  NewsMaker 
Editorial  publishing  system. 

Responsibilities  will  include  trou¬ 
bleshooting  and  resolving  production 
problems  on  deadline;  training  and 
coaching  users;  writing  documentation; 
streamlining  newsroom  workflow;  test¬ 
ing  and  maintaining  software  and 
hardware;  and  other  related  tasks. 

He  or  she  should  be  a  proven  problem- 
solver,  be  comfortable  with  non¬ 
technical  users  and  have  experience 
working  under  newspaper  production 
deadlines. 

Candidates  should  hove  progressive 
experience  with  Harris  or  other  open 
client/server-based  production 
systems.  Familiarity  with  Microsoft  Win¬ 
dows,  MacOS  is  a  plus  as  is  experi¬ 
ence  writing  typesetting  formats  or 
other  programming  background. 

Send  resume  to  Chris  Spivey,  Patriot- 
News  Company,  8 1 2  Market  Street, 
Harrisburg,  PA  1 71 01 .  Or  E-mail  to: 
cspivey@mail.microserve.net 


MAILROOM  MANAGER 

For  local  weekly  newspaper  group. 
Hands-on  position  responsible  for  all 
aspects  of  packaging  department. 
Equipment  includes  Kansa  420 
inserter,  counter-stacker,  tying 
machine,  wing  mailers.  Manager  must 
be  flexible  to  accommodate  needs  of 
company  and  schedule  varies  accord¬ 
ingly.  Current  Manager  retiring  in 
early  1998,  after  40+  years  with  com¬ 
pany.  Excellent  opportunity  for 
someone  with  direct  experience  who 
desires  to  join  a  solid  company  and  ter¬ 
rific  management  team.  Salaried, 
benefits.  Respond  to  Acme  Newspa¬ 
pers,  Attn:  Publisher,  31 1  E.  Lancaster 
Ave.,  Ardmore,  PA  1 9003. 

Faith  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


MAILROOM 


PRODUa  PACKAGING  MANAGER 

Thomson  South  Georgia  Printing 
Group  seeks  experienced  manager  for 
busy  product  packaging  department. 
Must  have  hands-on  experience  with 
Muller-Martini  or  similar  inserting 
equipment.  Mail  or  fax  resume  to 
Richord  D.  Brown,  director  of  printing/ 
product  packaging,  Thomson  South 
Georgia,  P.O.  Box  5949,  Valdosta, 
GA  31603. 

Fox  (91 2)  247-9352 


ZONE  2  SEVEN-DAY  daily  operation 
is  seeking  an  assistant  manager  to 
work  with  leod  managers  in  overseeing 
Mail  Room  operation.  Qualified  can¬ 
didates  must  hove  supervisory  experi¬ 
ence.  The  position  requires  an  individ¬ 
ual  with  strong  leadership  and 
excellent  people  skills,  while  being  able 
to  meet  deadline  goals  and  maintain  a 
clean,  safe,  work  environment.  Hands 
on  work  experience  with  inserting 
equipment  is  desirable. 

We  offer  a  competitive  salary  and 
benefits  package.  For  consideration, 
please  send  resume  and  a  salary  his¬ 
tory  to  Box  08294,  Editor  &  Publisner. 


NEWS 


MAKES  THE  DIFFERENCE 


♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 


♦  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

♦  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 


♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 


EDITOR  &  PUBUSHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 


MARKET  RESEARCH 


MARKETING  RESEARCH  MANAGER 

The  Post-Tribune,  NWI's  Leading 
Newspaper,  seeks  dynamic  individual 
to  guide  company's  expanding 
research  department.  Reports  to 
Marketing  Director;  works  closely  with 
senior  managers;  supervises  analyst. 
Required:  BA  degree  or  equivalent,  3 
years  marketing  experience,  pres¬ 
entation  skills,  working  knowledge  of 
database  and  geo-demo  marketing. 
Send  resume  irKluding  salary  history  to 
HR-RM,  1065  Broadway,  Gary,  IN 
46402.  Excellent  benefits  program 
with  medical,  dental,  401  (k)  and  more. 

EOE 


NEW  MEDIA 


INTERNET  NEWS  DESIGN/ 
EDITOR/PRODUCER 
(Two  Openings) 

Kentucky  Connect,  the  Lexington  (KY) 
Herald-Leader's  online  service,  seeks 
two  talented  people  to  join  its  online 
team.  Be  part  of  what  has  been  called 
“one  of  the  most-innovative  newspaper 
websites." 

Apply  if  you  have  two  or  more  years 
of  journalistic  experience,  internet 
interest,  knowledge  of  how  web  papers 
are  put  together  and  ability  to  work 
with  a  team  production  concept. 
Interests  in  sports  (especially  college 
basketball,  football,  horse  racing  and 
hockey),  knowledge  of  HTML, 
photoshop  and  other  web  tools  are  a 
big  plus.  Salary:  $36,000+.  Send 
resume,  salary  history,  list  of  web  sites 
you  hove  worked  on  and  a  list  of  web 
sites  you  like  to:  David  Reed,  Kentucky 
Connect  Editor,  100  Midland  Ave.,  Lex¬ 
ington,  KY  40508  or  E-mail  as  an 
ascii  file  within  your  message  to 
dreed@lex.infi.net  or  fax  to  (606)  231- 
1 395.  We  recognize  and  appreciate  the 
benefits  of  diversity. 

Those  who  share  this  belief  or  reflect  a 
diverse  background  are  encouraged  to 
apply. 


ONLINE  EDITOR  needed  in  growing 
Naples  (Fla.)  Daily  News  Online  Dept. 
News  experience  a  must,  as  is  web 
page  building. 

Call  (941)263-4830 


PHOTOGRAPHY 


PHOTOGRAPHER 

:  The  Des  Moines  Register  has  on  open- 
I  ing  for  a  creative,  ambitious  photo- 
:  gropher,  who  can  capture  arresting  vis- 
j  ual  images  under  deadline  pressure. 
:  We'll  be  asking  you  to  handle  any 
:  assignment  from  football  to  studio  fash- 
j  ion  shoots.  A  college  degree  is 
;  required  and  at  least  two  years  of  daily 
•  newspaper  experience  preferred. 
;  Experience  with  Photoshop  also  is 
:  required,  and  knowledge  of  digital 
i  cameras  is  a  plus.  Send  a  cover  letter, 
i  resume  and  slide  or  Mac-disk  portfolio 
:  to  Hunran  Resources,  Des  Moines  Reg- 
:  ister,  P.O.  Box  957,  Des  Moines,  lA 
j  50304. 


PRESSROOM 


ASSISTANT  PRESS  MANAGER 
We  are  a  seven  day  a  week  morning 
newspaper  located  in  Hyannis,  Massa¬ 
chusetts.  We  are  seeking  a  quality  con¬ 
scious  individual  with  proven  lead¬ 
ership  skills.  Candidates  for  this  posi¬ 
tion  should  hove  at  least  5  years  press 
experience  (double  width  preferred), 
plate  making  ability,  experience  in 
quality  control  and  waste  manage¬ 
ment. 

We  offer  a  competitive  salary  and 
benefit  package  working  in  our  mod¬ 
em  production  focility.  We  are  located 
on  Cape  Cod  which  offers  excellent 
quality  of  life,  as  well  as  a  great  sum¬ 
mer  recreational  area. 

For  consideration,  please  send  cover 
letter,  and  resume  and  references  to: 
Cape  Cod  Times 
319  Moin  Street 
Hyannis,  MA  02601 
Attn:  Michael  Fabia,  press  manager 
Equal  Opportunity  Employer 


EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  press  operator  and  press 
supervisor  for  Goss  Metroliner  offset 
press.  Excellent  quality  of  life,  low  cost 
of  living  and  a  great  package.  Send 
resume  and  references  to  The  Clarion- 
Ledger,  P.O.  Box  40,  Jackson,  MS 
39205-0040,  attn:  Mike  HufhiKin. 


PRESS  OPERATORS:  35,000  AM  doily 
in  NC  is  seeking  highly  energetic, 
productive  journeyman  press 
operators.  Experience  on  Goss 
Metroliner  press  is  a  plus. 

Serious  candidates  should  be  willing  to 
work  day  or  night  shifts. 

Benefits  include  health  insurance,  paid 
vacations  and  holidays  and  401  (k). 
Forward  all  replies  to:  Production 
Director,  P.O.  Box  1009,  High  Point, 
NC  27261. 


PRODUCnON/TECH 


DAUPHIN  GRAPHIC  MACHINES,  Inc. 
is  in  search  of  a  mechonic  for  our  print¬ 
ing  press  manufacturing  operations. 
The  successful  candidate  must  possess 
a  strong  mechanical  aptitude  along 
with  the  ability  to  trouble  shoot.  Appli¬ 
cant  must  be  self  motivated  and  a 
:  quick  learner.  Travel  is  required.  Com- 
:  petitive  wages  and  excellent  benefit 
;  package.  Send  resume  along  with 
:  salary  requirements  to: 

i  Plant  Monoger 

:  Dauphin  Graphic  Machines,  Inc. 

I  P.O.  Box  573 

I  Elizabethville,  PA  1 7023 
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NATIONAL  PRODUaiON  DIREaOR 
Trader  Publishing  Company  has  an 
opening  for  an  innovative  and  result 
oriented  National  Production  Director 
to  be  based  in  the  home  office  in 
Norfolk,  VA.  We  are  looking  for  a 
manager  who  is  comfortable  working 
with  senior  management,  as  well  as 
working  in  a  printing  environment.  The 
ideal  candidate  must  hove  at  least  five 
(5)  years  experience  in  manufacturing 
management,  preferably  in  the  printing 
industry.  The  National  Production 
Director  will  be  responsible  for  the 
operation  of  eight  (8)  printing  and 
bindery  facilities  producing  over  200 
weekly  tabloid  and  minitab  pub¬ 
lications.  Additional  responsibilities  will 
include  the  planning  and  implementa¬ 
tion  of  capital  improvements,  and  serv¬ 
ing  as  project  leader  of  facility  construc¬ 
tion  and  expansion.  The  candidate 
must  also  possess  strong  analytical 
abilities,  excellent  communication  skills 
and  the  capability  to  implement 
change  in  a  fast-paced,  multi-product 
environment.  Prior  experience  manag¬ 
ing  multiple  operations  is  preferred.  Sub¬ 
mit  your  resume  with  a  cover  letter  to 
Vice  President  of  Human  Resources, 
Trader  Publishing  Company,  P.O.  Box 
2576,  Norfolk,  VA  23510,  FAX:  (757) 
640-4080.  EOE 


OPERATIONS  MANAGER 

Minnesota  Sun  Publications,  a  300-r 
weekly  published  in  the  Minneapolis  sub¬ 
urbs  needs  an  aperations  manager  to 
join  our  senior  staff.  You  need  a  know¬ 
ledge  of  ad/editorial  production, 
electronic  page  building,  press  schedul¬ 
ing,  and  circulation.  You  also  need 
good  interpersonal  skills,  strong  budget¬ 
ing  and  analytical  ability  and  like  tight 
deadlines  in  a  team  environment.  You 
will  have  autonomy  and  significant 
authority  to  lead  your  teams.  Send 
resumes  and  salary  history  to  Doug 
Dance,  Sun  Publications,  7831  East 
Bush  Lake  Road,  Bloomington,  MN 
55439,  Fax  (612)  896-4720.  EOE 

PRODUOON  DIREaOR/ 
GENERAL  MANAGER 

We  are  interested  in  an  experienced 
newspaper  production  director  who 
has  the  leadership  skills  to  assist  us  in 
our  continued  growth.  We  are  a  busy 
multi-publicatian  group,  located  in 
Zone  5,  with  commercial  printing 
customers.  We  operate  24  hours  a  day 
within  a  heavy  oriented  deadline  situa¬ 
tion.  Our  experienced  production 
associates  operate  a  1 4-unit  Goss  com¬ 
munity  press  and  work  in  Mac  oriented 
comp,  department.  If  you  have  the 
experience  and  believe  you  can  lead 
our  associates  to  new  heights  and 
maintain  our  commercial  customers, 
then  we  offer  a  competitive  salary, 
bonus,  and  benefit  package.  Send 
your  letter/resume  to:  Ray  Pike,  presi¬ 
dent,  CMN  Publications,  215  N.  Main, 
Mt.  Pleasant,  Ml  48858. 


PRODUCnON/TECH 


PRODUCTION/SYSTEMS  MANAGER 
wanted  for  respected,  1 1 0  year  old,  6 
day  business  daily.  Computer  prod¬ 
uction  pro  needed  to  modernize  PC 
networks,  supervise  web  and  sheetfed 
printing  operatians  and  help  grow  our 
company.  Perfect  for  eager  number  2 
to  run  own  operation  reporting  to  pub¬ 
lisher.  Mail  or  fax  resume,  salary  his¬ 
tory  to:  Chris  Eddings,  publisher.  The 
Daily  Record,  1 1  East  Saratoga  Street, 
Baltimore,  MD  21202. 

Fax:  (410)  752-2894.  Excellent  salary, 
benefits.  No  phone  calls,  please. 

THE  PUBLISHING  INDUSTRY'S  leading 
provider  of  online  classified  advertising 
solutions,  is  looking  for  an  Operations 
Specialist  in  New  York  City  to  post  ads 
and  initialize  and  integrate  new 
accounts  and  new  products. 

Associate's  degree  with  six  months  to 
one  year  related  experience;  or 
equivalent  combination  of  education 
and  experience.  Must  be  PC  literate. 
Newspaper  production  and  knowledge 
of  front  end  systems  a  plus. 

We  offer  a  competitive  compensation 
and  benefits  package,  the  salary 
offered  is  commensurate  with  your 
experience. 

Please  fax  or  E-mail  your  resume  and 
salary  requirements  to  Beth  ((212) 
334-3307  or  beth@adone.com).  We 
will  only  respond  to  candidates  who 
are  considered  for  an  interview. 

We  are  an  Equal  Opportunity  Employer. 


VICE  PRESIDENT/PRODUaiON  AND 
TECHNOLOGIES  DIREQOR 

The  Daily  Press,  Inc.,  a  100,000  daily 
in  Newport  News,  VA,  is  seeking  a 
results-oriented  professional  to  provide 
strategic  leadership  and  direction  for 
the  production  areas  of  camera  and 
plate,  press  and  packaging  and  for  the 
expanding  technology  staff.  This  posi¬ 
tion  is  responsible  for  over  215 
employees  and  reports  to  the  President 
and  Publisher.  This  individual  is  a  key 
member  of  the  senior  management 
team.  Qualified  individuals  will  possess 
a  minimum  of  ten  years'  business 
experience  with  progressively  increas¬ 
ing  management  responsibility  includ¬ 
ing  experience  in  production/ 
operations  and  technology  manage¬ 
ment;  possess  outstanding  leadership 
and  communication  skills  with 
innovative  approaches  to  problem  solv¬ 
ing,  quality  improvements  and 
customer  service;  advanced  knowledge 
of  technology;  and  analytical  and  finan- 
cial  management  abilities.  A 
bachelor's  degree  in  such  fields  as  man¬ 
agement  or  engineering  or  equivalent 
related  experience  is  required.  Fax  or  E- 
mail  resume  with  salary  history  to 
Joanne  Bryant:  Fax  (757)  247-7884 
E-mail:  jbryant@tribune.com 


NEWS 


MAKES  THE  DIFFERENCE 


♦  Editor  &  Publisher  is  NOT 
a  monthly  journalism 
review. 


♦  Editor  &  Publisher  is  NOT 
a  monthly  association 
house  organ. 


♦  Editor  &  Publisher  is  NOT 
sponsored  by  a  university, 
society  or  foundation. 


♦  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

I  w«ek-$9.05  per  line 

2  week»-$8.00  per  Hrre,  per  issue. 

3  weeks-$7.00per  line,  per  issue. 

4  weeks-$6.05  per  line,  per  issue. 

Add  SI 2.00  per  insertion  for  box  service. 
Count  os  on  odditionai  line  in  copy. 


POSITIONS  WILNTED 

1  week-$4.50  per  Hne 

2  weeks-$3.80  per  line,  per  issue. 

3  weeks-$3.l5  per  line,  per  issue. 

4  weeks-  $2.90  per  Nne,  per  issue 

Add  S6.00  per  insertion  for  box  service 
Count  os  on  additional  line  in  copy. 


EILEEN  LONG/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
MAn  WILCOX/SALES/ext.  173 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DiSPL/y  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  S105:  2  to  6  times.  SlOO 
6  to  13  times.  $95.  14  to  26  times  $90;  27  to  52  times  $86. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 


Box  number  responses  are  mailed  each  day  os  they  are  received. 

Name _ 

Company _ 

Address _ 

City _ 

State  _ 

Zip  _ 

Phone _ 


Classification  _ 

Authorized  Signature , 

No.  of  Insertions: _ 

Copy: _ 


Amount  Enclosed:  $ . 


POSITIONS  WANTED 


ADMINISTRATIVE 


FORMER  WEEKLY  publisher/general 
manager  to  run  your  paper.  Tem¬ 
porary  or  permanent.  Coll  in  con¬ 
fidence.  (800)  841-5722  ext.  8858. 


WHO  CARES  ABOUT  YOUR  TOWN?  I 
will.  Well  rounded,  community  active 
publisher  seeks  sweat  equity  or  pub¬ 
lisher  job.  Bo  Smith  (630)  245-4672. 


EDITORIAL 


AWARD-WINNING  TV-film-feature 
writer  seeking  short/long  term  assign¬ 
ments.  Ueziak@aol.com  (or  more  info. 


DALLAS-BASED  JOURNALIST  with 
daily  experience  seeks  jobs.  Specialties 
are  sports/politics.  (972)  250-4933 


EXPERIENCED,  AWARD-WINNING 
Boston  journalist  seeks  regional, 
national  and  foreign  assignments. 
Resume  and  references  available  upon 
request.  E-mail  at  Scoop102@aol.com 


RETIRED  MARINE  JAG,  former  DA, 
private  practice  —  with  journalism 
undergrad  degree  -  seeks  entry  job  as 
courthouse  reporter.  E-mail: 
1 1 3330.3221@Compuserve.com 


EDITORIAL 


TEN  YEAR  VETERAN,  NEAPNEA 
award-winning  reporter  specializing 
crime,  minorities,  spot  news  and  anal¬ 
ysis.  Strong  references  from  all  past 
employers:  CorKord  Monitor,  Associa¬ 
ted  Press,  Lowell  Sun,  Manchester 
Union  Leader,  others.  Presently  at  a 
Boston-area  PM  paper.  Looking  for  work 
in  New  England.  Coll  Dan  Seufert 
at  (617)  224-0000. 


NEW  MEDIA 


NEW  MEDIA  MANAGER 
Streamlined  Publishing  Processes.  Sea¬ 
soned  public  relations/New  Medio 
manager  available  (or  Short-  or  Long¬ 
term  assignments.  Cross-platform.  Writ¬ 
ing,  websites.  Process  Management. 
Phone:  (602)  264-0012 
E-mail:  MacStudio@worldnet.att.net 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575-1005. 


Is  not  life  a  hundred  times  too  short  for 
us  to  fxtre  ourselves? 

Friedrich  Nietzsche 


NOW  ON  SALE 


Tear 

BOOK 


International! 
Year  Book 

To  order  your  copy, 
contact  E(SP  Circulation 
Department  at  (212)  675-4380’' 
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SHOP  TALK  AT  THIRTY 


BY  DAVK  LIKBKR 


Star-Telegram  Becomes 
‘Texas  Friendly’ 


T 


1 ^  ^  EXAS  FRIENDLY”  IS  a  D)ne 

Star  State  cliche,  but  at  the 
Fort  Worth  Star-Telegram, 
it’s  now  a  way  of  life. 

For  the  past  year,  about 
20  specially  trained  employees  from  cir¬ 
culation,  advertising,  editorial  and  other 
departments  have  taught  managers  and 
new  employees  a  nine-hour  workshop 
called  “Professional  Service  Woiks!”  It’s  a 
training  program,  produced  by 
Minneapolis-based  Carlson  Learning, 
that  fosters  something 
quite  rare  in  our  busi¬ 
ness  —  the  art  of  being 
nice. 

Why  dtx;s  it  work? 

Well,  for  one  thing,  if  it 
d(x;sn’t  work,  an 
employee  stands  a  fair 
chance  of  being  denied 
his  or  her  full  annual  raise.  That’s  how 
serious  Star-Telegram  management  is 
about  making  sure  that  employees  tow 
the  line  when  it  comes  to  leaving  any 
disgruntled  customers  with  a  positive 

Lieber  is  a  columnist  for  the  Fort 
Worth  Star-Telegram. 
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feeling. 

I’ll  never  forget  how  four  years  ago, 
when  1  joined  the  Star-Telegram  for  a 
columnist’s  job  after  a  decade  as  a 
reporter  at  the  Philadelphia  Inquirer,  1 
learned  during  orientation  that  I  could 
lose  my  job  if  I  spoke  to  a  reader  or 
source  in  a  sour  manner.  Since  1  had 
specialized  in  sour  on  the  northern  side 
of  the  Mason-Dixon  line,  I  realized  that  I 
needed  to  relearn  my  attitudes. 

I  like  to  say  that  I  am  a  “bom-again 
journalist”  becau.se  I’m 
now  so  nice  I  hardly 
recognize  myself.  But 
my  epiphany  in  this 
regard  came  after  1  real¬ 
ized  that  if  we  want  to 
survive  as  newspaper 
people  in  the  21st  cen¬ 
tury,  we  must  work  dili¬ 
gently  to  dispel  our  image  as  members 
of  the  “cold-hearted  media.”  We  must 
put  warm  human  faces  on  our  some¬ 
times  cold  and  feared  institutions. 

How  many  times  have  advertisers 
given  up  on  your  newspaper  because 
their  ad  ran  incorrectly?  How  often  has 
a  source  said  to  a  reporter, “I’ve  had  it 
with  you  guys.  We  won’t  be  talking  any¬ 
more”? 

At  the  Star-Telegram,  we  have  a  strat¬ 
egy  of  bringing  these  frustrated  folks 
back  into  the  fold.  Every  time  we  deal 
with  a  disgruntled  customer,  we  see  an 
opportunity  not  only  to  right  a  wrong 
but  also  to  convince  these  people  that 
we  want  to  do  the  right  thing. 

When  I  teach  “Professional  Service 
Worics!”  I  tell  my  coworkers  that  1  prob¬ 
ably  could  have  saved  my  first  marriage 
if  I  had  dealt  with  my  wife  as  someone 
much  different  from  me  in  outl(X)k  and 
temperament.  Learning  to  communi¬ 
cate  with  people  who  are  different,  I 
explain  to  my  coworkers,  is  “a  secret  of 
life.” 

The  first  part  of  the  workshop  is  a 
behavior  profile.  Employee  profiles  are 
scored  to  learn  how  they  deal  with  oth¬ 
ers  on  the  basis  of  their  customer  ser¬ 
vice  attitudes.  The  employees  find  out 
if  they  are;  1)  a  “D”  or  dominant  person¬ 
ality  who  wants  to  shape  the  environ¬ 
ment  by  overcoming  opposition  to 


accomplish  results,  2)  an  “I”  or  influen¬ 
tial  personality  who  wants  to  influence 
or  persuade  others,  3)  an  “S”  or  steady 
person  who  wants  to  ctK)perate  with 
others,  or  4)  a  “C”  or  conscientious  per¬ 
son  who  works  within  existing  circum¬ 
stances  to  ensure  quality  and  accuracy 

For  example,  when  a  customer  calls 
to  complain  about  ptxjr  service,  an 
employee  might  be  a  dominant  but  the 
complainer  might  be  a  steady’.  The 
employee  must  lower  his  or  her  “D”  to 
communicate  effectively  with  the  “S” 
customer.  In  my  case  —  I’m  a  combina¬ 
tion  D/I  —  I  have  to  slow  down,  take  a 
deep  breath  and  li.sten  carefully  to  what 
the  customer  is  trying  to  tell  me. 

Usually,  it’s  a  reader  calling  to  com¬ 
plain  about  .something  I’ve  written  in 
my  column.  Early  on,  I  grew  terribly 
defensive,  but  now  I  follow  the  prac¬ 
ticed  technique  that  Star-Telegram 
employees  who  have  “graduated”  from 
PSW!  learn. 

We  even  have  laminated  reminder 
cards  —  a  crib  sheet  outlining  the  ft)ur- 
step  methcxl  called  EASE,  which  stands 
for  Explore,  Assess,  Search  and  Execute: 

♦  Explore  the  need  by  listening  and 
then  by  restating  the  person’s  problem. 
That  way  people  understand  that  we 
are  actually  listening  to  them. 

♦  Assess  possible  alternatives  by  ques¬ 
tioning  for  additional  details. 

♦  Select  an  alternative  and  then  gain 
agreement  that  the  solution  will  work. 

♦  Execute  the  decision  by  explaining 
what  is  going  to  happen  and  then  fol¬ 
lowing  up. 

Here’s  how  it  works  on  a  typical 
problem: 

(Phone  rings)  “Hi,  this  is  Dave  Lieber, 
how  may  I  help  you?” 

“For  one  thing,  you  can  stop  writing 
about  that  which  you  know  nothing, 
son!” 

“Tell  me  more,  sir.” 

“Your  last  column  on  politics  shows 
you  don’t  know  the  front  from  the  rear 
end  of  a  horse,  let  alone  the  politics  in 
my  town!” 

“So  dear  reader,  you  think  I’m  off  the 
mark,  huh?” 

“You  bet  your  bippy,  boy!” 

(See  Shop  Talk  on  page  46) 
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SPECIAL  ISSUES 


The  laws,  rules  and  guidelines  of  trademarks 
and  copyrights  have  always  been  important  for 
editors,  writers,  marketers  and  others  at  newspa¬ 
pers  to  understand.  Not  only  as  they  apply  to  news, 
feature  and  story  content,  product  names,  photos 
S  and  art  owned  by  the  newspaper,  but  also  syndi¬ 
cated  material,  advertiser  trade  names  and  a  host 


and  the  Prmmm  of  other  issues  including  new  online  applications. 


This  annual  section  helps  clarify  the  rights  and 
obligations  of  newspapers  and  their  employees  as 
well  as  trademark  and  copyright  holders. 


December  13 


Journalism  Awards  and 


It’s  the  industry’s  most  comprehensive 
compilation  of  awards,  scholarships  and 
contests  -  more  than  500  national  and 
international  honors  -  available  to  journalists 
and  other  newspaper  professionals  during 
1998.  Listings  include  descriptions, 
requirements,  deadlines  and  contacts  for 
more  information  and  r^istration.  You’ll 
want  to  refer  to  this  directory  throughout  the 
year  as  award  winning  work  is  produced. 


^  26'"^^ 
T  ^Annual  ^ 


December  27 

Jill  part  of  your  regular  Editor  &  Publisher  subscription. 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  these  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  Trademat1(s,  Copyrights  and  the  Press  *  Journalism  Awards  and  Fellowships  Directory 

Space  Deadline;  November 21  Space  Deadline:  Decembers 

Material  Deadline:  December  2  Material  Deadline:  December  12 


Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 


Ad  Rates  _ 

Full  Page . $3,800 

2/3  Page . $2,%5 

1/2  Page . $2,240 

1/3  Page . $1,600 

1/4  Page . $1,330 

...Of  your  E&P  contract  rate  applies. 


ColorRates  _ 

Spot  color,  per  color,  per  page,  extra  $^5 
Facing  page,  same  color,  extra  $420 

_ Four-color  process  space  and  color  charge:  _ 

One  page,  $5,165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


Editong^i® 

PUBLI^ER 


Safes  Offices 

New  York  (212)  67S4380  Fax  (212)  929-1259 
Chic^  (312)  641-0041  Fax  (312)  641-0043 
San  Francisco  (510)  888-9640  Fax  (510)  8864095 


There  are  over 
750,000  advertisers  in  our 
competitive  database... 


Peter  Mancuso.  Director  of  Data  Collection 
Maureen  Taylor,  Research  Analyst 
Susan  Snyder.  Supervisor  of  Brand  Accounts 
Dottie  Weigand,  Classification  Coordinator 
Combined  S2  years  experience 


this  team  helps  you  easily 
track  them  across  14  media. 

When  your  newspaper  needs  to  track  market  share  or  look  at  total  spending  for  a  key  account, 
we  have  the  database  you  need.  Advertisers  and  brand  names  are  carefully  maintained  across  all  fourteen 
CMR  media  databases.  So  you  can  quickly  see  if  you’re  getting  your  fair  share  of  total  ad  spending. 
For  quality  competitive,  you  can  count  on  the  CMR  team.  Just  give  us  a  call. 

COMPETITIVE  MEDIA  REPORTING 

For  more  information  please  call  888/267-4555. 
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